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In October 
. 26 The Month” for Brides 








Would you like to know the \ i ; 

results produced by adt ertise- . Nex “ Vrs. Hilliard Miller 

ments like these used by jewel- A 4% 

ers who wanted their share of 

the results produced by the 

interesting Gorham national 
advertising? 


irrange 1s rize-wi ny dinne table 
54 d { P Z ni £ I or 


the Arts and Crafts Table-Setting Contest 


These advertisements over 

the name of your own store, 

will help you make October a 

bigger month for’ bride silver - 

The coupon will bring you 
the story. 
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,.. Lhis sound 


merchandising plan 


Points the Way | 


to PROFITS 


HESE are the facts about one of the “bride 

months” in the year. And if your sales figures 
don’t agree with these statistics, Gorham may be able 
to point the way to greater October profits. 


We have a plan that will help you share with us in 
the profits of a great national advertising campaign 
. going to more than 2,000,000 prominent families 
each month . . . to the readers of Good Housekeeping, 
House and Garden, Vogue, Vanity Fair, Harper’s 
Bazar, House Beautiful, Country Life, International 
Studio, Spur, and Town and Country. 


Here are the people who represent the very cream 


of the prospects for sterling silver! Many of them are. 


in your town! And the newsy, interesting advertising 
of The Gorham Company will lead them to buy this 
silver! 

Nearly 300 leading jewelers have joined the 1929 
drive for greater sales on Gorham silver. Whether 
you ve been planning to tie in with us or not, it will 
pay you to know the facts about this advertising help 
‘and what it can do. The coupon brings you valuable 
information. 

































The Princess Patricia, one of the popular 
patterns in Sterling by the Gorham 
Master Craftsmen. Would you like to 
definitely increase sales on this profitable 
pattern? The coupon brings you the facts! 





THE GORHAM COMPANY 


Sales Agents for GORHAM MANUFACTURING CO. 


Gorham -Whiting Division, Providence, R. I. 
Kerr Division, Providence, R.I. Durgin Division, Concord, N.H- 


“America’s Leading Silversmiths for over 90 Years” 














THE GORHAM COMPANY, Department J.C. 2 
Providence, R. I. 


Gentlemen: Please see that I receive full information 
about the way the Gorham “‘fall effort’’ plan can help 
my October sales. 


Shr Sc": <> sv asallas 4 deck le etek ek 06 Bok ve Se Sh leans aan 
Address........ La Ree Cree hs: kee ee {ee 


City State 
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isp The Watchword of Perfect Time and Taste 2 
ee Q MEGA” on the dial of a watch, 2 
=e signifies the last word in accuracy 2 
isp of time-keeping—in artistry of de- 2 
ie sign. All over the world “Omega” 2 
8 is the Watchword of Perfect Time 92 
isp and Taste. Lasting friends are the 203 
=e reward of the jewelers who sell 55 
isp Omega. $3 
2G J. R. WOOD & SONS 33 
isp Stylists in Jewelry Since 1850 % 
=e NEW YORK OFFICE: CHICAGO OFFICE: 2: 
isp 15 Maiden Lane 29 E. Madison Street ‘J 
== FACTORY: a 
:, 1325 Atlantic Avenue 3 
*, Brooklyn, N. Y. 5. 
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FORSTNER CHAIN CORPORATION, IRVINGTON, NEW JERSEY 





CCEPTANCE 
INCING PROOF 





VER 90% of chain whole- 

salers are pushing and sell- 
ing Forstner Chains. Retailers in 
every state in the union are 
profiting from selling these 
chains to consumers. You can't 
fool all the peop! = all the time. 


This vast distribution has been 
earned by Quality. Quality that 
starts with the purchase of raw 
material and follows through to 
the product packaged. Metal- 
content, strength, design, finish. 
Quality that embraces EVERY 
detail of production. 


See this line at the earliest 
moment and from its Waldemar, 
Dickens, Vest, Belt and Sport 
patterns stock the chains which 
please you most. You'll profit; 
you ll be pleased. 

Sold Thru Wholesalers Only 


FORSTNER 


CHAINS 
©O6O006€ 
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Some More Baker 


Settings 








teen DHS e Re 2S DP CLEAN cu T 
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24 CARAT 2: 2 13 12 1 3 ; 5 3 
3471 3472 3473 3474 3475 3476 3477 3478 3479 3480 3481 
Series 388 Low Square Setting, Plain 
= : ‘ = 
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24 CARAT 24 2 13 13 1 3 A 3 3 i 
3485 3486 3487 3488 3489 3490 3491 3492 3493 3494 3495 
Series 389 Low Square Setting with Dovetail Openings 
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Series 346 Square Settings with Dovetail Openings 
<a wr, 
Cc 7 
\ rs J ey VS] Be re; - 
Ld ) Konrad a yp) ‘ } ’ o> 
3 CARAT ee) — ad et Oo So) 
95 My : 4 3 3 3 crt dt 
ier 4 a ee, ee 
\ ik Tene! = met \Y] | Uy) 
\WW/ * G “: . 1s WD 2/ \e/ lel e |g, 
3411 3412 3413 3414 3415 3416 3417 3418 3419 3420 3421 3422 


Series 369 High Square Settings. Made both light and heavy, either plain or dovetailed 
and perforated on two or four opposite sides. 


BAKER @ CO., INC. 
54 Austin St., Newark, N. J. 


30 Church St., New York 760 Market St.,San Francisco 5 So. Wabash Ave., Chicago 











tC 
































THE JEWELERS’ 


CIRCULAR 








September 12, 1929 











Carnelicn Mines 
at Campo de Maia 
in Brazil 


( (ARNELIAN is red Chalcedony. In 

4 some cases portions of the stone are 
paler than others, and specimens with a 
pale central portion which graduate into 
a dark colored exterior are not uncom- 
mon. Fine, dark stones uniform in color 
and free from faults are found in India. 
They are very rare and highly esteemed 
for their great beauty. 

The color of Carnelian is not due to 
the presence of organic compounds, as 
was once supposed, but to compounds of 
iron—the red color being due to ferric 
»xide and the yellow and brown to hy- 
drated ferric oxide. 

The mode of occurrence of Carnelian is 
in the cracks and crevices of volcanic 
rocks. On disintegration of these rocks, 
rounded nodules or irregular fragments 
remain loose in the ground; or trans- 
ported by running water are deposited 
as rounded pebbles in the gravel of riv- 
ers and streams. 

In India material found in the mines 
may be blackish, olive-green, milk-white, 
or, in fact, almost any color except red. 
This tint is acquired only after heating, 
which is effected partly by long exposure 
to the sun’s rays and partly by fire. 


Walter Lamp 


“takers of Platinum. & Gold Chains 





RNELLAN 





In South America the best known lo- 
cality for Carnelian is Campo de Maia in 
the Rio Pardo district of Brazil. The 
stones found there are remarkable for 
their regular, spherical form. Dutch 
Guiana, Siberia and Queensland are also 
known as localities for fine specimens of 
Carnelian, but, compared with India and 
Brazil, are relatively less important. 


Compared with opaque red jasper. 
which is often of a Carnelian tint, all 
Carnelians, whatever their color, are 
strongly translucent. 


For use as a gem Carnelian is cut 
without facets, with a plane or convex 
surface, and with a round, oval or other 
outline. Because it is less brittle than 
most other stones, it is a suitable mate 
rial to engrave upon. 


Brown Carnelian is distinguished as 
sard, the rarest and most valuable speci- 
mens being orange-brown. In transmitted 
light these have a fine red color. 


The value of Carnelian depends prin- 
cipally on its translucency and on the 
uniformity of its color. It is one of pres- 
ent-day fashion’s most popular stones. 


20 WEST FORTY-SEVENTH,, NEW YORK 























CR-354—One of the Lampl 
Creations in Carnelian 





CREATORS of the UNUSUAL as USUAL 
in ENSEMBLE COSTUME JEWELRY 











ne of a Series Revealing the Background of Stones Used in Ensemble Jewelry 
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JACQUES KREISLER G- COMPANY 


NEW YORK: 36 WEST 47th STREET 











CIRCULAR 





THE JEWELERS’ 























Rings, chokers, neck- 
laces, bracelets and ear- 
rings are found in wide 
abundance in our new 
costume jewelry line. 
These pieces, made of 
precious metals and real 
stones only, are unique 
in that they feature 
blended colors. Blend- 
ing colors within a piece 
permits the wearing of 
the piece—harmoniously 
—with different colored 
garments. Women like 
that good idea! 


All our jewelry is our 
own creation, designed, 
produced and finished 
under our personal 
supervision. 
low. 


Prices are 





131 Liberty St. 


























Stern and Stern 


INCORPORATED 
New York City 








Featured are crystal, rose 
quartz, Chinese jade, 
coral, carnelian and 
chalcedony. Also shown, 
however, are numbers 
set with lapis lazuli, 
onyx, chrysoprase and 
turquoise. 


In addition to jewelry of 
this nature we have for 
over twenty years made 
a beautiful line of single 
stone rings and more 
lately have been famous 
for our Romany (rever- 
sible top) rings. 


See our line at your 
earliest convenience. It 
embodies numbers you 
can profitably sell. 
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WHEN THE CASE I$ 


ORIGINATED BY 


H.. often the watch sale 


hangs in the balance while there hovers on the lady’s lips 


5 


perhaps a doubtful “‘No,” perhaps an enthusiastic “Yes.” 
And what makes the difference? Not the movement—we 
and she will assume it is good. But the case— it’s the 
charm of the case, the loveliness of the case that wins 
her favor. 


Cases by Lewitt have the habit of making customers decide 
favorably. They have the style, they have the richness of 
design and workmanship which one finds only in very fine 
things. Try a watch with a case originated by Lewitt. 
Many leading wholesalers carry them. See how much 
more profitable it is to sell a watch when the case is 
working for you. 


Wrist watch cases in gold—and, for diamonds, in 18-kt. 
and platinum, and iridium platinum. 


LEWITT UISes 


BEAUTIFY THE WATCH — MULTIPLY THE SALES 
L. Lewitt & Co., Inc., 240 West 40th St., New York City 












THE JEWELERS’ CIRCULAR September 12, 1929 





Tp EP 
g* | 


--¢ fA ar) } 7? 
‘ * . om t4 
er 42 of) LT 
De ery ee 2 


a ee 2 


THE CK MESH WATCH BRACELETS 
Plain—and Diamond Mounted 


Designed to conform 
with the latest styles 
in diamond 
eateltbelace muse tts 


watches. 
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In keeping with the modern mode for color, these artistically carved coral 
necklaces by Keller are offered in 14k green gold to retail from $75.00 to 
$100.00 each. 


‘ Coral bracelets ns earrings to match ensemble to retail from $50.00 to $7 5.00 each. 
S oorereeee — Sk RE , ioe? UME ae EE ea 


CHAS. KIELILER & CO. 


‘D WEST 47 ST.NY —. 
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ATCHES of exquisite designs, the newest in watch 
creations with Ulysse Nardin Movements known 
the world over for their superior quality and dependability. 


ULYSSE NARDIN CABOT WATCH CO. 


: 
BIGALKE & ECKERT CO. 


eee! 


SOLE AGENTS 
527 FIFTH AVENUE NEW YORK 
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Jewelers’ stocks should be very complete to 
supply the coming demand. 
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# 6©6°These Very Attractive : 
Crystal Bracelets { 

can be sold at retail for $75.00 to $85.00. 

They are the types that are selling so remark- : 

; ably well this season. 5 

7 Bracelets of every description are in great de- = 

mand, but crystal bracelets in particular. : 
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PROTECTED MODEL 





STYLE M 66 





RITZ CARLTON 


The FREY Baguette movement utilises all the space in a Baguette 


case, thus allowing the use of 8').°” wheel-train and escapement. 


With the same workmanship and materials, such a movement will be of a popular 


price and give better service than the normal SARE baguette movement. 


Ask for « Baguette Catalogue» Showing all the models from your Jobber or 


FREY & Co §. A., Bienne (Switzerland). 
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MOUNTINGS 


Mountings of Distinction 
Reflecting both Modern 
and Conservative Vogues 


BYARD F. BROGARN 


Manufacturer of the Arbutus Wedding Ring PHILADELPHIA 
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-. An the World’s 
Largest Building 


At the Nation’s crossroads, 
under the vast roof of The 
Merchandise Mart at Chi- 
cago, manufacturers, distrib- 
utors and importers will par- 
ticipate in the larger econ- 
omies of grouped, lower- 
cost selling. The New Force 
—concentration in wholesale 
selling — has brought them 
to reserve sales and display 
space in the Colossus of 
Marketplaces. They know the 
value of a prominent front 
presented tothe multitudesof 
merchant buyers who will 
come often to this great cen- 
tral market! They realize 
the desirability of standing 
side to side with their com- 
petitors in industry. They’re 
coming fast to capitalize the 
new economic advantages! 
Time flies; floor plans are 
available to prospective 
space users. Occupancy on 
or before May Ist, 1930. 


THE 























This Fall 
THE 
SATURDAY 
EVENING POST 
will carry the 
largest 
DIAMOND RING 


ADVERTISEMENT 


ever published i 




















DIAMOND RINGS O' ROMANCE 


will be advertised this fall in 
THE SATURDAY EVENING Post 


ina 2 page spread in color 


the largest diamond ring advertisement 
ever published! 


Rings O’ Romance offer the jeweler a nationally 


advertised diamond ring at an established resale price 


GIVING THE JEWELER 
i. MARK UP +B. CLEAN INVENTORIES 
‘2. STYLE LEADERSHIP §. CONSUMER PREFERENCE 


GIVING THE CONSUL WER 
I. FULL VALUE 2. PRIDE OF POSSESSION 
+ JEWELER CONFIDENCE 


If you are not already stocking Rings O’ Romance, write or 
wire us. We can fill your orders promptly—and furnish you 
with newspaper ads, window cards, counter cards, posters, and 


other material to help you sell diamond Rings O’ Romance. 


BENJAMINand EnWARDJS.GROss Co. INC. 
61 West 18th Street. New York. X. ¥. 


CEEOL 


ai yt hokage: 
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NANCE, 


Reg. U.S. Pat. Off. 
_ SOLD THROUGH WHOLESALE 
Pe ne OL TORS - 
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WATSON PLAN 


forms — Simple, com- 


; ae payment selling of sterling silver pact, efficient forms which 
has definitely arrived! Progressive jewelers permit you to start the ball 


accept this fact as a big opportunity to 








1 Purchase contract 


rolling at once. Supplied 


. . . af € i 
boost their sales volume. Likewise they free. How many’ 


accept the Watson Plan of selling on ' 2 Newspaper ads — Straight 
deferred payments as an ideal plan. > from the shoulder merchandising 
It is liberal. It is simple. And it has ads with “teeth” in them. Mats or 
been tested fool-proof over a 5 i electros are free. State which pattern 
period of more than six months. ie you wish to feature. 

More, too, here are roughly = a 3 Letters—Persuasive letters that point 
outlined five simple promo- : By Y/ out to the experienced hostess and bride- 
tional and merchandising ; ‘s to-be, the ease and wisdom of buying on 
steps to enable you tocash yet <3 yma shin Watson Flan. . 

in on the Watson Plan. ; 

Allof the material indi- 
cated has been espe- 
cially prepared for 
your benefit and 
without cost. 


4. Window displays— Attractive, colorful dis- 
plays that stop the passers-by. Small units for 
small spaces and large displays to occupy complete 
windows. 
3 Merchandising chests — The conventional style 
and the novel, convenient case, with its separate parti- 
tions for the various pieces. These, too, are supplied with- 
out cost with every set purchased. They are real sales 
makers and good will builders. 


Write to the Advertising Dept. without delay for the sales helps you need. 


THE WATSON COMPANY, Attleboro, Mass. 


WATSON 
STERLING 
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DA JONES 


SYNTHETIC 
YLON 
SAPPHIRE 
WHITE GOLD RING 
$18.00 
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SYNTHETIC 
EMERADA 
WHITE GOLD RING 





SYNTHETIC 
ZIRCON 


WHITE GOLD RING 
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O-B Assortment No. 252X119 


HESE are just two of our many similar ‘“‘Tri-shade’”’ Sets of white 

gold rings set with the increasingly popular tinted stones. The 
displays are shown here actual size. They are handsome and dignified, 
with green-and-gold base and buff velvet pad complete ready for 
your window or show case. For a pleasingly quick turnover, secure 
these and other O-B “Tri-shade” Sets from your Wholesaler. 






















SYNTHETIC SYNTHETIC ob My he 
aes oe SAPPHIRE 
WHITE GOLD RING WHITE GOLD RING ng > 








$12.00 $10.00 











O-B Assortment No. 256X19 


and, WLIO 


We are featuring the other 
important sellers among the 
new tinted stones—namely: 
Hyacinth, Ultralite, Blue 
Spinel Sapphire, Spinel 
Emerald, Dirigem and 
Rozircon. Just ask your 
wholesaler. 


Ostsy & BARTON Co. 


HOME OFFICE AND FACTORIES AT PROVIDENCE, R.I. 
NEW YORK ~ CHICAGO ~LOS ANGELES 


EVERYTHING IN RINGS 
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Do You Like Pie? 


T dinner—a juicy, luscious pie is put before you: you cut it, serve it 
and crave a piece for yourself—then you find that none of it is for 
you—not enough to go around—and you’re disappointed. 


Just so with national advertising. When a manufacturer’s representative 
puts before you a “‘pie” of great national advertising—a long list of 
media, six figure appropriations, and adds a tempting selling talk—that’s 
the time to ask “thow big a piece of that pie am I going to get?” 


Ask him “Is this advertising going into the homes in my town? Is it 
going to reach the people that I want it to reach? Is it going to move mer- 
chandise out of my store, and leave hard, cold dollars in its place?”’ 


The American Weekly is the one publication that cuts the pie so that 
there’s plenty for all. It is the one publication that combines national 
coverage with local effect—the one magazine that does just as much for 
you as it does for the manufacturer. 


and over. 


—In each of 153 cities, it reaches one out of every two families. 
—In another 119 cities, it reaches from 40 to 50%. 

—In an additional 108 cities, it reaches from 30 to 40%. 
—In 105 more cities, it reaches from 20 to 30%. 











© 1929 by American Weekly, Inc. Pe 





What is The American Weekly? 


The American Weekly is the magazine distributed through seventeen great Hearst 
Sunday newspapers from seventeen principal American cities.** It concentrates 
and dominates in 485 of the Nation’s 784 towns and cities of 10,000 population 


And in thousands of other populous areas, almost 2,000,000 additional families 
buy and read The American Weekly—making a colossal national total circula- 
tion of 5,646,898, the greatest and the most responsive circulation of any publica- 


tion in the world! , 
oa 
PA 
JZ 8 
THE AMERICAN ‘ 
rs 
*Albany Greatest 4 
Atlanta Circulation a’ The 
Baltimore inthe World sO” American Weekly 
Boston foo / memmmemamnssinco5 een pean wy 9 East 40th Street 
oe c& New York City 
Jetroit ; —— 
Los Angeles Main Office: 9 East 40TH Street, New York City ss? Please send me a copy of the 
Milwaukee as American Weekly and a state- 
ted York A ment of its circulation in my 
ores ol BRANCH OFFICES: Ns trading territory. 
Rochester Wrigley Bidg., Chicago i 
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Using TARNEX on your samples will 
increase silverware sales. The attrac- 
tive display—illustrated herewith—is 
yours, free of charge, with an order of 
one dozen jars. 


MAIL THIS COUPON FOR FREE TRIAL JAR 
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TARNISH INSURANCE! 


Why not eliminate customer objection to con- 
stant cleaning of silverware? 


Why not encourage sales by marketing a 
product that appeals instantly to customer 
demands? 


Why not commercialize on the line of least 
resistance? 

TARNEX is a new paste that is Tarnish In- 
surance. It is not a lacquer, yet more than a 
polish—and keeps silver bright for months 
longer than ordinary polish. It contains no 
scouring abrasives, acids or alkalies and does 
not harm plated ware. In addition, it is non- 
poisonous. 


BRIGHT METALS CORP. 


1 HUNTER AVENUE LONG ISLAND CITY 
































































































Now, the Final Clean-up! 


EW merchandise is beginning to arrive for the busy days 
just around the corner. “Sleepers” in your show cases and 
cabinets are in the way. 


Why not add the obsolete pieces to your scrap and filings to 
round out a shipment to the melting potP This would make a 
final clean-up for the year, providing more room for new goods 
and also additional cash. 

Scientific recovery methods in the hands of experts are your 


assurance of a complete return of precious metal values. 


Smelters and Refiners for over 34 Years 


KASTENHUBER & LEHRFELD 


24 John Street, New York 
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HE most impressive building program of 

our entire career! In one great burst of 
confidence and acceptance, “Michigan’s” fame 
spreads from Boston to Topeka, Washington, 
D. C. to Fort Wayne! Thirty dominant mod- 
ernistic “Michigan” stores, all under way at one 
time: Kay’s (Brockton, Fort Wayne, Wash- 
ington, Pawtucket, Lynn, Mass.); Helzberg’s 
(Topeka, Kansas City, Wichita); Friedberg’s 
(5 in Detroit); N. B. Levy, Scranton; Jones 
and Baumrucker, Chicago; Spector’s, New 
Haven; Busch (3 in N. Y. and Brooklyn); Tap- 
pin’s, Philadelphia; Gerson’s, Brown’s, Busch 
and Cole and Erwin in Detroit; L. W. Sweet, 
New York City; A. Kahn, Washington; M. 
Kohen, Springfield, Ill.; Howard, Buffalo; Kap- 
pell’s, Pittsburgh, and Roy, Inc., Boston. Cer- 
tainly, there can be no greater proof of our 
supremacy! 

Let us help you plan your new store. Write today. 
No obligation involved. 




















Two Interesting Views of 


SPECTOR’S NEW HOME 
in New Haven, Connecticut 
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MICHIGAN STORE 


Main Office and Factory 
3000 E. Jefferson Ave. 


FIXTURE CO.,INC. 


540-1 Salmon Tower Bldg. 


America’s Largest Builders sean ew York Office 
of Jewelry Stores "11 West 42nd St. 


Detroit, Mich. 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 
in Jewelry of Highest Grade 








Necklace Clasps and Novelty Jewelry 


Rondelles. Barrel-clasps. 


MODERN NOVELTY CoO., INC. - 
126 South St., 


Newark, N. J. 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kolimar & CO. 


18 Columbia Street 


23 Prospect St. 
(Formerly Lebknecher & Oo.) 


Cd, The Eleder-Hickok Co. 


SILVERSMITHS—Oreators of Original 
Designs in Sterling Silver Hollowware & Novelties 
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sind me 


RINGS 
And Pendants to Match 
Chrough wholesalers only 


401-7 MULBERRY STREET 











BARRASSO & BLAS! 


THE HOUSE OF CAMEOS 
Lady’s Stone Rings — Diamond Mountings. 
Pendants — KHarrings 
CAMBO BROOOHES 
Sold through the jobbers only. 
31-83 Governor St., Newark, N. d. 








New Jersey Jewelry Mig. Co., Inc. 


50 Columbia Street 


chains, swivels and spring ri a: ond ond mma 
rin and 
Variows kinds ef Faney s Li a xo Phais - 


Phone Mitchell 2569 


HENDY RUFEISEN-INC 


‘MANUFACTURERS OF 


DINcs OH/AQUALITY 


126-128 South Street 
Ohicago Office, 81 N. State St. 








R I N cS—a Speciality with 


Louis Bleiberg 
336 Mulberry Street 


Sterling Fireless Sliver 


eden: > ~—queeiees 
sting brilliance. 


JOHN . J. JACKSON & CO. 
All Sterling and Fine Silvers = Reiling fer the Trade 








What Is the 
Jabel Ring Mig. Co. 


putting out now? That Is the question 
the ring trade le asking. 401 Mulberry St. 


SEND FOR SAMPLES 


WASHABLE 
INKLESS 
TOOLLESS 
ALL COLORS 


ARCH CROWN MFG. CO. 


82 Warren &t. Newark, N. J. 
Originators and Patentees 


sf you SELL to schools, colleges and 
raternities BUY from 


CRESCENT RING CO., Ine. 


355 Mulberry Street 


Mauufsctarers o¢ IINGS and PINS 


For Fraternal and Scholastie 
EMBLEM HOUSES 


We Specialize in STONE RINGS 


Black On Blue Onyx Rubies 
Gasdengs - ~~ geen Amethysts 


“ RINGS 2a 





BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 





ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2498 











WATCH CASES 


We Specialize in Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 


Y% to 2 carat 18K Engagement Ring 
mountings ornamented with small 
diamonds and sapphires 


MARTIN H. WIEDMANN 


28 Longworth 8t. Newark, N. J. 


THE GENERAL ALLOY CO., Inc. 


Correct White, Green, 
Alloys & Solders Yellow and Red 


WEDDING RINGS 





Cc. B. W., INC, 


10, 14 and 18K Ringe—Jobbers Only 


$391 Mulberry Street Tel. Market 8320 
New York Office, 98 Nassau &t. 





Gold and Platinum Solders— 
“Clinten Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


81-983 East Kinney St. Newark, N. J. 


the HELEN MFG. _ 


475 WASHINGTON ST; 


GS« RE UINTING? 


L. FRITZSCHE & CO., Inc. 


Manufacturers of 
Platinum and 14Kt. Gold Jeweiry and 
Flexible Bracelets 
480 Washington Street 








Wefferling, Berry, Wallraff Co., Inc. 


Makers of 
FINE EMBLEMATIC JEWELRY 


Elght Rose Street 








M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 1453 60 Columbia &t. 








Jewelers’ Settings and Solders 
Refiners and Smelters 


BAKER & CO., INC. 


Murray and Austin Sts. 
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PRESENTING 


the DEAUVILLE Design in COMMUNITY PLATE 


the new style leader in modern silverware 


a 


W HAT the Riviera is to the world of fashion in 
winter, Deauville is to it in summer—the natural gath- 
ering place of Wealth and Leisure from all continents. 
There the famous couturiers of Paris send their parad- 
ing manikins . . . there new styles for the coming 
season receive their first accolade . . . and there was 


born the name of this sensational new silverware 
pattern. 
What Deauville-on-the-sea is to today’s watering 





| 





places, Deauville-on-the-table is to today’s silverware. 
Fresh as the breezes that cool the French coast . . 
full of the dash and spirit that modern style demands 
. it yet possesses the dignity and restraint without 
which no fashion can find universal applause. Judge 
silverware by the fineness of its design, by its impres- 
sion on eye and hand, and you cannot conscien- 
tiously withhold the palm from this newest creation 





of Community craftsmen. 


‘= if 


15 Maiden Lane 








We have a complete stock of this new design and will be 


pleased to supply your requirements 


CROSS and BEGUELIN 


New York 

















CoMmING 
... LHIS FALL 


HE most ambitious program for 
sales and dealer volume ever under- 
taken for Douglass Lighters. 




















Advertising in leading magazines, 
merchandising assistance, new cases, 
new improvements. 

Order your holiday stocks now/ 


The Douglass Co., San Francisco 


A. W. W. Kyle Co., Montreal 


DOUGLASS 


Press the trigger 











there’s your light! 














EIGHTEENTH CENTURY 


SIMPLE DISHES IN THAT MANNER 





No. 929 —3% in. diameter 
No. 930 —4% in. diameter 
No. 931 —5% in. diameter 
No. 932 — 6% in. diameter 


Calm dignity, restful but not severe, plainness, and, in 
a word, charming simplicity have given these dishes, 
of the eighteenth century manner, a great popularity. 


Beyond this, fortunately, they have proved economical. 
The content of metal is large, they are low priced. 


We make many varieties—some being exact reproduc- 
tions while others have been adjusted to modern re- 
quirements. Many sizes from 4 to 18 inches. 


CURRIER & ROBY 


Expert Silversmiths 


217 E. 38th St. New York 
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ign) CLASS RING SEASON IS HERE 


DO NOT LET THIS VALUABLE BUSINESS GO TO AN OUTSIDER 


Send for Memorandum Selection of OUR NEW DESIGNS enclosed in a Beautiful 
NEW STYLE DISPLAY CASE 


WENDELL & COMPANY 


Est. 1854 
NEW YORK: 36 West 25th Street CHICAGO: 618 W. Jackson Blvd. 


SPECIAL MANUFACTURERS FOR THE RETAIL JEWELRY TRADE 
SEND US YOUR SPECIAL ORDER WORK 


























ESTABLISHED 1870 
RNY) 
"WBS 
By, y¥ 4. wt 
Dopp mnrnyn 
JOHN W. BLOCK 


Manufacturing Jeweler 


22 WEST 48trnH STREET 
NEW YORK 
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Fancy Cut Diamond Jewelry 




















A Jewelers Block Policy will protect you against Fire, 
Burglary, Hold-up, Shoplifting and Window Breakage, 


Mr. Retailer 





covering your own stock and furnishings, as well as 
merchandise entrusted to you on memo, for repairs 
or for safekeeping. 


Your Insurance 


The policy also protects you against loss on merchan- 
dise in your customer’s hands for approval. 


Easily Solved Your own insurance broker or agent can obtain de- 


tailed information from us upon application. 


Problems are 


WM. H. McGEE & [X)., INC. Jewelers 11 South William St., 
edevetiiers Block New York City 
Policies Insurance Exchange Bldg., Chicago, IIl. 











6J Lever Watch 









Hundreds of Bargains for Your FALL TRADE ““"°* Ditmena Bins 
Write today for your copy of the Great Bargain Bulletin the LC > 
“PEARL FLASH” 


Hundreds of quality items . . . Diamonds, Watches, Clocks, Silver- 
ware, Novelties, Jewelry and Gifts . . . at unusually low prices. And 
don’t forget you have 8 months to pay 
: Low Priced Gent’s Chromium Mesh Bracelets 
3/WB50—Gent’s Chromium Mesh Bracelet Fully Guaranteed. 
$.4 


made in assorted ends, at a special low price. Our Net Price each.........8. 5 





3/MW150—S pecially 
Priced Men’s Strap 
Watch, fitted with a 


3/578LD — Low priced 
diamond ring, 14K solid 
gold finely engraved and 


10% ligne, 6 Jewel lever 
a is . pierced. In dozen lots 
movement with strap and 
ee : : only. Our Net Price each, 
display box. Our Net 
$2.50 





Price each.........83.25 


8 months to Pay R. PEAR MAN 8 months to Pay 


83 CANAL STREET NEW YORK CITY 
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BAGUETTE MOVEMENT 
Official Stamp of the 


State of Geneva 





Observatories’ Prizes @ 
KEW TEDDINGTON 
NEUCHATEL 
GENEVA 
Geneva Clock and 
Watch Corp. 





$ EN athey-T tssot &2 ( 0. ' ~ 


FINE AND COMPLICATED WATCHES 











SEMI-BAGUETTE 
4 MOVEMENT 


Official Stamp of the 


State of Geneva 


Grand Prix 


BERNE 
1914 














20 West 47th Street 








Sole Agents 





NEW YORK 














iN 














ae 











UNIVERSAL 
64 W. 48 S$T. 














oat” nai tn an For Fall business, these new rope mesh and flat mesh bracelets—for ladies’ a nee: 
an atinum . PRS wee : . Mr. M. Diamond, 
“ans Gnieliaieain. and men’s wate hes—will prove exceptionally profitable. Every Universal 522 Chester Williams 
bracelet is adjustable. Bldg., Los Angeles, 
California. 





A Style Leader That’s A Staple Seller 


This Sterling Silver Chanel Necklace reflects STYLE with BRIL- 
LIANCE. The New Baguette Stones are Bright Cut—not pressed. 
They show off especially well with the prevailing style of black 
dresses. Necklace shown retails at $7.50. Other attractive patterns 
in our varied line to retail from $1.25 to $10.00. 


Sold individually or with Earrings and Bracelets to MATCH. Ear- 
rings to retail from $2.00 to $3.00 per pair. Bracelets to sell at 
$2.00 to $5.00 each. 


Also a fine Imported Line to retail from $25.00 to $50.00 for cus- 
tomers who want something choice. Send for Selection. 


CAHN & KORNBRODT, Inc. 


SUCCESSORS TO MORRIS WEIL 


580 Fifth Avenue New York, N. Y. 


At 47th Street Phone: Bryant 3398 
WHOLESALE JEWELERS AND IMPORTERS OF NOVELTIES 
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Write for information and price lists. 


MESH & JEWELRY CO... INC. 
NEW YoRK 
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H Be fe fee fe fe ee fe ee ed ee ee ee ee ce el eee yl el r 
Three Importing Infringers Stopped ! !! 


During the 1929 season three importers acknowledged the importation of an infringement 
on our patented “Varnistar Pendants.” They have agreed to stop further importation of 
infringing pendants and have paid us roya-ties on pendants already imported in violation of 
our patents. 




















NOTICE is hereby given that the unauthorized importation, manufacture, use, distribution, 
or sale of Stones or Jewelry in imitation of the VARNISTAR Jewelry, form of which is 
herein illustrated, or the importation, manufacture, use, distribution, or sale of similar Stones 
or Jewelry which may constitute infringement of United States Letters Patent No. D-74,127, 
will be vigorously prosecuted by us. 


Samples sent to responsible jewelers. 


STEPHEN VARNI CO. 


Sole Distributors 
VARNISTAR CRYSTAL 
(Reg. U. S. Pat. Office D-74,127 


15 Maiden Lane, New York 


Cutters and Importers of Unusual Gems and Necklaces 


Plea eee 






































THE VIANDE KNIFE 


Preeatiing SILHOUETTE PATTERN 


and the VIANDE KNIFE 


14 Maiden Lane — J. W. JOHNSON — 1 West 47th St. 
New York 


1847 ROGERS BROS. 


Stave &?e 2aT ese 






























No More Pitfalls. Ophthalmometry made simple and precise by 


OPHTHALMOMETRY 


By E. LEROY RYER 








Shows Why and How 





Price, $3.50 Net a Copy 
JEWELERS Ji crcemcsagementeioad CORPORATION 


239 W. 39th STREET NEW YORK 
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A GOOD WATCH 


to time them to school! 


Carefree Summer is. slip- 
ping into serious Fall—and 
soon millions of students in 
high schools and colleges £2 — 
will be back at their books, a. # 
making a real effort at A: : 
punctuality as they go from 


class to class. 


A reliable, inexpensive wrist 
watch—the CHAUCER 
—a quality product —will 
serve them admirably from 


point of service and accu- 





racy—and with good looks. 


A vast purchasing power is 
concentrated in this great 


student body. Turn it in 


33 your direction. Give the 


CHAUCER WRIST 
WATCH line prominence 
in your displays—in return 
it will give you overwhelm. 
ing sales and generous prof- 


its. 


Our stocks are complete— 


GOLDSMITH, STERN & CO. 


ESTABLISHED 1868 


World’s Largest Manufacturers of Gold Jewelry 
136 West 52nd Street, New York, N. Y. 


CHICAGO LONDON PARIS 





AMSTERDAM 


CHAUX DE FONDS 
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of te Worle big Jewelry Centers both; 


BUY ML 


NEW YORK 


Ur.Neyy Ye 









NEW YORK ... World Market Place . . . Serving the discriminating, and also the millions . . . 
Facing the centers in Europe, close to all the world . . . With its smart shops and clever craftsmen 
. . . Fashion Center and Focal Point of a whole continent ... Shop in NEW YORK. 





ARTIFICIAL PEARLS 


Leys, CuristTizE & Co. 
“Orienta” Pearls 


BADGES, EMBLEMS, MEDALS 


Dieces & Ciust, 15 John St., Medals, Cups, 


Badges, Class Rings, Special Order Work 


BALANCES, SCALES 


CHRISTIAN BECKER, INC. 
Balances (Diamond and Gold) 


CLOCKS 
NorMAn M. Morris 542 Fitth Ave. 
3oudoir, Traveling Clocks, Watches 


Importer, 
CRYSTAL—COLORED GLASSWARE 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


CHINAWARE 


Mappock & Miter, Inc., 39-43 W. 
“Royal Worcester China”’ 


23rd St. 


DIAMOND IMPORTERS AND 
CUTTERS 

BauMcoLp Bros., Inc 
Diamond Cutters 


62 West 47th St. 

BiRNBAUM Presse Co., IN« 62 W. 47th St 
Diamond Cutters 

Cuas. P. GotpsM1TH & Co. 20 W. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 

Jewet-Gem Co., Inc., 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 


Surman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W.G. Rings 
J. R. Woop & Sons 15 Maiden Lane 


Diamond Cutters, Jewelry Mfrs., Omega Watches 


DIAMOND JEWELRY 

C. V. DoucHerty Co., Inc. 7 W. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 

Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 

Staicer & Sons, Inc. 527 Fifth Ave. 

Finest Type of Platinum Diamond Jewelry 


65 Nassau St. 


2 Reade St. 








FOUNTAIN PENS AND PENCILS 


Pen-O-GrAPHIC PEN Co. 


Mfrs. Combination Pens and Pencils 


NOVELTIES 
Victor E. LEDERER 123-125 West 33rd St 
Adv. Souvenirs for Store Openings, Anivs., etc. 


MAx SINGER 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


PLATINUM CHAINS AND MESH 


CorBett & BERTOLONE, INc. 74 W. 46th St 
Chains, Mesh, Plat. Cord, Watch Attachments 


PRECIOUS AND COLORED STONES 


R. A. BretDENBACH 48 W. 48th St 
Diamonds, Precious and Imitation Stones 
Max DvurRAFFouRG, LTD. 580 5th Ave 
Synthetic Calibre, Ring Stone, Importers 
JULES FRANKLIN, INC. $52 Sth Ave 
Pearls and Precious Stones 
ALFRED LA Frantz & Co. 41 Forsyth St 
Jobbing Colored Stones, Cutting, Encrusting 
I EVERE Co. 94 Canal St., Cutters, 
Encrusters—If it’s a stone. we have it 
Max STERN & Co. 17-23 John St 
Importers of Ringstones of Every Color 
SUPREME STONE IMpP’t Co 37 Forsyth St 


Encrusting, Jobbing Stones, Mail Orders Filled 


J. L. Warner Co., Inc. 36 W. 47th St 


Importers and Cutters of Precious Stones 


REAL STONE COSTUME JEWELRY 


ARAX JLRY. Mec. Co., Inc. 74 W. 46th St 
Real Stone, Costume and Seed Pearl Jewelry 
AsIATIC ART JEWELRY Co., IN¢ 22 W. 48tl 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 


R. J. BLUMENTHAL 65 Nassau St., Impor 
ters Japanese Cultured Pearls—Crystals, et 
BoyajyIAn’s Sons Co., Inc. 64 W. 48th St 


Seed Pearls and Art’ Jewelry Manufacturers 
MorTIMER B. KLinc “The House of Jade’’ 
Necklaces, Costume Jewelry. 65 Nassau St 


REAL STONE GIFTWARE 


Aucust DINGELDEIN & Son 551 5th Ave. 
Real Stone Ash Trays, Special Order Work 


152 W. 42nd St. 





PRECIOUS METALS 

BAKER & Co., Inc. 30 Church St 
Jewelers’ Settings and Solders 

Jonnson, Matruey & Co., INc. 233 B’way 


Platinum and Other Precious Metals 


REPAIRS FOR THE TRADE 

Kinc & Co., 40 John St. 
Repairers, Silversmiths, Jewelers 

SAMUEL BERNARD 22 West 48th St 

Repairers: Watches, Clocks: Timeology 


RINGS, RING MOUNTINGS 


DATTELBAUM & FRIEDMAN 1 W. 47th St 


Manufacturers of Gold Rings and Mountings 


SEED PEARL JEWELRY 


EASTERN PEARL Co. 64 W. 48th St.. 


Mfrs. Seed Pearl Jewelry, Also Repairs 


SILVERWARE 


Derpy Sitver Co.s 10 Maiden Lane, World Re 
nowned Hollow, Toiletware, Novelties, Pewter 


WATCHES—AMERICAN 
\LPHEUsS L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


WATCHES—IMPORTED 


CoRTEBERT Watcu Co., Watches and M’ts. 
M. Foerster & Son, Agency, 15 Maiden Lane 
Lussac Watcu Co. 12 John St 
Importers. of Swiss Watches of all prices 
A. SHaptro & SON 48 W. 48th St 
Specializing in Men’s Platinum Watches 
I. TANNENBAUM Co. 121-123 Canal St 
Importers of Swiss Watches and Movements 


WATCH MATERIALS — TOOLS — 
JEWELRY FINDINGS 

KRIEGER & DraAnorr, 10 W. 47th St., Agents 
S.U.C. & P.B.U. Umbreakable and K.K. 
Fancy Crystals, Genuine American & Swiss 
Watch Materials. 
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CHARM 


PRIZE WINNING 
DESIGN + + «© NOW 
FEATURED IN «<<: 
WOMEN 'SMAGAZINES 
OF 11 MILLION 
CIRCULATION «© = » 








Color pages in Ladies' Home 


eS ae eee 
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Journal,GoodHousekeeping, _— {fk 


Pictorial Review, Cosmopoli- 

tan, Woman's Home Com- 
panion. ae 
Announcing how ry et Pat- 
tern was designed, approved - 
-and chosen the Prize Winner 
in Holmes & Edwards $5,000 : 
Pattern Competition. AG 

-. This advertising will be read | , 
~». by Hundred’s of prospects in = \\ 
cues 4. -YOUts community—through aN 
eH --1000,000. somes of women s ae 
be adatboiy fe 









HOLMES & EDWARDS 


“Something More Than 
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THE JEWELER LOOKS 


“Buy your silver the way you buy your car.” 

This is what we are now saying to women in our double page advertisements in the 
national magazines. 

“Buy now ... pay out of income.” 

The Sterling Silversmiths’ Gu'ld Purchase Plan will let them have beautiful table 
appointments, when they want them. 

Our double page spreads are appearing in Good Housekeeping—October, Vogue—Oc- 
tober 12, Vanity Fair—October, House and Garden—October, Harper's Bazar—October, 
House Beautiful—October, American Home —October. 








blending of the two 


magnificent in sts superd detail 

the finest manner of France. R 
the rich court of the Louis 
ony metmng 0) good taste 


€ of the stalwart 

















@ 4s and look aqaun NOW THERE'S NO NEED 


TO PASS THIS BEAUTIFUL SILVER BY... 


Sreacine ts no longer a “lump sum purchase. It may be purchased as 


easily, as sensibly as one’s car one’s radio . . . one’s new electric servant. 
\ 
Purchased out of income aii, 
Ask your jeweler about the Sterling Silversmiuth’s Guild Purchase Plan 9 \ LF As 
and he will be glad to tell you... how you can buy, at the start, enough i \\i7/ X ff 
International Sterling to set your table adequately, without disturbing your IN 4 \ 4 
carefully calculated budget plan...» whit! sa q x 
So look, and look again! Let your eyes dwell lovingly on the beauti- & 7 . { 
ful International Sterling pictured here. Let your own personality express >, [ Hane Yj > 5 
/) itself in pattern ] ~ >| j Wi 
Then ... learn. .. in Elsie de Wolfe's own booklet .. . just what selection of se al y 
| 


pieces will best suit your menus, your scale of entertaining 


INTERNATIONAL STERLIN Gree 
Send for booklet . . . today 


“Correct Table Silver Its Choice and Use” 


pine tree 


the title of the most helpful booklet on silver in 
all the world. Elsie de Wolfe supervised its every 
minuet page. And in it... eight different sterling selec~ 
tions are suggested varying from a beginner's 
set for four, to an elaborate service for twelve. 
Table settings are discussed and beautifully dlus- 
trated. And a number of International Sterling 
patterns are shown, with lists of pieces and prices 
on each. Send 25c ... a fraction of its actual 


worth to you. 


Inreavationat Sven Co., Meriden, Conn 
Enclosed is 25c (coin or stamps). for which please 


send at once my copy of “Correct Table Silver.” 
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AT AUTOMOBILES. . . 





Where would the motor car industry be today, 
if every automobile sold represented a spot cash 


transaction ? 
Or the real estate business? . 


Or the radio? . . Or the electrical appli- 


ance? 
Purchase from income is an accepted Ameri- 
can institution — sound financially — dignified 


as a charge account. 


And what a boon it is for purchaser, seller. 


and manufacturer! 


And now Sterling joins the rest. The Sterling 
Silversmiths’ Guild Purchase Plan has already 
been advanced to a selected list of jewelry mer- 
chants and is operating with splendid success. 


Here are three wishes every jeweler has 


wished. And for many jewelers these wishes 


are coming true. 
To increase the unit of sterling sales. 


To find an unbeatable way of closing 
sterling sales. 


To widen the market for sterling. 


STERLING, 





nd puts on speed 


Briefly the plan provides that jewelers may sell 
sterling, over the amount of $100, for a down 
payment of 25% of the price. The purchaser 
signs an agreement to pay the balance, plus the 
carrying charge, in ten monthly installments. 
The Commercial Credit Company. the largest 
finance organization in the world, will buy this 
paper in $500 lots and advance to the jeweler, 
immediately, 90% of the price. The remaining 
10% is retained by the jeweler from the last 


payment. 


Thus the purchaser is able to buy a larger 
I : g 


amount of silver. 


The jeweler sells more silver—to more people. 
(And remember he receives 90° of his money 


immediately. ) 


The manufacturer increases his sales all along 


the line. 
And everyone is happy. 


Similar purchase plans have doubled and 
tripled sales in other industries. What will this 


plan do for Sterling? 








ee INTERNATIONAL SILVI 





ER © oe 


WE ARTS BPIVIS TOR MERIDEN, CONN 











THE JEWELERS’ 















CIRCULAR 















































(Presenting the 


VIANe 
Knife 


{PATENT APPLIED FOR] 


a strong sales feature of 





THE NEW 
SILHOUETTE PATTERN 


It’s “news”... the Viande knife. Something different to 
show a customer ... something new. In fact the first 


basic new thing in dinner knives in centuries. 


But the long handle and short blade aren’t just new and 
modern ...they’re practical. Just take the regular knife 
in your hand, pretend you're cutting meat and notice how 
your fore finger presses down on the back of the blade 
itself. Look at the groove it leaves on your fingertip. 
Then try it with a Viande knife. Your finger presses the 
handle. And that’s as it should be, and we often sit back 


and wonder why some one never thought of it before. 


And its balance, its “feel” is perfect. And its exquisite 


design. 


It is the creation of Eliel Saarinen, foremost architect 
and designer, whose work is recognized as embodying the 


best tendencies of modern art. 


But even with all that you'll find some of your custom- 
ers who just won’t see it at all. The world’s built that 
way. So... Silhouette offers the usual conventional 
dinner and dessert knives too, so you'll be pleasing 


everybody. 


For illustrations and prices of Silhouette pattern write 
for booklet JH to Sales Promotion Department, Factory 
E, International Silver Company, Meriden, Connecticut. 
Salesrooms . . . New York, Chicago, San Francisco. 
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The Ruby Mines of Burma 


An outline of conditions in the Gem Districts of Mogok, Mandalay and Kathe 


By Prof. Frank D. Adams 


EWELERS, and even the public, know that rubies 

come from Burma, and that the best rubies gener- 

ally have that name associated with them. They 
also know that Burma is now administered as a province 
of India. But beyond that, little information has been 
published that would make the trade or public familiar 
with the conditions—geographical, mineralogical or po- 
litical, that surround the great ruby producing mines of 
the world. This information, however, was given out a 
few years ago by Professor Adams in a paper before the 
Canadian Institute of Mining and Metallurgy,* in 
which he discussed the gems of Ceylon and Burma, and 
so important was this considered that it was reprinted 
in the annual report of the Smithsonian Institution a few 
years later; but beyond that it was buried, as far as the 
general public was concerned. Doctor Adams, who is 
emeritus vice-principal, dean of the Faculties of Applied 
Science and Graduate Studies and Logan Professor of 
Geology at McGill University, Montreal, Que., made a 
most exhaustive study of the gem districts of these two 
places, as his report well shows. Some facts about his 
report on the gems of 
Ceylon appeared in 
THE JEWELERS’ CIRCU- 
LAR last week. That 
part on Burma gave 
acareful review 
of the geographical 
situation of the whole 
section as well as the 
geological conditions 
of the country, which 
are much more impor- 
tant to scientists than 
to jewelers. However, 
it contained many facts 
about the ruby bearing 
districts that should 
be available to the 
members of our trade. 





*From transactions of the 
Canadian Institute of Min- 
ing and Metallurgy. Part 
of Vol. XXX, 1926, repub- 
Fig. 


jished by permission. 








1—Ruby mines at Mogok in period of maximum development 


According to Professor Adams, there are three distinct 
ruby bearing areas in upper Burma, those of Mandalay, 
Mytkynia and the district about Mogok, including Kathe. 
The latter, he says, is by far the most important and 
constitutes the principal ruby producing tract of the 
world, but he perdicts that other areas will undoubtedly 
be discovered in the valleys of Upper Burma as time 
goes on. 

Speaking of the district, he says: 


66¢ RACTICALLY no Europeans visited this district 

until the annexation of Upper Burma by the British 
in 1885. In 1889 the Secretary of State for India granted 
to Messrs. Streeter & Co., of Bond Street, a mining con- 
cession in the Mogok district, a seven-year lease being 
given, at a rent of 4 lakhs of rupees ($126,666) per an- 
num, plus 16.66 per cent of the net profits. The Burma 
Ruby Mines (Ltd.) was thereupon formed to carry on 
mining. In 1896 the original lease was renewed for a 
period of 14 years, and in 1910 it assumed its present 
form, and runs till May 1, 1932, there being a fixed rental 
of 200,000 rupees per 
annum, plus 30 per 
cent of any excess of 
license income above 
200,000 rupees per an- 
num, the Government 
also claiming 30 per 
cent of the net profits. 
The Government gave 
the native miners 
every protection, in so 
much as they were not 
allowed to be in any 
way disturbed in their 
work or dispossessed 
except by purchase; 
otherwise, the com- 
pany holds a monopoly 
of the right to mine 
or wash gems over the 
whole area designated 
as the Mogok Stone 
Tract. 


“The rubies, which 





























































































form by far the most important of the gems yielded by 
this district, have their origin in the white crystalline 
limestones of the country rock, which have been described 
above. In the Mogok district (including Kathe) these lime- 
stones are intensely metamorphosed and are often very 
coarsely crystalline. It is stated that the more coarsely 
crystalline limestones are those which are richest in 
rubies. These gems are evidently developed in the lime- 
stones as one of the results of the intense metamorphism 
to which the district has been subjected. A. D. Morgan, 
the general manager of the Burma Ruby Mines (Ltd.), 
informed the writer that the sapphire, which while much 
less common than the ruby at Mogok, is nevertheless fre- 
quently found, occurs not in the limestone but in a rock, 
a specimen of which containing a large sapphire was sub- 
mitted for examination, and which proved to be a granular 
white acid plagioclase intimately intergrown with ortho- 
clase constituting a microperthite. The rubies and the 
other associated gems, however, do not occur in the lime- 
stones or their associ- 

ated rocks in sufficient 

abundance to enable | 

these to be worked for 

these minerals. Occa- 
sionally a native pros- 
pector will find a spot in 
the limestones where 
there is an unusual ac- 
cumulation of rubies and 
will extract them, but 
this is rarely the case. 
The rubies and other 
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number, namely, by ‘loodwins,’ ‘hmyaudwins’ and ‘twin 
lone.’ 
“The loodwins are workings by which the byon in caves 
and fissures in the limestone is extracted and then washed 
“The hmyaudwins are cuttings driven into the rain 
wash on the hill slopes, the extracted byon being washed 
by sluicing, water being brought from adjacent stream 
“Twinlone—in this, which is the commonest method, 
pits are sunk into the alluvium of the valleys from 2 to 9 
feet square, and by means of these the gem-bearing gravel 
is raised to the surface, often from a considerable depth. 
After a few feet have been excavated, strong posts, 12 feet 
in length, are driven in vertically around the sides of the 
pit and short timbers are fitted between adjacent posts, 
and a lagging of twigs and dry grass is provided to sup- 
port the walls. As the sinking progresses, new posts are 
sunk. The excavated earth and any water which accumu- 
lates is raised to the surface by a bucket—or an old oil can 
attached to one end of a bamboo balance pole swinging 
on a high bamboo frame. 
This device is also in use 
in Ceylon. A great num- 
ber of these pits, each 
with its bamboo frame 
and swinging pole, are 
seen distributed far and 
wide over the plain of 
Kathe, showing the ex- 
tended prospecting op- 
erations which have been 
carried out in this area, 
which is at present the 





gems are obtained in 
practically all cases from 
the residual or alluvial 
clays of the hill slopes 
or of the valleys. 








6¢ JN the valley work- 

f oa as at Mogok 
and Kathe, there is a 
definite succession in 
these clays, the recogni- 
tion of which is very im- 
portant. In sinking a pit 
or shaft this first passes 
through reddish or yel- 
lowish clay which con- 
tains no gems; beneath 
this is found, resting on 
the bedrock, a clay con- 
taining pebbles, and in 
this all the gems which 
the deposit contains are 
concentrated. This is 
known locally as ‘byon,’ 
and corresponds to the 
stoney clay which, in the 
gem region of Ceylon, 
occupies a similar posi- 
tion and is there known 
as ‘illam.’ When working 
such a deposit the over- 
lying barren clays are 
first removed and the 
underlying byon is then 
carefully collected and 
taken directly to the 
mill. 

“The native methods 
of mining are three in 





Fig. 2—Working face in the Ruby mines at Kathe, Burma 


largest producer in the 
Mogok concession. 


6¢c7~ HE Burma Ruby 

Mines (Ltd.), 
however, desiring to 
work these deposits on a 
large scale, adopted 
western methods of ex- 
cavating and transport- 
ing the materials to be 
handled, and built mills 
provided with modern 
concentrating machinery 
for the purpose of sepa- 
rating the gems. 

“The workings at the 
town of Mogok, as they 
appeared some years 
ago when mining here 
was at its maximum de- 
velopment, are shown in 
Fig. 1, which is taken 
from a photograph re- 
produced in  Escard’s 
‘Les Pierres Precieuses’ 
(Paris, 1914). This 
stretch of alluvium has 
now been worked out. 
The company is now 
working at Enjouk, on 
the margin of the Mo- 
gok Valley, as well as on 
a small scale at Bigom, 
Nanyasen, and other 
points, but its chief op- 
erations are now cen- 
tered at Kathe, eight 
miles to the west of Mo- 
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ok. Unfortunately the rubies here are very often coarse 
nd rough and not of the best color. 

“At Kathe the geological conditions are the same as 
those at Enjouk and as in the old exhausted workings at 
the town of Mogok. The country rock is white crystalline 
limestone, often holding numerous flakes of graphite, 
phlogopite, and other minerals, with many interstratified 
bands of harder silicate rocks, chiefly plagioclase-scapolite 
gneiss resembling the limestones in color and a 
few other allied gneisses. One darker band was 
found to be composed essentially of a plagioclase 
and a brown hornblende, with a little pyroxene, 
biotite, scapolite, and iron ore as accessory con- 
stituents. Nothing that could be recognized as 
an igneous intrusion was seen in the workings. 


“~<. HESE rocks under conditions of secular 
decay and solution present the remarkably 
irregular ‘hoodooed’ surface already described, 
covered with a mantle of residual clay. This, 
with the underlying limestones series, is seen in 


Fig. 3 (below)—Women sorting 
tailings from the mill at Kathe for 
minute rubies 





The 


Fig. 2, which is one of the working faces at Kathe. 
byon lies directly on the irregular limestone surface and is 
overlain by the barren clays. 

“The byon is brought to the mill in trucks, hauled from 
the working face by an endless wire cable, and thrown 
first on a grate of spaced iron bars, which separates the 
large pieces of rock. The material which falls between 
them goes to two successive sets of revolving trommels into 
which water is fed. The coarser material from these goes 
directly to a table and is hand sorted by one of the,com- 
pany’s officers. Here, when the writer was visiting the 
mill, a ruby rather over 1 inch in diameter was found. 

“The finer material from the last set of trommels goes 
into diamond washing pans, the gravel which is retained 
by these representing 1 per cent of the original byon fed 
to the mill. This is then carried to a series of jigs which 
reject three-quarters and keep one-quarter of the product 
received from the diamond washing pans. This quarter of 
one per cent of the original material is then placed on sort- 
ing tables having a surface consisting of an iron plate and 
is sorted over by one of the company’s officers (a Euro- 
pean). He takes out any large gems which may be pres- 
ent. 

“The gravel then passes on to a series of tables around 
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each of which a number of men (natives) are seated, 
about six to a table, who re-sort it very carefully, remov- 
ing every stone which has any value. Each man wears on 
his head a large box with a front of iron gauze which pre- 
vents him from secreting any stones in his mouth or from 
swallowing them. A foreman (native), who is supposed 


to be strictly honest, watches the operations at each table. 
These men are very expert at stealing stones and are care- 





Fig. 4 (above)—Sorting and cut- 
ting gems at the office of the Bur- 
ma Ruby Mines, Ltd., Mogok 


fully searched before they leave the building at 
the close of the day. The exhausted tailings are 
then taken from the mill and sold to a Burmese 
woman, who buys the whole output and who then 
divides it up into a series of little conical heaps 
and sells them at a rupee apiece to other women, 
who go over the pile grain by grain and collect 
from it every minute ruby which it may contain 
and sell these to be used in making watch bear- 
ings and for other purposes to which they may 
be of use. 

“A group of women sorting over these little 
piles is seen in Fig. 3. The gems which are ob- 
tained in the mill are sent to the headquarters 
of the company in the town of Mogok and are 
subjected to a final sorting and classification into 
the various grades, which are then marketed. 
For this purpose small quantities at a time are taken by 
certain expert gem sorters, whose honesty is undoubted, 
and placed on shallow, highly polished brass plates about 
a foot and a half in diameter and sorted over in the bright 
sunlight. These sorters are seen at work on the veranda 
of the company’s office at Mogok, in Fig. 4. The man at 
the margin of the photograph on the right is cutting a 
ruby on a wheel turned by a second man. 


6¢ JN addition to rubies, other gems are found in the 

7 byon, although less abundantly. On looking over the 
concentration product as it comes to the office from the 
mill there can be distinguished: 1. Rubies of various in- 
tensities of color. 2. Sapphires, blue, yellow, or white, 
showing similar variations in color. 3. Spinels usually 
pink in color, the intensity of the color differing in differ- 
ent individuals. These often show the characteristic octa- 
hedral form. These spinels are, next to the ruby, the most 
common gem in this district. 4. Common opaque corun- 
dum. 5. Tourmalines. 6. Zircons. 7. Quartz. 8. Other 


minerals, such as beryl, scapolite, apatite, and fibrolite 
(very rare). 
“While Mogok has produced the finest rubies which have 
(Continued on page 49) 
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The Recognized Authority of the Trade 


Appropriate Jewelry for Every Style 


ognize (as the editor of Collier’s well said last 

week), that she is the “first Lady of the Land.” 
Every man, woman and child is affected by what has 
been often denounced as the whims of this capricious 
lady so she is a personage that every merchant, today, 
must watch with interest and attention. The pro- 
gressive dealer must know and understand her 
changes and moods, must follow the trend of what 


Does Fashion is a fickle jade, but we must rec- 


she considers the proper thing and whenever pos- 


sible be in a position to predict this sufficiently to 
meet, at all times, the demand of her devotées. 

Style changes, while they have produced much 
business, have at times been the curse of many an in- 
dustry and the ruin of many merchants and manu- 
facturers, while producing enormous sales for 
others. Fortunately, the jeweler, particularly the re- 
tailer, can take advantage of these style changes with- 
out risking the losses that other merchants undergo. 
For he can sell on the strength of these changes with- 
out materially changing his stock. 

In other words, while stressing the change in style 
in costume, he need only stress the appropriateness 
of the jewelry to be worn, instead the latest style in 
jewelry. He can get over the idea that he carries 
the jewelry that is appropriate for any and every 
style, and that as styles change, his customers can 
get from him the right jewelry for the latest fashion. 
The jewelry that is appropriate for one woman is not 
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for another, but his customers should know that h 
can suit every style, every change and every per 
sonality. 

Therefore, stress appropriate jewelry at all time 
rather than the latest style. 





Platinum in 1928 


LATINUM refiners in the United States pur. 
P chased in 1928 58,682 ounces of crude platinum 

from domestic and foreign sources, according to 
the report which has just been completed for Minera! 
Industry by Dr. George F. Kunz. This, according to 
Dr. Kunz, was 20 per cent more than was purchased 
in 1927 and accounts for over one-third of the world’s 
production. Stocks of metal in the hands of refiners 
at the end of 1928 were, according to this authority, 
22 per cent less than in the preceding year but were 
still much higher than had prevailed since the 
war, up to the years 1925-26-27. The consump- 
tion of platinum metals increased considerably dur- 
ing 1928, being 25 per cent larger than in 1927, and, 
in fact, the figures are the largest since 1923. For, 
according to the table Dr. Kunz included in his report, 
the total consumption of the platinum metals in all in- 
dustries last year amounted to 187,287 ounces as 
compared with 149,686 the previous year; 171,616 in 
1926 and 176,602 in 1925. 

According to this table, the jewelry trade consumed 
102,508 ounces of the total in 1928 or 54.77 per cent, 
and while this amount was greater than in any time 
since 1926, the percentage in regard to other indus- 
tries was less. 

In platinum alone our industry last year consumed 
93,468 ounces out of a total of 149,674, while the elec- 
trical industry stood next with 21,316 ounces, the 
chemical industry third, with 18,529 ounces, and the 
dental fourth, with 10,993 ounces. Jewelers con- 
sumed 3260 ounces of iridium out of a total of 6028, 
but only 4965 ounces of palladium out of a total of 
29,773. According to Dr. Kunz’s table, both the 
dental and electrical trades used far more palladium 
in 1928 than did the jewelers, 12,270 going to the 
dental trade and 9150 to the electrical industry. 

Before the war Russia was the main source of sup- 
ply of all platinum, producing from 200,000 to 300,- 
000 ounces a year, this being more than 90 per cent 
of the world’s production. Although Colombia great- 
ly increased its pre-war production and South Africa 
recently has built up a production that now stands 
third, the amount of platinum produced since 1914 
until very recently is comparatively small compared 
with the pre-war figures, which reached a minimum 
in 1921. But since that time the amount has con- 
tinually increased and is now approaching the pre- 
war level with a probable production in 1928 of about 
200,000 ounces. 

Figures for last year are only estimated as there 
are yet no data available on the 1928 production in 
Colombia and Russia. It is probable the Russian pro- 
duction will continue to increase greatly owing to the 
fact that reorganization of the industry has taken 
place there, and the Government is doing much to 
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encourage and protect it by freeing platinum pro- 
ducers from State and local taxes and collections of 
duties except taxes for Government, which will not 
produce 2 per cent of the cost of the platinum group 
metals actually mined. 

These facts are brought out in detail, together with 
a large amount of other valuable information in the 
report, which, through the courtesy of the author and 
the McGraw-Hill Book Co., publishers of Mineral In- 
dustry, will be reprinted in early issues of THE 
JEWELERS’ CIRCULAR. The elaborate report also 
made by Dr. Kunz for Mineral Industry on the sub- 
ject of diamond production for 1928 is treated else- 
where in this issue by courtesy of the same pub- 
lishers. 





Synthetic Diamonds Bob-Up Again 


VERY little while, at least once every five years, 
H the jewelry trade is confronted with newspaper 
stories about “synthetic diamonds,” accom- 
panied by comments that would lead the public to 
infer that diamonds would 
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in proportion to their real importance and the source 
from which they came by giving them but casual 
mention, but others treated them more or less sensa- 
tionally, not realizing such claims have been made 
for over 50 years only to be exploded later on when 
proof that diamonds were actually made, was not 
forthcoming. 

As a matter of fact, “synthetic” diamonds have 
been known to the scientific world theoretically for 
over 50 years. Although many claims to the manu- 
facture of synthetic diamonds were heard be- 
fore, it was not until the 90’s that Professor Moissan 
demonstrated that he had crystallized carbon. But 
his discovery was of scientific value only and of no 
commercial value because the so-called diamonds were 
microscopic in character. The cost of producing 
them was so great that no one was interested from a 
business standpoint. It was roughly estimated at 
the time that the cost of a carat of such diamonds 
would run in the hundreds of thousands of dollars. 
Since then, other people have claimed to manufacture 
such diamonds, but nothing has ever been done that 
would show that carbon crystals could be produced 
artificially of either a size 





soon be “a drug on the 
market.”’ Sometimes these 
stories are based on dis- 
patches from Europe 
about the work of some 
unknown German or 
French chemist; some- 
times the locale of the so- 
called discovery of the 
process is not given. But 
in nearly every instance, 
the process of diamond 
making is described as 
simple and generally con- 
sists of crystallizing car- 
bon by sudden cooling. 
The story has bobbed up 
again, one version ema- 
nating from San _ Jose, 
Cal., in an account by the 
Associated Press of the 
convention of the Ancient 
Mystical Order of Rosea 
Crucis, telling of a report 
of one, Roberts, a metal- 
lurgist, who told the con- 
vention “he had been mak- 
ing diamonds averaging 
one carat in size” by cool- 
ing pure carbon under 
pressure with liquid air. 
Another report from the 
West was to the effect 
that the head chemist of 


ness accomplished. 





The Convention Reports 


The next issue of THE JEWELERS’ Cir- 
CULAR, (September 19,) will carry the 
report of the opening session of the 
great Convention of the American Na- 
tional Retail Jewelers’ Association at 


Cleveland, which starts September 17. 


The final and detailed report of the 
convention will appear in the issue of 
September 26, which will be a special 
Convention Number devoted largely to 
the features of this great gathering of re- 
tail jewelers, the reports and addresses, 


as well as the discussions and the busi- 


or a quality that would 
have any value commer- 
cially. Interesting as 
some of these experiments 
may have been to the 
chemical world, they have 
had no interest whatso- 
ever to the jewelry trade. 

In connection with the 
California story, as to the 
Roberts discovery, the 
San Francisco Chronicle 
published an_ interview 
with a local jeweler, Al- 
bert S. Samuels, which 
seems to show the proper 
attitude of the trade to- 
ward stories of this kind, 
for it did much to counter- 
act the sensational fea- 
tures of this press report 
from San Jose as pub- 
lished in the Chronicle. 
The interviews ran: 

“It’s a good story,” said 


Samuels, “and it reminds me 
of another good story. 

“A young man said to his 
friend: ‘Did you hear about 
that fellow Pond of Oakland 
who made $50,000 in Bank of 
Italy stock?’ 

“*T did,’ replied the other, 
‘but his name isn’t Pond; it’s 
Poole. He lives in Oakdale, 
not Oakland. It wasn’t Bank 
of Italy; it was an oil stock. 








a Kansas college had made 
diamonds by heating a combination of iron filings 
and sugars to 2500 deg. Cent. and suddenly cooling 


the mass. 
Some of the newspapers treated these dispatches 


The amount was $500, not $50,- 
000; and he didn’t make it; he lost it.’ 

“Synthetic diamonds are not new,” continued Samuels. “For 
many years they’ve been made in high school chemistry classes. 
Trees, too, can be made artificially,” he concluded, suppressing 
a yawn, “but what of it?” 
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Timeliness should characterize your advertising 


States should not have the best fall and winter sea- 

son ever experienced. Prosperity abounds in the 
land. The people have more money than ever to spend. 
It is estimated that each year sees an increase of the 
material wealth of the country of approximately fifteen 
billions of dollars. More money to spend! More money to 
spend for everything the jeweler sells! 

The jeweler can get his share of this new wealth if he 
goes after it with vim and vigor, with a determination to 
cash in on the nation’s prosperity. While the people have 
more money to spend, it is also true that there are a thou- 
sand ways of spending it, and as many sources of supply 


T sates is no reason why the jewelers of the United 
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etting More 


all Business 


By More Effort 


By A. E. Edgar 


clamoring for each dollar. Each year sees the competition 
for the consumer dollar increasing, and the jeweler must 
work hard to keep in the running with this competition 
and get his quota. 

This competition for the dollars of the public should 
not worry the jeweler, but it should put him on his metal, 
it should make him redouble his efforts to keep in the 
swim, and enthuse him over his prospects. 


77/7) HEN the last word is said about the season’s busi- 

ness it will have been proved that the dollars of 
the public have gone to the most persistent and aggressive 
merchants in the land, to those who have planned their 








Fall display of silver holloware and flatware by a New York department store 
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usiness wisely and carried through their plans without 
ear or favor. Intelligent effort always receives its re- 
vard. 

The jeweler’s opportunity lies in the NOW, for he who 
voes after business as if NOW is the only time to get it 
will hear an increasing tingle of the merry cash register 
bell. And another thing: the success of the whole season 
depends much upon the early efforts of the jeweler. The 
successful effort of early fall will have a cumulative effect 
on business that will only stop when the last sale is re- 
corded on Christmas Eve if, indeed, the whole future of 
the business does not receive an impetus that will never 
cease. 

The fall and winter season is replete with special oppor- 
tunities for increased business. Not only is the return to 
normal living conditions in the permanent home going to 
bring new demands for the jeweler to supply, but the 
social events of the season, and the annual return of fes- 
tive occasions like Hallowe’en, Thanksgiving and Christ- 
mas are fields from which a rich harvest can be garnered. 

With such a bountiful harvest ripened ready to be har- 
vested, the jeweler should buckle down to hard work. He 
should lay out a plan of campaign for reaping the harvest 
and set the machinery working with a merry will. 


CJ)ROBABLY one of the most important items in any 

plan for getting a season’s business lies in the actual 
selling events to be presented to the public. Among these 
might be suggested a Harvest Exposition, Fall Opening, 
Hallowe’en Frolic, Thanksgiving Celebration and Christ- 
mas. Again, each of these selling events should bring into 
being special efforts along particular lines of goods. While 
each jeweler will be in a better position to decide just 
what lines to push most energetically during each of these 
events, it may be suggested that the Harvest Exposition 
should see diamonds especially stressed; the Fall Opening 
might bring into prominence the newer ideas in costume 
jewelry which, with its style appeal, affords the progres- 
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An attention-arresting Halloween display of clocks of varions types 
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sive jeweler a wonderful opportunity to make his store a 
busy mart of style presentations. Thanksgiving should 
see sterling and plated silver to the fore, with table ser- 
vice of all classes successful running mates. Christmas, 
of course, is the big gift season when everything may be 
set before the public with a prospect of favorable accept- 
ance. 

This is only a general glimpse of the selling opportuni- 
ties for the new season. It is necessary for the jeweler 
to get down to details, for the slightest mistake in details 
may mean disaster to his cherished plans. Every step in 
each sale event is important, just as every link in a chain. 

The first step toward success in a selling plan is to sell 
the plan to the public; once that is done, the response of 
the buyer will be evident. The first thing to sell the 
public in the fall campaign is “Fall.” Sell fall and the 
things of fall will sell. Sell the “Harvest” and there will 
be a harvest of sales. Sell the witchery of Hallowe’en and 
there will be a laughing response. Sell Thanksgiving and 
the people will respond so that they may celebrate that 
great event. Sell Christmas and the Christmas spirit will 
enter into the purchase of the jeweler’s merchandise. 


S a nation we are inclined to love the pageantry of 
life. By visualizing the symbolic side of the annual 
recurring events we stimulate the imagination and create 
desires that would otherwise lie dormant. And, as the 
modern method of doing business is to “make business” 
rather than to wait for it to make itself, the jeweler 
should go far in giving his sale events a tinge of the 
theatrical in its presentation. 

One of the processes of a successful business lies in 
giving the people what they want when they want it. The 
present mode of costume jewelry, while one of the hardest 
lines to handle profitably, is in greater demand than ever. 
The jeweler may long for the bygone days when every- 
thing was bought for its intrinsic value and its long wear- 
ing qualities, but his sales in those days defeated his 
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progress by supplying his market. Today the style appeal 
is probably the strongest factor in selling jewelry, whether 
it is an expensive piece or of less value. Every sale he 
makes of style jewelry brings with it an opportunity for 
future sales. The people want style, and then more style. 
Never were the people more style conscious than today. 

Just think of the possibilities in style jewelry this sea- 
son! Think of the items that the women will want to com- 
plete their style ensemble. Necklaces, earrings, bracelets, 
finger rings, hair ornaments, sash fastenings and slipper 
buckles loom largely in the costume of today. Surely here 
is a harvest for the jeweler to reap in abundance. Here 
we have a line with unlimited possibilities for the jeweler 
to make additional profit. 


HEN there is the vogue of the watch bracelet to add 

to his profits. Here is a line that not only piles up 
sales of the item itself, but one that leads to a companion 
sale of a watch. 

Modernistic art is playing into the jeweler’s hands. 
With the new moderne art design comes a renewed in- 
terest in everything the jeweler sells in which design is an 
important feature. Moderne art should be the means of 
boosting the gift sales materially. 

The time is ripe for the harvest. All the jeweler has to 
do is to survey his fields of golden opportunity and make 
his plans for the reaping. Business should be bigger and 
better this season than ever. 

The machinery for reaping a profitable season’s harvest 
is publicity. The jeweler must let the people know what 
he has for sale. It is not enough to let them know that he 
has a jewelry stock, but it is necessary to tell them item 
by item about his stock and, more than that even, he must 
show them why it is most desirable. He must even coax 
them to buy it. Other merchants are making every effort 
to get their attention—and their dollars. The jeweler 
should do the same. 

A jeweler who has made a wonderful success of his 
business is confident that it is due to advertising more 
than to anything else. He uses large space in the news- 
papers regularly three times a week. It takes courage to 
spend a lot of money in advertising, but with returns 
coming in it would eventually take more courage to dis- 
continue its use. While large spaces are desirable in our 
newspapers because there is so much competing advertis- 
ing, small spaces are better than none at all. 

If the jeweler will use illustrations as far as possible 
he will get better returns from his advertising. These 
need not always be pictures of the things he is offering, 
because it is sometimes profitable to use illustrations that 
will visualize a season or event. Stock cuts to be found in 
every newspaper office are available for this purpose. In 
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the suggested lay-out of an advertisement for fall illus- 
trated herewith, an appropriate border is used along one 
edge of the advertisement in the form of a narrow panel. 
It is heavy enough to draw the eye to the small advertise- 
ment in the accompanying panel. 


‘HE fact cannot be emphasized too strongly that it is 

a waste of advertising effort to merely use fine writ- 
ing, and to express generalities in the newspaper adver- 
tising space. Some particular item should be exploited in 
every advertisement, although the subject of the adver- 
tisement may be of a general nature. For instance, the 
subject of this advertisement is fall jewelry, but it is 
advisable to describe some article of this fall jewelry in 
detail, and perhaps two or three items of a related nature. 

The style articles appearing in THE JEWELERS’ CIRCULAR 
are full of advertising news, and the jeweler should judge 
the value of his advertisements by their news value. Will 
the contemplated advertisement tell the public something 
worth while, something in the way of news about the 
type of article advertised? If it will do this the jeweler 
need not worry much about the returns he will receive 
from its insertion. If the advertisement contains news of 
jewelry it will be read, and if, at the same time, it tells 
about a timely item, it will make sales. 

Folders for direct mail should be replete with news of 
the articles being advertised. It is better to tell some in- 
teresting thing about a particular necklace, for instance, 
than it is to tell about its materials and workmanship. Is 
it a copy of a necklace worn by a celebrity? Is it a design 
produced by a famous fashion expert? Is it of a new type 
of art? Is it accepted by fashionable women in fashion 
centers? These are news items of value in presenting the 
necklace. More so than a description of its intricate de- 
tails. 


HE window display of the jeweler is another pub- 

licity medium. But the window is often misused and 
is not an advertisement at all. A miscellaneous collection 
of jewelry shown in a window is not going to attract a 
great deal of attention, but make the selection shown dis- 
tinctive in some way and the effect will be seen in in- 
creased sales. 

Our jewelry displays can be made more interesting to 
the public by a judicious use of decorative effects. It is 
true that a beautiful paneled back in a window is an ap- 
propriate setting for merchandise of such intrinsic worth 
as jewelry, silver and gems, but the universal use of these 
window backs produces a similarity in display that is far 
from being attractive in itself. The eye is accustomed to 
searching out dissimilar things, and something different 

(Continued on page 49) 











ime 


A fall landscape is a 
vision of the season. II- 
lustration shows mod- 
ernistic background for 
fall window 
























1] 









Colors in this display 

may be made alluring 

and attractive. Feature 

timely fall merchan- 
dise 












































September 12, 1929 THE 


The simplicity of the 
design of 
store is very 
striking 


interior 
this 














A comfortable, 
hurried atmosphere 
is suggested 


uil- 


JEWELERS’ 





CIRCULAR 45 












Floodlights vlacea@ 
within the showcases 
entirely eliminate 
the use of electric 
lamps. There are 24 
electric circuits for 
the store 


New Motif [n Jewelry Store Design 


Many Attractive Features of Mealy’s, in Baltimore, Md. 


By N. S. Williams 


store design the new store of the John W. Mealy & 

Sons Co., Baltimore, Md., was opened to the public 
recently at 308 N. Charles Street. For many years the 
Mealy firm had their headquarters in Lexington Street. 
Fire wrecked the store in Lexington Street several] months 
ago but the Mealy brothers, Edward J. and S. Judson, 
lost no time in selecting one of the most exclusive loca- 
tions for their new store. 

And a gem of a jewelry store it is. In simplicity of 
interior design, comfortable and unhurried atmosphere it 
is undoubtedly second to no similar mart in the city. Its 
general compactness and accessibility to displayed articles 
is a feature of no little import. 

The store is the last word in general arrangement, it is 
said. What the Mealy brothers consider an outstanding 
feature is the system of lighting. Every jeweler knows 
the importance of good lighting. There are no electric 
lamps in any of the floor showcases of this store. 


G store desi an entirely new motif in interior jewelry 


N especially designed lighting system installed from 
plans drawn by an electrical engineer, a graduate 
of the Massachusetts Institute of Technology, gives a 
wonderful and most natural amount of light over the show 
cases. The system was demonstrated to a representative 
of THE JEWELERS’ CIRCULAR. Ingeniously designed flood- 


lights attached within the beautiful lamps which hang 
from the ceiling give an unsurpassed light on the cases 
when such light is needed. At no time is there a glare 
in the store. 


5 phone flood-ights placed over the showcases eliminate 
entirely the use of electric lamps inside the cases. 
This feature is considered a great improvement over the 
old system. There are 24 electric circuits for the store. 
An even glow of light can be maintained in the store and 
the floodlights frem the same fixtures may be switched 
on at will. 

The lower section of the sidewalls of the store are 
paneled in solid walnut, the showcases are of walnut, 
while the upper sidewall is finished a beautiful sky-blue 
with white ceiling. Fine diamond merchandise is contained 
in the cases at which a customer may comfortably be 
seated while selecting an article. The store is 20 feet 
wide, 45 feet long and the ceiling is 16 feet high, giving 
a spacious atmosphere to the room. 

The front show-windows are small and classical in de- 
sign and to the right, as one enters, is a Pullman-like com- 
partment which is the headquarters of Watchmaker Holt- 
man, who has been with the Mealy firm for many years. 
In describing the store it should be mentioned that a fine 
Turkish rug decorates the foreground, near the entrance. 

Each showcase is equipped with special cabinets laden 
with precious merchandise, the trays of which, if placed 
end to end, would require many showcases. These trays, 
however, can be quickly placed before the house’s clientéle. 





See issue of Sept. 19 for “Variety In Advertised Offerings 
Increases Selling Power of Newspaper Advertisements” by Guy 
Hubbart, showing how careful selection of items and price 
ranges is basis of profitable use of space. 
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Vy ith Dame Fashion on Fifth Avenue 





UITE a startling new design is 
found in the latest mode. It is a 
brooch for the shoulder in epaulet 

style. The pendant fringe hangs 
from a flexible brooch and the tassel or 
fringe falls over the shoulder like the 
regulation military epaulet. In the illus- 
tration one of these new jewels is shown. 

The crest at the top is of baguette and 

triangle diamonds. The brooch itself 

is a solid mass of diamonds and pearls 
while below a flexible section is carried 
out in millegrain platinum wire and 
baguette diamonds. The pendant gems 
are again baguettes and diamond drops. 

This is the latest variation in shoulder 

ornaments and doubtless it will be copied 

in many an original design for opera 
wear later in the season. 


CT~ HE favored fall colors for the Ave- 

nue tailleur, the dark tones at least 
for cloth and velvet, are running to 
browns and greens. Black and white 
mixtures or black cloth or velvet with 
white for a trimming are also highly 
important this fall. Silks in browns and 
greens imitating the tones and textures 
of tweeds are being used for street 
frocks. Velvet in sheer transparent 
types are to prove immensely popular 
by the pre-season orders. One of these 
new velvet dresses is shown in our illus- 
tration. It is formed completely of a 
golden brown transparent velvet. There 
is a gored flounce and a_ separate 
shoulder cape set also at an angle and 
topped on the right 
shoulder by a. large, 
soft bow of georgette. 
Unusual touches’ are 
given the gown in the 
fur bands across. the 
ends of the tulle bow 
and the cream-tinted lin- 
gerie collar at the neck 
line. With this gown are 
worn cream-colored doe- 


skin gloves, with the 
new long’ wristlettes 
and a brown felt hat 


with a deep cape section 
at the back cut into a 
wall-of-Troy border. In 
this costume the hat is 
the new shape; the de- 


$4 
tachable cape is quite a new detail and the asymetrical 
angle of both the cape and the flounce of the skirt are 
modish points. With such a gown the jewels would include 
some costume pieces in all gold. The jewelry theme as it is 


By Isabelle M. Archer 





Modern cut bevelled gem stones 
in gold finger rings 


One of the new shoulder brooches set with 
diamonds, and new 


baguette 
























and triangle 
le ngth choke r ne chlace 


finger ring show 
portant point in 
emphasizing this 


shown in our illustration is a matter of gold cubes formed 






into a series of patterns for the new 
length choker necklace, a built-up hat 
ornament and a bag fastening. 


HE latest costume jewelry is based 

on the utilization of squares and 
circles, discs and cubes in its patterning. 
As we have seen in the foregoing para- 
graph one set of new jewels using gold 
cubes comprises nothing else in its make- 
up but a series of these details cleverly 
used. Another solid geometrical form, 
the disc, is used in parallel lines, over- 
lapping plates, pendant motifs and for 
flexible pieces in groups of three or five 
discs to a decorative theme. Squares and 
circles make distinctly different designs. 
These are used for flexible bracelets, pen- 
dant earrings and bag handles. They 
also make up the entire pattern for 
choker necklaces but this fall they will 
be seen in sets of two or three chains 
instead of the usual single row. 


FRESH line of designs in finger 

rings for men shows’ unusual 
color schemes in two-tone jewels. Both 
the transparent and the opaque stones 
are used for these mannish jewels but 
the stones are given bevel edges and 
table cuts to keep the type with the 
little texture variation. The ring mount 
is either frosted gold or dull finished 
platinum. The surface is rounded to 
make high shoulders for the rings but 
the bezel is broad and flat. Into the 
bezel are set the various colored gem 
stones in patterns after 
those shown in the illus- 
tration. The ring at the 
top of the sketch has 
four gem _ stones, two 
half moons of smoked 
amber and two oddly 
cut pieces of malachite 
At the left-hand side is 
a ring with two large 
stones in different 
shapes set crosswise in 
the finger ring. At the 
right there are half 
moons of lapis and two 
triangles of jade. Tri- 
angles again make the 
cuttings for the piece of 
jasper and a matching 


section of brown onyx for the gem stones in the gold 


m below. Color has arrived as an im- 
suitings for men and the new jewels are 
fashion note. 

(Continued on page 75) 
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Why Jewelers are Selling More 
Treasure’ Patterns 
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Related Design in Sterling Gives 
Added Impetus to Sales 


EOPLE with money are all around us 


spending . . traveling entertaining 
buying. 
Women—becoming more critical . . more cul 


tured. Released from household drudgery by scores 

of modern improvements, they are going in whole 

heartedly for harmony in their home appointments 
for related desigit. 


Witness the tremendous interest in interior decoration 

the wildfire spread of knowledge in matters 
of design, harmony and good taste. Interest fostered, 
and knowledge spread, by scores of magazines edited 
primarily for women. 


Nowadays, with this new consciousness of design and 
harmony . . . Sterling alone is not selling appeal 
x patterns in keeping 


enough. We must offer Sterling 
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with the new ideas . . designs that harmonize with 
the decorative schemes to which the modern 
has been educated. 


“Treasure” patterns offer a range of design that 
capitalize this new selling force. Pictured above is 


one chapter of the story as told by our Early Amer 
ican Style. The William and Mary ... Mary II 

Adam . . . and Granado each contribute a like 
chapter in the story of how related design can increas« 
vour Sterling Sales. 





ROGERS, LUNT & BOWLEN COMPANY :: Silversmiths 


36 (aa Creators of Distinctive Tableware 
Member of the Sterling 





GREENFIELD, MASSACHUSETTS 98. 
Silversmiths Guild of America BG 
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ade and Diamonds Remain 
Favorite Paris Alfhance 


By K. D’Orsay* 


right now than green and white—if one is to judge 

by the clothes and jewels worn by smart women 
and shown in the French shops. Jade, emeralds, dia- 
monds and crystal appear with frocks in all the varia- 
tions of white that are known to fabric weavers. 

The fashion superiority of green and white began in 
the South, according to one arbiter of new fashions. Sun- 
tanned women as well as conventionally pale blondes va- 
cationing on the Riviera found this new color alliance the 
most satisfactory to their complexions—both indoors and 
out—and have brought their favorite jewels and frocks 
back to Paris. 

One feature of the fashion is the tendency toward 
wearing green colored jewels in immense blocks—whether 


*Correspondent of the National Jewelers Publicity Association. 


T ton: is no smarter color combination in Paris 
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they be of emerald, jade or the 
darker aventurine. Of all 
three, jade is the most popu- 
lar, especially when carved in 
elaborate scrolls. 

One huge roller- 
shaped mass of jade, 
“The Chinese Dia- 
mond,” is set into a 
pendant by a prominent 
Paris jewel craftsman. 
It revolves upon a plat- 
inum spindle that forms the base of a diamond triangle. 
The whole pendant is hung from a slim little chain of 
platinum that reaches a few inches below the throat line 
of the wearer. 


The Ruby Mines of Burma 


(Continued from page 39) 


ever been found, the value of the output seems small when 
compared with outputs of districts where metallic ores 
are mined. From 1899 to 1905 the mines yielded annually 
gems to the value of about $450,000. In later times the 
yield has fallen off and is naturally subject to fluctuation 
from year to year according to the value of the stones re- 
covered. This is indicated by the following figures, show- 
ing the value of the rubies from Burma in recent years: 


Serer ere ee ree ee $228,304 
ee se sees eT 198,603 
Ae eet Pee ere 165,000 
eee veh ee ee 212,210 
ES dns hs eee Ren ewe Rawew’ 425,800 
BE ASEM CARES aR RET SH ee 224,414 
Peer yy er teers 224,409 


“The great increase in the value of the output for 1919 
was due in part to the finding in that year of an excep- 
tionally valuable ruby, which was sold for three lakhs of 
rupees ($100,000). 

“Fosterite-—Occurs as an abundant accessory mineral 
in certain of the crystalline limestones at Mogok. It has 
not been formerly reported from Burma. 

“In the great pegmatite dyke at Sakangei, lepidolite in 
very large crystals, as well as muscovite, topaz, cassiterite, 
and very large crystals of quartz were seen. The topaz 
occurs in clear, transparent, nearly colorless crystals sev- 
eral inches in length. A large crystal examined is unique 
in that it is terminated at one end by the basal plane above 
and at the other end by pyramidal forms.” 


Getting More Fall Business by More Effort 


(Continued from page 44) 


in the window display will catch the eye much quicker 
than something usually seen. A suitable background for a 
jeweler’s fall display is shown. It is modernistic in de- 
sign. The colors can be made most alluring and attractive. 
The fall landscape in itself is a vision of the season, 
placing emphasis on the timeliness of the articles dis- 
played before it. 

A more frequent use of window cards will prove ad- 
vantageous in concentrating the thought of the onlooker 
on the goods displayed. These need not be large and un- 
gainly, but they should be very attractively written and, 
if possible, illustrated with pictures that add to their 
beauty. 


HERE is more business to be done by jewelers this 

season, but it will only come through persistent effort 
to get it. Every detail of the fall publicity should em- 
phasize FALL—fall styles, fall designs, and fall uses for 
the items advertised. The advertisements should make 
plain the fact that the season demands the items offered; 
that the social life of the people will not be complete 
without them. 





More business for Fall! Yes! But only through more 


effort. 





1929 
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Novelty No. 1279—Graduated choker of Regent pearls combined 
with groups of simulated pink coral rondelles and attractively fin- 
ished with a large carved coral drop 

Earrings No. 9-I of simulated carved coral to match the above neck- 
lace mounted in sterling silver, gold plated 


ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH & CO., Ine. 


a) — 
FOUNDED 1867 y GIFTS THAT LAST FOUNDED 1867 
ew 
WN 
MAIN OFFICES AND SALESROOMS: 607 FIFTH AVENUE, NEW YORK. N.Y. 
BRANCH OFFICES: 236 WESTMINISTER STREET. PROVIDENCE, R. I. 31 NORTH STATE STREET, CHICAGO, ILL. 
PACIFIC COAST: FRED L. LEE & CO., 704 MARKET STREET, SAN FRANCISCO. CAL. 
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Direct-by-DV Cail “Plans 


Well-Known Jewelers Tell How They Make Them Pay 


IRECT-BY-MAIL advertising is be- 

ing carried on by a few of the larg- 
est retail jewelers in Los Angeles and by 
one or two credit houses, but from infor- 
mation secured by a correspondent for 
THE JEWELERS’ CIRCULAR, others are con- 
templating the introduction of this form 
of business-getting in order to swell their 
sales. Among the firms now using this 
form of advertising are Brock & Co., 
Donavan & Seamans, Geo. Davidson 
Co., and O. L. Wuercker. 

Brock & Co. issue a magazine which 
bears the title of “Treasures.” This 
magazine, artistic in its makeup, and 
elegantly illustrated with cuts of the 
leading articles carried in stock, is is- 
sued four times yearly, October, Decem- 
ber, March and June, taking advantage 


of four important seasons in the year; 
bridal and graduation times, early fall 
events, Christmas and New Years’ holi- 
days and Easter festivities. This house 
has a list of approximately 20,000 
names, made up of customers with 
whom Brock & Co. has done business for 
years. From the pages those who find 
it inconvenient to come to the store, 
order the articles they desire, knowing 
that the reputation of the house is suf- 
ficient guarantee that the right articles 
will be sent at the right prices. 
Jewelry, watches, rings, bracelets, 
neck ornaments, silverware, art and gift 
goods, etc., are all featured in the pages. 
George A. Brock, head of the house 
which bears his name, stated to a JEWEL- 
ERS’ CIRCULAR reporter that a very prof- 





Poy 
Hf 
Two pages from an ed cry 
attractive little book- 


let distributed by re- 
tail jewelers 


ey 


ea 2 
% 


cy pte 
de 


She 44 ee 
ee 


This booklet, when 
sent to a well se- 
lected list, brings ~ 


very satisfactory re- oe) 
sults j 
7 





AR 


write te Jetene thar elisvve 





















itable and much desirable patronage is 
built up through this mode of advertis- 
ing. 

Donavan & Seamans also get out a 
magazine, but only once a year. This 
house designates its store paper as “Las 
Joyas,” meaning in English, “The Jew- 
” The cover page has a reproduction 
of a mission of the days of the Spanish 
padres, with illustrations of beaux and 
belles of early California days. This 
firm also has a list of 20,000 names 
which is checked over each year to keep 
it fresh and correct. 

“We do considerable 


els. 


business in this 


manner,” President James G. Donavan, 
Sr., said, “‘and we expect to enlarge this 
portion of our business the coming year 
as we intend to get out one of the most 





Timeliness is the 

outstanding keynote 

of this booklet, which 
is well illustrated 








The jeweler has the 

privilege of using his 

»wn cuts and copy on 
several pages 
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elegant and attractive books we have 
ever issued. We do all our own work; 
get up the copy, illustrations, and have 
it published. We also broadcast over 
the radio and, occasionally, send out 
special brochures and advertising mate- 
rial supplied us by manufacturers, espe- 
cially those showing watches.” 

“We have not done much in this form 
of securing patronage,” James A. Mont- 
gomery, president of Montgomery Bros., 
replied to the question of the reporter. 
“But we intend to do so, probably begin- 
ning along Oct. 1. 

“T shall introduce a different method 
than is now being used by most jewel- 
ers in direct-mail advertising. I have in 
mind a system of letters which will 
start out with a letter that I shall desig- 
nate as a ‘Get-together’ missive. By 
that I mean to say a few words about 
our firm and explain that we believe we 
have articles here that might be of in- 
terest to them. We shall not, at first, 
solicit business but merely make a few 
timely suggestions. These letters will 
be sent out in groups. First a bunch of 
several thousand to one section; then an- 

other batch to a different section, and so 
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Two pages from a very beautifully printed store paper seut out by Brock & Co., 
Los Angeles, Cal. 


tured. Pewter which has had quite a 
vogue is illustrated on the back page 
under the caption, “The Return of 
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High 


* 
class costume jewelry illustrated in this folder ‘distributed by Thomas Lov 


Co., Boston 


on. The tone of the answers we receive 
will determine the kind of letters we 
shall send out as follow-up letters. 

“T have had experience enough in my 
many years in the jewelry business to 
realize that many of the surrounding 
smaller cities have excellent jewelry 
houses and that the citizenry of a par- 
ticular municipality takes pride in keep- 
ing its own houses operating at a profit. 
I believe, however, that we can find in 
all these nearby cities prospective cus- 
tomers who will wish to get some pieces 
of jewelry or other articles from a house 
which is as high in reputation as ours. 
Once we get a foothold, naturally, the 
direct-by-mail patronage will increase. 
Carrying out our policy of the golden 
rule will add to our prestige and I be- 
lieve the plans I have in mind will prove 
successful.” 

* * * 

The folder showed several views of 
the attractive store as well as reproduc- 
tions of high class jewelry. Costume 
jewelry of the higher grade is also fea- 


‘ 
12 





Pewter.” An interesting bit of history 
is also given here concerning pewter. 
“Pewter was first used in China over 
2000 years ago, then in 1074 was used 
in Church vessels. Edward I employed 
its use in tableware in 1274 and then— 
of course our own early American pieces. 
Modern pewter is tasteless, brilliant and 
is easy to keep.” The folder illustrated 
useful gifts for men and women. 


Thomas Long Co., Boston, distributed 


a folder which, when opened, measures 


12% inches wide by 6% inches high, il- 
lustrates chokers. Three chokers aie 
shown in the folder, one of flat cornelian 
beads separated by faceted crystal ron- 
delles at $18, one of highly faceted and 
beautifully graduated crystals at $6.50 
and a smart rose quartz choker of excel- 


lent color with the new flat beads, at 
$10. The front page of the folder 
features a carved jade pendant. The 
advertiser emphasizes genuine stone 


jewelry. 
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Two pages 0 


» black and white from booklet featuring artistic diamond jewelry, by 
Donovan & Seamans Co., Los Angeles 
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Jewelers Send Watch Record 
Card 


pe geod BROS., Renovo, Pa., have 
written as follows: 

‘We read your article and saw the il- 
lustration of the Watson watch record 
card. 

“Here is one that we have been using 
for a number of years with very satis- 
factory results. Before this card system 
we had a special book but we find this 
better in several respects. We have 
other improvements.that we will add 
with the next printing. 

“We also inclose a ‘Time Record’ card 
that we devised about 15 years ago 
which gives good results.” 


* s&s & 


Success in on Odd Side Line 


N the course of a conversation with 

Joseph Lewis of San Francisco, the 
talk drifted to the changing conditions 
in the jewelry field. Particular stress 
was laid to the lines being carried. Some 
lines which were considered good old 
standbys, are no longer profitable to 
handle, due to strong competition from 
other lines of business. Then Mr. Lewis 
told of this incident with a humorous 
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smile. “Over a year ago a friend of 
mine, who sells bathroom scales, told me 
that I should put a line of his scales into 
this upstairs jewelry store. I quickly 
told him to get out or I would throw 
him out for mentioning such a thing. 
Well, the upshot of it was, that he was 
such a persistent salesman, such a good 
friend, that I put a few in just to please 
him. Last year we sold some 350 of 
these scales, which range in price from 
$12 to $18. A clean pickup of $5,000 in 
added gross sales.” 

Mr. Lewis does not advocate all jewel- 
ers putting in a line of scales by any 
means, but this is related just to show 
what it is possible for one man to do 
when circumstances are right. 

* aK ae 


Stress Service, Says This Jeweler 


RNEST H. KAUFMAN, Philadel- 

phia, Pa., instead of bewailing, has 
launched a counter attack on the haber- 
dashers, shoe dealers, milliners and 
dress merchants, who are displaying 
jewelry, costume and otherwise, and sil- 
verware in addition to their regular 
lines. Mr. Kaufman sees no great harm 
to the retail jewelry business in the com- 
petition of the large department stores. 
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Very comprehensive information given on this repair card 


The merchandising ideas published on these 
pages are gathered together by our field 
editor in his travels around the country. 
Read them, file them, profit by them. 


By Harry R. Terhune 
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Watch owners like this card 





This, he told a reporter for THE JEWEL- 
ERS’ CIRCULAR, was an obstacle but one 
that had to be endured. But with other 
lines, it is different, he thought, and it 
is up to the retail jeweler to fight such 
competition with every means at his 
command. 

“I do not mean, necessarily,” said Mr. 
Kaufman, “that the retail jewelry mer- 
chant should put in lines of shirts, col- 
lars or neckties at bargain prices to 
compete with the haberdashers here who 
now are featuring stickpins, cuff links, 
watches, chains and other pieces of 
jewelry peculiar to men, nor the milli- 
ner who is displaying all sorts of nov- 
elty jewelry as well as more expensive 
pieces, nor the shoe merchant, who, 
starting with rhinestone buckles and 
other shoe ornaments, is now showing 
almost everything in the jewelry line 
that appeals to feminine’ shoppers. 
There is no room in the average retail 
jewelry store for such displays even if 
we wanted to fight these competitors 
with their own weapons. 

“But the one thing we can do to keep 
our customers is to stress heavily the 
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idea of service. I know that has come 
to be a much overstressed and a much 
abused word in many instances but its 
appeal still is strong with the buying 
public. 


6¢7 AM placing a good sized sign in 

my display window with this le- 
gend: ‘Buy jewelry in a jewelry store 
and get jewelry service.’ 

“T am going to hammer home the fact 
that a large part of the jewelry busi- 
ness is in service. The customer of a 
legitimate jeweler knows that if he buys 
a watch, the jeweler’s interest does not 
end with the sale and payment. The 
customer can bring the timepiece in 
again and again for adjustment or other 
details until the buyer is satisfied fully 
with his deal. The same holds true of 
other jewelry. The public knows this 
of old, but it has to be told over and 
over again to keep it jewelry-store con- 
scious. 

“Keep reminding it that with pur- 
chases in a legitimate jewelry store, it 
gets not only jewelry but service and 
stress that point, and the average man 
and woman will think twice before yield- 
ing to bargain lures. Let every jeweler 
do this and you’ll see a change for the 
better.” 

Mr. Kaufman, by the way, now is “at 
home” in his new store, at 101 S. 11th 
St., just around the corner from Chest- 
nut St. and not far from his old loca- 
tion at 1016 Chestnut St., where he con- 
ducted business for more than 15 years 
until the ending of his lease forced a 
move. In his new store he has almost 
three times as much space as in the old 
and is making many extensive changes 
with the hope of having one of the most 
compact and efficient jewelry stores in 


the city. 
* * * 


Supplied 38 Trophy Cups for 
Pageant 


OR the past ten years a Kiddies 

Pageant has been held at Ocean Park, 
Cal. Along the first of it, various prizes 
were offered, such as cash, medals and 
praise awards. It remained for a Santa 
Monica jeweler to convince those in 
charge that silver trophies suitably 
marked would constitute more fitting 
awards. 

Gradually the committee came to see 
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Supplied 38 trophies and showed ’em in the window 


the wisdom of J. H. Blanchard’s argu- 
ment. This year Blanchard’s furnished 
all of the 88 cups. A two weeks’ win- 
dow display of these trophies did much 
to fix the name of Blanchard in the 
public’s mind. 

This trophy business forms an impor- 
tant factor in building up the business 
of the store. All sorts of events are 
happening in which trophies are used. 
In Santa Monica, yacht races form a 
major part of the demand. 


ae 


Record of Rings Sold 


VERY effective way of keeping track 

of the sales is in operation in the 
Bloch jewelry store, Portland, Ore. This 
is an adaptation of the department store 
“piece count” and is working out very 
fine, according to Leonard Bloch. The 
data is kept on long sheets of ruled form 
paper. These prepared sheets are some 
three feet in length, so give a complete 
story of each department at a glance. 
The sheet reproduced shows part of the 
ring department. All ring sales are 
recorded on this sheet except diamonds. 
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This record of rings gives their varied prices, the number sold at different prices, ete. 


10 15 25 35 50 











There are eleven other divisions not 
shown. These comprise nine listings of 
semi-precious stones, together with the 
record of wedding and baby rings. 

The object of this system is to ascer- 
tain how the various items sell during 
the different periods of the year, also 
what prices show the most action and 
when. The “10, 15, 25, 35, 50 and up” 
figures at the top of the columns repre- 
sent the retail prices. As an item is 
sold, a 1 mark is placed in the correct 
square. The marks shown here do not 
indicate Bloch’s sales, as they were 
jotted down regardless by the writer, 
just to show the workings of the system. 

Silverware is departmentized under 
hollow and flatware, then by items, pat- 
terns and prices. According to Mr. 
Bloch, an amazing amount of informa- 
tion relative to the trend of one’s busi- 
ness, is gleaned from the findings of 
these records. Since he has installed it, 
he has been able to materially cut down 
his gross inventories and at the same 
time has been able to show an increase 
in sales, both of which help to increase 
the net earnings of the store. 
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Gem Imports Increased During 1928 


Yearly Survey by George Frederick Kunz Shows Eighteen Per 


Cent Greater Pearl Shipments Than in 1927—Diamond 


Market Remained Stable with Total Shipments to 


United States Ahead of Previous Year 


By GEORGE FREDERICK KUNZ 


UTSTANDING features of the 

report on “Precious and Semi- 

Precious Stones” for 1928, writ- 
ten by George Frederick Kunz, Sc.D., 
Ph.D., A.M., which has just become 
available, are the facts that the im- 
ports of pearls showed an increase of 
18 per cent over 1927 and reached 
$6,077,857, the highest point since 
1923, and the statement that in spite 
of all predictions to the contrary the 
diamond industry, on the whole, was 
prosperous and that the market re- 
mained stable. The imports of dia- 
monds and other precious and imita- 
tion precious stones into the United 
States during 1928 reached a total of 
$74,559,097, which was considerably 
higher than in 1927, but fell below 
the 1926 and 1925 figures. 

The first part of the report deals 
with conditions in the diamond in- 
dustry during 1928, imports, prices, 
taxes and duties, smuggling, the 
Diamond Syndicate, and other topics 
which are discussed in detail. All of 
these facts, together with compara- 
tive tables, are contained in the re- 
port, which will be republished in 
THE JEWELERS’ CIRCULAR with the 
permission of the author and the Mc- 
Graw-Hill Book Co., publisher of 
“Mineral Industry,” the first install- 
ment appearing this week as follows: 

*In 1928, in spite of all predictions to 
the contrary, the diamond industry was, 
on the whole, prosperous and, through 
the activity of the Diamond Syndicate, 
the market was kept stable. Through 
the control features provided by the new 
Precious Stones Act the production of 
alluvial stones in the Lichtenburg dis- 
trict of South Africa was reduced by 
about half, and since the Namaqualand 
production was in behalf of the Govern- 
ment, and was carefully controlled by it, 
such of the production as was marketed 
during the year made no serious disturb- 
ance. In fact, there has been for many 
years a deficiency of large high-grade 
stones, and the Namaqualand stones are 
being used to fill this demand; but since 
they are being released only as the mar- 
ket can absorb them, there has been no 
break in the market, and prices have 
been maintained. All told, the industry 
seems well on the way back to normalcy, 
and the chief difficulty remaining to be 


*Reprinted from ‘Mineral Industry,” Vol 
XXXVII, by courtesy of the McGraw-Hill 
Book Co. 


solved is the establishment of the cutting 
industry in South Africa. In spite ot 
the agitation of the past two years, this 
is still in an embryonic state, and just 
what trend future developments will 
take still remains to be seen, as there 
is too much difference of opinion among 
those interested in the matter to justify 
any attempt to forecast the results. 
Partly because changes in style re- 
quire them, partly because great in- 
creases in wealth have increased the 
number of potential purchasers, and 
partly because recent production has 
supplied an increased amount of fine 
material, the larger stones are now 
much in demand, where formerly three 
or four, or even 20 or more smaller 
stones were used in a setting. The 
vogue for very large stones, whether 
diamonds, emeralds, rubies or sapphires, 
has never been so great as it is at the 
present time, and never before have 
there been so many large, beautiful 





GEORGE F. KUNZ 


a carat; fine Burma rubies of 7 to 9 
carats are $3,000 a carat; and sapphires 
of 20 to 30 carats and perfect in color 
command a price of $1,000 to $1,500 a 
carat. 

UNITED STATES ImMportTs.—The total 
imports of precious and semi-precious 
stones, pearls and imitation stones in- 
creased from $68,729,942 in 1927 to $74,- 
559,097 in 1928, an increase of 8.5 pei 
cent. All items in the list shared in the 


IMPORTS OF DIAMONDS AND OTHER PRECIOUS STONES INTO THE 


UNITED 


Diamonds, glaziers’ and engravers’, unset 
ind miners’ free ; . 

Diamonds, uncut, dutiable 

Diamonds, cut but not set, dutiabl f' 

Pearls and parts of, not strung or 


dutiable ; —r- 6,72 


Other precious stones and bort, dutiable 
Other precious and semi-precious stones 


ut, but not set, dutiable 1, 


Imitation precious stones, dutiable 


IMPORTS OF CUT DIAMONDS AND P 


Diamonds, Cut, but Not Se 
Imported from: 1926 1927 
RBelgiun ; $20,875,57¢ $15,972 
France ; Sep lial 1,413,542 
Netherlands ‘- 27,079,149 
United Kingdom 1,778,38¢ 2 





British India ; 
Other countries 215,289 244,794 


Totals $51,361,942 $40,736,351 


stones available, partly from new pro- 
duction, and partly from old family or 
royal jewels. These are not cut in bril- 
liant form, but in the emerald, or degree 
cut; this requires the finest grade of 
stones, as this type of cutting brings 
out imperfections in color more than 
does the brilliant cutting. Many dia- 
monds, from small stones to gems of 
several carats, are also cut baguette, 
having only four or eight facets and a 
table on top. 

Emerald-cut diamonds of 15 to 22 
carats weight, from faultless material, 
now bring $5,000 a carat; emeralds of 
9 to 12 carats are worth $5,000 to $8,000 


STATES 


176.64 l } 73 & 2 19, $ 2 756.89 
IZ, 328 070,76 11.470.02¢ 1.9 19% 
620,666 361.94 $0.73¢ $2,396,162 
T2184 71.446 6.077.857 7.163.900 
$1 48 20.408 214 292 a 
951,462 5,877,459 1,410,648 5.816.613 
265,98 2,723,524 2,670.37 4,197,801 


0,956 $80,651,281 $68,729,942 $74,559,097 
IARLS ACCORDING TO THE SOURCE 


Pearls, and Parts of, Not Strung, 





t, Dutiable Not Set, Dutiable 
1492S 1926 1927 1928 
15,6 
3 > 92,994,981 $3,192,679 $4,137.54 
21, l 
l 2,114,464 2,671,680 
77,448 194,954 
13.80 170,55: 249,734 
$42,396,162 $ 7,44¢ $6,077,857 $7,163.90 


increase. Of the total increase of $5,- 
829,155 the largest item was $1,659,811 
for cut diamonds; followed by $1,527,430 
for imitation stones, and $1,086,048 for 
pearls; these represented proportionate 
increases of 4 per cent, 57 per cent, and 
18 per cent, respectively, over the pre- 
ceding year. 

The quantity of cut diamonds im- 
ported decreased 1 per cent, but the 
value increased 4 per cent, indicating a 
general increase in price due to the im- 
portation of a better average grade of 
stones. The quantity of diamonds im- 
ported from Belgium ‘decreased 4 pen 
cent, and the value decreased 3 per cent, 
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so here there was very little change. 
The general quality of stones imported 
from Netherlands is better than that 
from Belgium and here the quantity de- 
creased 3 per cent, and the value in- 
creased 1 per cent, indicating a small 
increase in price for the better-grade 
stones from this source. With France 
and United Kingdom, however, the con- 
ditions are different; for the former the 
quantity increased 54 per cent, and the 
value increased 72 per cent; for the 
latter the quantity increased 21 per cent, 
and the value 33 per cent. Since it is 
from London and Paris that the more 
exceptional stones are likely to come, 
it is probable that these increases in- 
dicate the importation of better stones, 
with a higher price per carat, rather 
than a general increase in the price level. 

Imports of pearls again showed a 
heavy increase (18 per cent over 1927), 
and reached $6,077,857, the highest 
point since 1923. The increase was 
mostly from France. 

PEARL IMPORTS INTO UNITED STATES. 
—The accompanying table shows the 
imports of pearls on which duty has 


PEARL IMPOR’ 
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been paid, rates of duty, and value since 
1867. In addition to this, pearls to the 
value of about a million dollars have 
been imported duty free from the Philip- 
pine Islands. 


DIAMONDS 


Although the data for 1928 are far 
from complete, such figures as are avail- 
able, supplemented by estimates, in- 
dicates a production for the year of 
about 6,811,000 carats, a decline of 7.5 
per cent from the record figure of 7,363,- 
000 carats in 1927. The decline was 
shared quite generally among most of 
the leading producers, and only three 
showed an increase, Congo, Angola, and 
Gold Coast. South Africa carried some- 
what more than her due proportion of 
the decrease, her share of the total pro- 
duction being 57 per cent, while her 
decrease, most of which of course came 
in the alluvial output, was 831,674 
carats, as compared with a total de- 
crease of 552,000 carats. 

In South Africa, where the bulk of 
the diamonds is produced, the operator 
pays an income tax of 15 per cent on his 
profits. Then there is an export duty of 
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10 per cent when the stones are shipped 
out of the country. Until recently there 
has been an import tax of 3 per cent on 
stones sent to Beligum for cutting, but 
this has been abolished in order to enable 
Belgian cutters better to compete with 
Dutch cutters. When the cut stones are 
imported into the United States, they 
are subject to an import tax of 20 per 
cent. And, in addition to these items, 
there are the usual taxes on the business 
of the individuals who handle the stones 
between the producers and consumers. 
So that, all told, a considerable propor- 
tion of the final value of the finished 
stone is represented by taxes of one kind 
and another, all along the line. 
SMUGGLING.—As is pointed out in the 
subsequent section on “Alluvials,” the 
various governmental restrictions on the 
production and sale of diamonds in South 
Africa has resulted in the smuggling of 
illicit stones from prohibited territory 
into producing territory. It is also re- 
ported that the smuggling operations in 
some cases go so far as to transport the 
stones to Europe, where they can be dis- 
posed of free of restrictions, and inci- 


TS AND DUTIES 








: Duty Rate, Value 
Per Cent Duty Paid Including Duty 
798 10 $ 2,012,080 $ 22,132,878 
0900 10 200,000 2,200,000 
083 10 162,608 1,788,691 
689 LO 138,769 1,526,458 
406 10 513,941 5,653,347 
489 10 500,449 5,504,938 
221 20 428,444 2,570,665 
837 20 861,968 5,171,805 
,O18 20 2,394,402 14,366,420 
406 20 979,681 5,878,087 
,981 20 144,596 867,577 
,000 20) 308,200 13,849,200 
,t42 20 1,475,554 8,853,326 
803 20 907,760 5,446,563 
520 20 1,716,104 10,296.624 
,215 20 1,592,243 9,553,458 
3,512 20 1,178,702 7,072,214 
,898 20 1,344,379 8,066,277 
7,446 20 1,071,489 6.428.935 
77,857 20 1,215,571 7,293,428 
3,905 20 1,432,781 8,596,686 
856 $22,579,704 $153,117,560 


dentally save the 10 per cent export duty 
besides. 

In the United States, the 20 per cent 
import duty has resulted in some smug- 
gling, and efforts are now being made to 
do away with this by reducing the duty 
to a point where smuggling is no longer 
profitable. In the House draft of the re- 
vised tariff bill, now under consideration 
by Congress, no change was made in dia- 
mond duties. 

The 15 per cent import duty into India 
has also caused difficulty through smug- 
gling, and efforts are being made to cut 
it to 7 per cent. 

ANTWERP DIAMOND EXCHANGE.—-In 
June the Exchange celebrated its silver 
anniversary, having been founded in 
1904. The master cutters belonging to 
the exchange employ 22,000 workers, 
and turn out about 30,000 carats of cut 
diamonds weekly. In connection with 
the celebration the In- en Uitvoer, a 
‘weekly journal of commerce and eco- 
nomics, published a 66-page special num- 
ber on the Amsterdam Diamond Indus- 
try, printed in English, containing the 
following articles by specialists: Dia- 
mond trade of the United States, Am- 
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sterdam Diamond Industry, General 
Jewelers’ Society of Amsterdam, Union- 
ism in the diamond trade, Diamond Ex- 
change, Diamonds; their intrinsic value 
and manufacture, Foreign markets of 
the diamond cutting industry of Amster- 
dam in the past and present, Diamond 
industry; its past and present, Indus- 
trial diamond trade, Diamonds in indus- 
try, Diamond trade finance, Facts and 
figures about Amsterdam’s diamond ex- 
port to the United States of America. 

THE DIAMOND SYNDICATE.—The term 
of the present Diamond Syndicate ex- 
pires in 1930, and it has been reported 
that in the formation of the new Syn- 
dicate some scheme is to be evolved to 
replace the present “quota” system by 
one more satisfactory, possibly the for- 
mation of a big diamond-holding com- 
pany. 

The manner in which the present 
Syndicate has handled the difficult situ- 
ation that has existed during the past 
three years is evidence of the efficiency 
with which it has operated. Formed in 
1925, with its chief problem the control 
of the growing production outside of 
South Africa, it had hardly gotten well 
started when it was faced in 1926 with 
the enormous increase in alluvial pro- 
duction at Lichtenburg, and in 1928 in 
Namaqualand. The control of the Lich- 
tenburg output involved the Syndicate 
in the accumulation of an enormous 
stock of stones which the market was 
not yet ready to absorb, amounting at 
the end of 1927 to a stock valued at 
£8,000,000. With the assistance of the 
government control of production during 
1928, under the Precious Stones Act, the 
tide was turned, and now, to quote an 
official of the Syndicate “the stocks have 
been reduced to figures more in con- 
formity with the volume of business 
done.” 

At the 1929 annual meeting of the De 
Beers company, Sir David Harris, the 
chairman, spoke as follows on the ques- 
tion of the Syndicate and its control of 
the market: 

For about twenty years after the discovery 
of diamonds in this country output and sales 
were controlled. During this period it was 
difficult at times to dispose of diamonds, 
which realized prices far below’. present 
rates, although this company then worked 
only the Kimberley and DeBeers mines. Sub- 
sequently DeBeers acquired possession of the 
Dutoitspan and Bultfontein mines; after this 
the Wesselton mine was discovered, which 
we purchased; then came the big Premier 
mine in the Transvaal, South-West Africa 
Belgian Congo, Angola, and other West 
African fields, all important producers, and 
to cap all, the recent discovery of the rich 
fields of lLichtenburg and Namaqualand 
Despite the production from these areas and 
mines, diamonds are fetching far higher 
prices today than during the first twenty 
years of the existence of the industry. The 
reason for this is not far to seek. The big 
producers realizing the danger of continuing 
to sell in the open market, arranged to sell 
through one channel, to feel the pulse of the 
demand and prevent overproduction. This 
brought into being the Diamond Syndicate. 
through whom the bulk of not only the South 
African diamonds, but the world’s produc- 
tion, have been marketed for the last thirty- 
five years at greatly enhanced prices in face 
of periods of overproduction when the Syn- 
dicate, with its large financial resources, 
was able to hold immense stocks, and just 
meet the world’s demand. If the present 
system were seriously disturbed, the industry 
would suffer a serious setback, and con- 
fidence would be shaken throughout the 





(Continued on page 96) 
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Optimism Prevails in Diamond Trade 


London Dealers Say That Outlook for Fall and Winter Is Excellent—Terra Cotta Replica of Port- 
land Vase Causes Mild Sensation—Steps Taken to Prevent Thefts from Namaqualand 


LONDON, Sept. 2.—At the meeting of 
Selection Trust, Ltd., last week, Chester 
Beatty, chairman, commenting on the 
diamond producing activities of the com- 
pany, said that in his opinion the out- 
look for the diamond industry is par- 
ticularly good. He said that the calling 
of a producers’ conference is a pretty 
good indication of the importance at- 
tached to the future of the industry by 
the South African Union government 
which naturally is alive to the possibili- 
ties of an industry which supplies the 
world with around 90 per cent of the 
diamonds produced. The marketing of 
the stones through a single organization 

the Diamond Syndicate—prevents any 


marked fluctuation in prices, he said, 
and tends to keep the market in a 
healthy condition. The South African 


company, he said, is extending its areas 
in diamondiferous districts, particularly 
in the region of Namaqualand. 


Buying for the fall trade in diamonds 
already has started, and the fancy cut 
sorts are showing a slight upward trend 
in price. It will be another two or three 
weeks yet, however, before the trade 
gets properly into its seasonal stride. 
According to Backes & Strauss, the Hol- 
born Viaduct diamond specialists, there 
is no lack of optimism this side. ‘There 
is no important change to report,” said 
a partner in the firm this week. “These 
holiday weeks are quiet every year, but 
there is a certain feeling of optimism, 
and there have been some important 


sales of diamonds and pearls in the West 
In the country also business has 
improving and there are many 


End. 
been 


State Alluvial Diamond Fields 


more demands for large size. stones. 
Mélées and smalls have been selling 
freely and it seems that the buying for 
the autumn trade has already begun 
seriously. Fancy cut diamonds, espe- 
cially baguettes and squares, are still 
very fashionable and their prices are 
still on the upward trend owing to the 
scarcity of the raw material. There 
have been many buyers in Amsterdam 
and Antwerp and the stocks are greatly 
reduced. Nearly all the factories in 
Antwerp were closed for 10 days, giving 
the workmen a holiday. Rough has been 
selling freely and now that the factories 
are in full swing again good business 
may be expected.” 


A mild sensation has been caused in 
art and antique circles by the announce- 
ment from Paris that a terra cotta re- 
plica of the famous Portland Vase 
(which was withdrawn from auction 
recently) is the real vase so cherished 
by collectors, and that the article in pos- 
session of the Portland family is only a 
copy. Attention to the existence of the 
French vase was called after the read- 
ing of a will. It is stated to be similar 
in every detail (save material) to the 
Portland piece that has been so long on 
view at the British Museum, and for 
which a bid of more than $150,000 was 
not considered good enough. The 
mythological figures on the French vase 
are identical with those on the Portland 
piece. British Museum officials scout 
the theory that the Portland vase is a 
copy of the terra cotta one. The reverse 
is more likely the case, they say. One 





is of a beautifully colored glass; the 
other is of clay. It is not usual, they 
say, for an antique treasure to be copied 
in a medium of more worth than the 
material used in the original. For this 
one reason alone they think the French 
claim is not likely to be worthy of second 
consideration. 


The opening of the grouse shooting 
season has enabled the jewelers to get 
busy with the topical sports jewelry that 
comes in link and brooch form for either 
sex. It is doubtful if the London jewel- 
ry specialists have ever made more artis- 
tic little pieces retailing at around $350 
and which take the form of a wee grouse 
in platinum, diamonds and rose dia- 
monds. In one brooch the bird is flying. 
A cheaper model is obtainable in 18 Kt. 
gold. Very smart, and quite artistic, 
too, are the links in crystal and enamels, 
depicting a pair of beautifully modeled 
setters. A neat brooch for the outdoor 
woman is achieved with a golf club, a 
golf ball being poised on one end of it. 
It is in pearls, platinum and 18 Kt. 
gold. 


The discovery of a crystal weighing 
2200 carats and reported to have been 
insured for $50,000 is announced by the 
Beryl Mining Co. at Cape Town, accord- 
ing to a cable received in London last 
week. Although this is not the largest 
stone of its kind so far found on the 
company’s property, it ranks the highest 
yet so far as quality is concerned. Its 
value is not assessed by the precious 


(Continued on page 67) 
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Russian News Notes 


New Platinum Report Expected from Soviet Ex pedition—Chrysolite and Agate Mining May Be 
Resumed Shortly in Ural—Ilmen State Interdicted Mineralogical Area Described 


y pen report of a new Soviet expedition 
on the Ural. platinum is shortly ex- 
pected in Moscow. The expedition was 
organized and sent by the State Insti- 
ture for Study of Platinum and Other 
Noble Metals under the leadership of 
N. S. Kurnakoff. It carried its work of 
prospecting and research in the Sverd- 
lovsky and Nizhne-Tagilsky regions. 
Its aims were officially outlined as fol- 
lows: Continuation of the work of 
previous years in studying the platinum 
deposits of Ural, inspection of the slich 
platinum nuggets and of osmium and 
iridium in the State platinum smelting 
works at Sverdlovsk (formerly Ekater- 
inburg) and at Lower Tagil. Mean- 
while, solitary peasant-prospectors re- 
port the discovery of a new platinum 
ore field at Bassegi, also in the Ural 
mountains. The Soviet government will 
shortly send State geologists and engi- 
neers to investigate this new field. 
* ‘ * 

The chrysolite mines now occupy the 
attention of the Soviet authorities in 
charge of the Ural natural riches. It 
has been only recently recalled that the 
rich Poldnevnaya chrysolite fields were 
not touched since they were abandoned 
in,.the revolutionary turmoil of 1917. 
The Poldnevnaya minés were first dis- 
covered in the 1880s by a peasant, a 
charcoal maker of the woods. He did 
not know the value of the green trans- 
parent stones and gave them to his chil- 
dren to. play with.. Four years later a 
precious stone dealer of “Ekaterinbure” 


By ALBERT Parry 


saw the unique playthings and, without 
telling the peasant their value, began 
to buy them trom him at the ridiculously 
low price of five and ten rubles ($2.50- 
$5) per kilogram. But other dealers 
came in his wake, and then prospectors 
appeared. The chrysolites began to 
fetch high prices; many were exported 
to foreign countries. Scores of EKkater- 
inburg polishers cut nothing but chryso- 
lites. In the 1900s the individual pros- 
pectors were replaced by the big com- 
panies which rented the rich VPoldnev- 
naya fields from the State (the Russian 
State owned many of .the mineral and 
metal-bearing lands in the Urals even 
before the revolution). In 1917 the 
feverish and profitable work of the 
exploitation of these fields came to an 
abrupt end. The resumption of chryso- 
lite mining is urged now, and it may be 
possible that a concession to mine the 
precious stones will be given by the 
Soviet government to some foreign com- 
pany, much as an emerald mining con- 
cession was given to an American firm 
a few years ago. 

* The Poldnevnaya chrysolite deposits 
are situated in a dry riverbed, two kilo- 
meters long and from 20 to 25 meters 
wide. The stones are very easily. found 
in the sand. The Poldnevnaya chryso- 
lites are known for their exceptional 
purity, coloring, and brilliancy. Though 
the fields are surrounded by. dense 
forests and deep marshes, the access to 
them is rather easy as the Perm railroad 
line with its Poldnevnaya Station is 


on.y within a distance of 12 kilometers 
of the location of the abandoned chryso- 
lite mines. 

A number of prospectors are said to 
be concentrated around the roldnevnaya 
mines waiting for tke time when gov- 
ernment office is to resume the cnrysolite 
buying. 

It is also possible that the Soviet 
authorities will shortly resume the 
exploitation of the agate-bearing fields 
of Ural, of which there are. six, four 
in the Middle Ural and two in the South 
Ural, the oldest discovered back in the 
1850s. and the newest found in 1928. 
The resumption will be necessitated by 
the sharp demand for agates now felt 
on the domestic Soviet market. Agates 
are used for many delicate instruments 
in the industries and with the post- 
revolutionary development of Russian 
industries now in progress the need for 
agates has increased many-fold. The 
old reserves of agates found in the State 
stone polishing factories and with vari- 


ous individual peasant-jewelers (‘‘kus- 
tari’) have been by now wholly ex- 
hausted. Jasper is being now sub- 


stituted for agates, but not very satis- 
factorily. Jasper is still plentiful in the 
Soviet warehouses, one of the stone 
polishing factories owning a tremendous 
block of the mineral weighing over 1000 
poods (one ton is equal to slightly over 
62 poods). The mining of agate was 
apparently abandoned in Russia begin- 
ning with the year 1917. Investiga- 
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tions are being conducted as to the ways 
and means of resuming the operations. 

Professor Fersman, the foremost Rus- 
sian authority on precious stones, was 
recently elected an honorary member of 
the Turkmenistan local government. 
Turkmenistan is an important adminis- 
trative unit in Soviet Middle Asia where 
Professor Fersman led many expeditions 
of mineralogical research. Fersman’s 
achievements in discovering rich mineral 
deposits in these regions were respon- 
sible for the honor bestowed upon him. 

oe * %* 

Nauka i Technika (“Science and 
Technics”), a Leningrad periodical, pub- 
lishes a report about the Ilmen State 
Interdicted Mineralogical Area, where 
the principle of creating and caring for 
National Forests was applied to miner- 
als instead of vegetation. The maga- 
zine writes: “For the first time in the 
history of nature preservation we come 
across an interdicted area of sundry 
mineral deposits. In this respect, our 
Union has outrun all the other countries 
in the world.” 

The Soviet government created the 
Ilmen Area by the special decree of 
May 14, 1920. All prospecting for and 
exploitation of “useful minerals” was 
forbidden. 

The restricted area is situated in the 
southern ridges of the Ural mountains. 
It is bordered by the Miass river valley 
to the West and by a chain of lakes to 
the East, while the Samara-Zlatoust 
railroad fringes it in the South and 
the Kishtim mountains in the North. 
The area is famous for its forests but 
even more for its precious and semi- 
precious stones, which were first found 
here in the 18th century by the Cossacks. 

Topazes were found here first of all, 
and -then the most beautiful aqua- 
marines and beryls were discovered. 
Soon the Ilman region became known 





not only in Russia but abroad as well. 
The mineral riches of this section repre- 
sent untold millions of dollars, but all 
the mines were abandoned with the 
revolution of 1917 and remained dor- 
mant under the decree of 1920. Guards 
are stationed throughout the region, and 
no prospector is allowed to carry on his 
activities here. No excursionist can 
take a single memento of the region 
when he leaves the Ilmen hills. 

Excursions of students and expedi- 
tions of savants are frequent here, and 
the Leningrad magazine concludes its 
report: 

“To visit and inspect the Ilmen Inter- 
dicted Area is of great scientific and 
practical interest to a specialist as well 
as to an amateur. Here it is possible 
to see minerals in their natural atmos- 
phere and to trace the full process of 
formation of minerals in pegmatite veins 
and other mountain ores. Only here the 
world of minerals opens itself before 
the eyes of a nature-lover in all its 
splendor and variety.” 








Optimism in Diamond Trade 
(Continued from page 63) 


stone experts who, it seems, consider it 
to be a unique specimen. 
u oe 

The steps taken to prevent future 
thefts of alluvials from the Namaqua- 
land State fields, digging on which is 
beimg resumed the end of September, are 
outlined in a report received here from 
the correspondent of the Morning Post. 
All work on the fields has been sus- 
pended this summer to enable the elabo- 
rate system of burglar protection to be 
laid down. The alluvial diggings are 
now inclosed with gigantic barbed wire 
fences that are flooded at night by 
powerful searchlights and patrolled by 


mounted police. The most interesting 
phase on the new burglar-proof appara- 
tus is the X-ray system that guards the 
exit from the fields and by which any 
secreted diamond can be exposed to 
hidden watchers as the workers pass out. 
The diggers will be dressed in a special 
khaki twill garment having only one 
pocket. So far the South African gov- 
ernment has extracted $35,000,000 worth 
of stones from the State workings. 
+ & 9 
It has just been reported from Burma 


that a ruby weighing 92 carats has been 
found in a private mine at Mogok. 








E. E. Chandler, Boone, Iowa. Jeweler. 
Celebrates Sixtieth Anniversary 
of His Business 


E. E. Chandler, jeweler, of Boone, 
Iowa, celebrated on Sept. 1, the 60th 
anniversary of his business. His store 
has been on the same plot throughout 
that time, although fires, alterations and 
other reasons have caused some changes 
in the exact location and frontage. 

Mr. Chandler’s first association with 
the jewelry business was in 1865, when 
at the age of 19 years he left his home in 
Piermont, N. H., to become affiliated 
with his brother’s jewelry establishment 
in Rockford, Ill., as an apprentice watch- 
maker. Four years later he left for 
“Montana” (now Boone) Iowa and pur- 
chased the store of E. K. Shaw, who 
was his predecessor in the Rockford posi- 
tion. The business was bought for 
$1,000, Mr. Chandler paying $50 in cash 
and the rest in notes. 

Outside of the stock and fixtures, Mr. 
Chandler had $15 capital when he 
started in business. He was over- 
whelmed with work from the start and 
his success continues with the reaching 
of the three-score mark. 
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September 9, 1929 
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William B. Shearer, 
naval expert, detailed his 
charges that he was paid 
by several shipbuilding 
companies to prevent 
naval disarmament. 


Steel and Copper companies 
are making more money to- 
day than they made during 
the War. Other industries 
including the shipbuilders 
can do the same. 


Naval Reduction must 
come eventually for War 
simply does not pay. 
Why not now? 
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10 West 47“Street 
New York. 
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Anita Page, famous 
motion picture ac- 
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Grecian Classical Lines Inspire London Designers 





Jewelry Style Specialists Working with Costume Experts on New Fall Ensembles—Black Jewelry 
to Be One of the Outstanding Features of London’s “Little Season’’>—Egyptian 
Motifs Appearing in Latest Creations 


HE dressmaking establishments of 

Europe now favor the stitched-on 
jewelry ensemble, wherever possible, for 
the Fall and Winter styles. Although 
not exactly a new idea it is making con- 
siderable headway, but is not likely to be 
regarded with favor by the retail 
jeweler. The Grecian classical line has 
inspired the efforts of the leading dress 
specialists in the coming styles and it 
appears that they are relying on the 
specialist jewelers of Paris and London 
to provide the important accessory of 
ensemble jewelry. 

These jewelry specialists are master 
craftsmen and they have all the master 
craftsman’s dislike of the spurious. With 
them a very simple jewelry ensemble in 
the precious stones and metals means an 
additional expense item of several thous- 
and dollars. The demand for this type 
of ensemble (for which the frock acts 
purely as a background for its display) 
naturally is limited. Yet the specialists, 
with a few exceptions, are working to 
discourage the extended use of the semi- 
precious stones and materials with the 
coming frocks. 

‘Despite this ban on _ semi-precious 
jewelry by the leading gem specialists 
the market for it is very big and is con- 
tinually expanding. The retail jewelers 
stocking ordinary jewelry lines do con- 
siderable business in semi-precious lines. 
Which is not surprising when the beauty 
and workmanship of the pieces and their 
comparatively low retail price is con- 


sidered. The semi-precious ensemble is 
a necessity to the average well-dressed 
woman who cannot afford to _ buy 
frocks the jewelry ensemble of which 
may run to a couple of thousand dollars 
alone. 

As already mentioned in THE JEWEL- 
ERS’ CIRCULAR the gem specialists, work- 
ing in alliance with the dress specialists, 
are developing an eliminating policy 
under which high-quality ensembles are 
reduced to just a simply designed, but 
magnificently balanced and gemmed, 
bracelet, necklace or pendant. But as 
long as copies of these undoubtedly fine 
pieces are available in synthetic gems 
and materials the demand for them by 
the midled class woman will endure. 

The process of cutting and setting 
semi-precious jewelry resembles very 
closely that of the first-water designs. 
The manufacturers who expect to sell 
these pieces through the medium of the 
retail shop give as much care and 
thought to their marketing as they would 
to the high-grade specialist-designed en- 
sembles. Their settings of white gold or 
silver are of modern appeal and they 
display them proudly in their beds of 
black velvet with due regard to color 
effect and harmony. 

There likely will be some excellent 
copies of the new emerald, diamond and 
jet pieces for wear with the deep V- 
backed Fall froeks, and their exploita- 
tion will be rendered fruitful by the vast 
range of new colors available the next 


few months. In the popular velvet gown 
alone there are some 60 shades of colors, 
and the general effect is to be heightened 
by unexpected splashes of color here and 
there at waist, neck or hip. 

It is on many of these gowns that 
jewelry of a permanent character will 
be stitched right on to the fabric. A 
necklace, for instance, follows the design 
that has been popular the present sea- 
son—a geometrically fashioned ornament 
slung on a slender chain with pendant 
plaques in triangle form. 


ae eel 


Black jewelry will be one of the out- 
standing features of the forthcoming 
London “Little Season,” if the hopes of 
the designers are realized. Black pearls 
are considered to be essential to many 
of the new evening toilettes in ivory 
ninon, and with several weeks still to go 
before society drifts back to town, there 
is already a shortage of black opals of 
fine quality. 

* * ® 


Jewelry plays an integral part in mod- 
ern fashions and almost every important 
social event furnishes inspiration for new 
ideas. For instance, the recent yacht 
racing at Cowes brought several innova- 
tions, and the speed car meetings at 
Brooklands brought others. It was 
noted that when the race for the 
Schneider Cup took place, hundreds of 
women spectators were “flying” racing 














Greek necklace prob- 
ably of the Second 
Century B. C., now 
in the Cleveland Mu- 


seaplanes either in the form of diamond 
hat brooches or jeweled tie fastenings. 


* * * 


At Cowes was seen jeweled models of 
Shamrock IV, and the fashion of dis- 
playing secret messages originated here. 
This latter is usually a bracelet consist- 
ing of a number of nautical code flags 
strung together, the flags being worked 
out in colored gems. Just as Nelson flew 
his famous signal at Trafalgar, so did 
the modern woman at Cowes flaunt a 
message on her wrist. “I Love You” 
or “Sweetheart Mine” were such familiar 
messages that it did not require a sailor 
to understand the significance of the 
jeweled cypher. 

Speed car racing provided the incen- 
tive, apparently, for attempts at realism 
in the designing of artistic jewelry. One 
remarkable brooch that I saw a well- 
known peeress wearing was a replica of 
her husband’s racer in baguette emer- 


alds. The tiny car was shown tearing 
up the crest of a hill on a road of 
diamonds. 


* * * 


I was only allowed to peep at some of 
the new brooches designed to commemor- 
ate the race for the Schneider Cup. The 
Bond Street jeweler who showed them to 
me said they had only just come from 
the craftsman’s workshop. They were, 
of course, jeweled models of racing sea- 
planes, and exquisitely worked. The 
fusilage of the ’planes was _ shining 
platinum; the floats, elongated emeralds; 
while the red, white and blue identifica- 
tion discs on the wings, were respectively 
ruby, diamond and sapphire circles. 

* * * 


Prompted by recent excavations in 
Babylonia, modern jewelry designers 
have produced ornaments that bear 
strong resemblance to the jewels worn 
by women in ancient times. Not only 


is it possible to trace the design of an 
old Persian carpet or tapestry in a pres- 
ent-day milanese bracelet or handbag, 
but many new brooches are undoubtedly 
inspired by the diadem once worn by the 
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The poisonous asp 
with which the Egyptian Queen killed 


ill-fated Cleopatra. 


herself centuries ago has its modern 
counterpart of a less tragic significance 
in a new gem-set, snake necklace. This 
new ornament has nothing in common 
with the snake necklace made of closely 
woven gold wire that was so popular two 
seasons ago. The latest snakelet is a 
much more elaborate affair that lies flat 
and snug to the neck. Its body is fash- 
ioned of square shaped emeralds of 
varying size set closely together. The 
head is sculptured in platinum and has 
venomous ruby eyes. 
* * * 

A jeweled torque among the new au- 
tumn designs is further evidence of the 
cult of ancient Egypt. This is usually 
a flexible choker of closely set diamonds. 
It terminates at either end in a large 
square-cut, colored gem-stone. The tor- 
que may be worn so that the large gems 
overlap one another, so to speak, at the 
back of the neck; or, the torque may be 
turned completely round and the large 
gems worn at the throat. The uwultra 
smart woman will probably do neither 
but wear it slightly to one side. 

* * * 


Yet another Eastern note is provided 
by a new Style necklace for which nobody 
has so far succeeded in finding a suit- 
able name. To describe it is equally 
difficult. Take a number of very thin, 
gold coins; bisect them into semicircular 


plaques; fasten the plaques on to a 
narrow, flexible, gold band in such a 
manner that the upper edge of the 


necklace follows a straight line and each 
plaque hangs from the lower edge to 
which it is fastened by an _ invisible 
hinge. This will give you an idea of 
the basic design. The jeweler, however, 
carves each plaque in a filigree pattern 
and the plaques may be of jade, lapis- 
lazuli or other semi-precious stone as 
well as gold. Variety is obtained by 
mixing the different plaques. Thus one 
may have jade mounted alternately with 
gold, or an all-gold necklace may have 
a topaz, cut en cabouchon, as a centre- 
piece. 
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Ancient Greek Necklace Now on 
Exhibition at Cleveland Museum 


All who attend the convention of 
The American National Jewelers Asso- 
ciation will be keenly interested in the 
workmanship and general beauty of the 
handsome Greek necklace which is pic- 
tured above. It is on view at the Cleve- 
land Museum of Art and is but one of 
the many priceless treasures on display. 

It was made approximately 200 B. C. 
so is over 2,000 years old and is in a 
remarkably fine state of preservation. It 
consists of a string of beads—gold alter- 
nating with emerald, pearl, and onyx- 
joined by two gold lynx heads to three 
oval box settings for garnets and moon- 
stones. The settings are hinged to- 
gether, each hinge ornamented with a 
gold bar and two pearls. 

The effect is first of all gorgeous; but 
the jeweler had not forgotten the Greek 
tradition either in the sculptural quality 
of the little lynx heads or in the pat- 
terned surfaces of the gold beads. 

This granulation is a very ancient form 
of goldwork. It was known in Egypt as 
early as 2000 B. C. It was more highly 
developed by the sea powers of the 
Eastern Mediterranean, the Mycenaeans 
and Phoenicians and was carried to Italy 
and brought to its highest perfection by 
the Etruscans in the seventh century 
before Christ. It consists of a myriad 
of tiny gold globules ingeniously sol- 
dered to a gold base in perfect patterns. 
Each grain is so soldered that it stands 
up from the surface like a golf ball on a 
tee, throwing a shadow, which adds 
greatly to the final result. 

The rings which separate the beads 
are covered with larger grains than are 
the beads themselves, giving a variety of 
texture. The variety is increased by 

covering one bead entirely and decorating 
the alternate one in patterns and dia- 
monds. In every case the grains are 
perfectly aligned, so that the bead form 
is felt in the curving lines. 

The necklace shows a brilliant con- 
trast of gold and precious stones, of 
simple form and elaborate modelling, of 
plain surfaces and textured patterns. 
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Tariff Discussion Starts in Senate 
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Belief Expressed That Senate Watch and Clock Schedules Will Be Accepted by House—No 


Changes Expected in Jewelry or Gem Paragraphs 





Administrative Provisions to Be 


First Taken Up and Bill May Not Pass Upper House Until Middle of November 


WASHINGTON, D. C., Sept. 10.—Tariff 
discussion on the floor of the Senate be- 
gan in earnest on Monday of this week 
and from all indications it will continue 
for weeks. Those who have followed the 
Tariff Bill since its inception and have 
followed other tariff bills in years past 
are of the opinion that it will be at 
least the middle of November before 
the bill passes the Upper House of Con- 
gress. Agreement has been reached in 
the Senate to take up the Administrative 
sections of the bill before starting dis- 
cussion on the rates. 

Those tariff experts who have been 
working closely with the watch and clock 
schedules seem to be of the opinion that 
there will be no difficulty in persuading 
the House to accept the sections as re- 
written in the Senate Finance Commit- 
tee on the ground that the fullest in- 
formation was in the hands of the 
Finance Committee while only partial 
information was in the hands of the 
House Ways and Means Committee when 
the House sections were written. 

The watch section is one of the out- 
standing changes in the metals schedule 
and is sure to come in for considerable 
discussion on the floor before the bill is 
passed. 

The domestic watch industry, as 
shown by figures before the tariff ex- 
perts, has gone down hill very mate- 
rially under the present tariff act, say 
those who favor the new schedules. 
Importers have benefited entirely by the 
change in the watch situation since the 
Act of 1922swas passed. Profits for the 
last seven years, the figures show, of 





the domestic manufacturers have de- 
clined below the safety level. 

Information in the hands of the 
Finance Committee shows that the 
domestic watch industry used to supply 
the entire domestic trade, while last year 
it only supplied about one-third of the 
domestic demand. Imports so far in 
1929 show that the foreign manufac- 
turers are able and are supplying almost 
the entire domestic demands. 

Some of the information said to be 
before the committee which has not been 
made public shows that at least some 
foreign watches are much “trashier” 
than the domestic product and that they 
are dishonestly marked and sold. The 
information shows also that there have 
been wholesale evasions of the Tariff 
Act of 1922. It is this situation which 
the Finance Committee has made every 
effort to guard against in the sections 
which it has rewritten. 

Every effort is to be made by the so- 
called Progressive bloc of the majority 
party and the minorit« > -=*> vigine 
together, to try and kec, : 
vision to nothing but farm prouucts. 
While considerable disturbance can be 
caused by this movement, it is not 
seriously believed that any such move- 
ment can succeed. 

It is the present plan of the Senate 
leaders to keep the tariff bill before the 
Senate in an earnest effort to pass the 
bill during this special session of Con- 
gress. It is very much doubted if this 
can be accomplished but most of those 
who have followed the bill are of the 
opinion that the present special session 


will merge right into the regular session 
which convenes by law on the first Mon- 
day in December. 

There has been talk in some quarters 
that if the bill is not passed before the 
next regular session in December that 
an effort will be made to have the whole 
tariff problem postponed for another 
year. Commenting on reports that the 
majority will seek to do this, Senator 
Pat Harrison, Democrat, and a member 
of the Finance Committee declared that 
the minority “will not be bludgeoned by 
coercion or threats.” 

“There will be no filibuster,” said 
Senator Harrison. “There will be or- 
derly, reasonable debate with a full and 
frank discussion of every item and a 
record vote on the various increases over 
present duties and amendments offered 
on the floor. The bill is so indefensible 
that it cannot be defended, and the ma- 
jority leadership is beginning to see 
this.” 

A general agreement has been reached 
among the three vvorns of the Senate, 

i iy .ac Senators 
trom the Western wratos -Aat tue oad- 
ministrative features shall be taken up 
before the rates are discussed. This 
will include also, it is said, the matter 
of valuation and the flexible provisions 
of the new bill. 

As to the jewelry, watch, clock and 
other schedules of special interest to the 
jewelers of the country, there seems to 
be a general opinion that all they now 
have to do is to “sit tight” and the bill 
as it becomes law will be very much to 
their liking. 

















Sundial in the grounds of the Cleveland 
Museum of Art 





A Magnificent Sun Dial 


HIS sundial, a magnificent work of 

art, is mounted in bronze and is 
called: “Night Passing Earth To Day.” 
It can be seen from Euclid Ave., Cleve- 
land, in the grounds of the Museum of 
Art. However, a closer inspection is well 
worth while especially by those con- 
nected with the jewelry trade. It con- 
sists of two female figures supporting 
a globe on which is placed a sun dial 
correctly adjusted for Cleveland time. 

It was designed by Frank L. Jirouch 
of Cleveland and was awarded the first 
prize in the competition of Sculptural 
Decoration in 1927. 








Advocates Jewelry Tax 
Kentucky Governor Asks State Levy on 
Various Luxury Lines to Finance His 
Free School Book Plan 


LOUISVILLE, Ky., Sept. 6.—Gov. Flem 
D. Sampson, of Kentucky, in a Labor 
Day talk at a gathering of labor at 
Fontaine Ferry Park, in Louisville, ar- 
gued for a luxury tax on items not essen- 
tial to the well being of the public, and 
in the list of items which he mentioned, 
diamonds and jewelry topped the lot. 
They were followed by soft drinks, 
amusements, cigarettes, malt extracts, 
chewing gum and sporting goods. Just 
why he should pick on diamonds and 
jewelry when there are so many other 
items in the luxury list is a mystery. 
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Gov. Sampson ran for nomination and 
later for election on a ticket which fav- 
ored free school books for the state. In 
the 1928 legislature his free text bill 
was put over, but without any revenue 
producing feature, or appropriation, 
as the financing or revenue bills, calling 
for luxury taxes, were killed. Efforts 
were made to finance the books from the 
general fund, but the courts held that 
this could not be done legally in view 
of the fact that the State is deeply in 
debt, and didn’t have the money avail- 
able for any such purpose. 

Sampson at once announced that ef- 
forts would be made to put through 
luxury revenue bills to finance his pet 
project, which has been generally op- 
posed by business, the press and thinking 
interests. 

Sampson argues that almost every 
state in the union has luxury taxes, and 
that one or two of the items named 
would produce enough revenue to buy 
the necessary books, but he also argued 
for taxing a number of items, in order 
to produce revenue for other state needs, 
including institutions, penal and other- 
wise. 

This means that the jewelry trade of 
the state will have to be on the lookout 
for such tax legislation, and ready to 
fight it. The tobacco, soft drink, amuse- 
ment and some other interests are well 
organized and can bring much pressure 
to bear, especially the tobacco people, 
who have the backing of the great to- 
bacco farming industry of the state, 
which is loyal to the manufacturer, and 
through the list to jobber, retailer and 
consumer. Efforts to tax tobacco in 
Kentucky have never amounted to much, 
as legislators who voted that way would 
have a slim chance to get back. 


Modernistic marble 

and silver vase _ de- 
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National Wholesale Jewelers Asso- 
ciation Solicits Designs in Em- 
blem Contest 


PHILADELPHIA, PA., Sept. 9.—The in- 
terest shown by members of the National 
Wholesale Jewelers Association in the 
move to adopt an emblem which they 
can use on letterheads, invoices, etc., for 
the purpose of indicating their affiliation 
with the organization, has led President 
A. C. Becken to appoint an emblem com- 
mittee. This committee has decided to 
hold a contest open to anyone connected 
with the industry. 

The committee consists of Chairman, 
Gordon A. Smith of the A. F. Smith Co., 
Omaha, Neb.; Charles A. Moore of the 
Moore, DeGrazier Co., Dallas, Texas, and 
Moses L. Sickles of Louis Sickles, Phila- 
delphia. Members of the association are 
being requested to advise their employes, 
designers and others, that such a contest 
is being held, and that anyone wishing 
to participate can present one or more 
designs any time between now and Nov. 
1. These designs should be forwarded 
to Gordon A. Smith, chairman of the 
committee. They should contain the fol- 
lowing wording, “Authorized Wholesale 
Distributor, Registered Member, Na- 
tional Wholesale Jewelers’ Association, 
or similar phrases. 

No prize will be offered for these de- 
signs, the committee feeling that the 
winner of the contest will receive con- 
siderable publicity which will add to his 
reputation and prestige as a designer. 
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Indiana Jewelers Hold One-Day Stand 


Retailers of the Hoosier State Association Meet at Indianapolis and Elect Officers—Convention 


INDIANAPOLIS, IND., Sept. 9—With the 
election of officers and appointment of 
delegates to the national convention the 
one-day conference of the Indiana Retail 
Jewelers’ Association closed at 5 
o’clock this afternoon. The officers 
elected are: president, Ernest Lamy 
Lafayette; first vice-president, Henry 





IRNEST LAMY, REELECTED PRESIDENT 


Leist, New Albany; second vice-presi- 
dent, J. P. Hagle, Washington; secre- 
tary, Earl McConnell, Oakland City; 
treasurer, Frank Kroetz, Valparaiso. 
The executive committee consists of: 
William Conn, Charleston; Edward 
Little, Auburn; Joseph Kern, Terre 
Haute. Delegates to attend the conven- 
tion of the American National Retail 
Jewelers’ Association include Messrs. 
Lamy, McConnell and Little. 

The convention assembled about 11 
o’clock this morning. President Lamy 
read extensive correspondence with offi- 
cers of the National Association in ex- 
planation of their absence, and expressed 
disappointment as it had been announced 
that speakers representing both the 
National and Jewelry Trade associations 
would talk during the day. 

After appointing nominating and 
auditing committees President Lamy 
introduced Robert Barton of the Elgin 
National Watch Co., who discussed the 
necessity of bringing back to the jeweler 
the business that is legitimately his, 
and, incidentally, told of plans the com- 
pany he represents has put into effect 
to accomplish this. In conclusion he 
urged strong organization with able 
leadership. Adjournment for luncheon 
was then taken until 1.30 p. m. 

Upon reassembling Ralph Roessler, of 
Marion, Ind., spoke at length in explain- 
ing the purposes of the proposed jewelry 








Endorses Doyle Plan 


institute and its service to the retailer, 
and pointed out the greater opportunity 
this offers the jeweler when compared 
with the service possible for the present 
organizations to give. 

Mr. Roessler was followed by Bartley 
J. Doyle, who described the conditions 
in the jewelry industry as observed by 
him during the past 15 years and told 
what he thought should be done to check 
the downward trend of the industry and 
restore it to its former honorable posi- 
tion. At the conclusion of Mr. Doyle’s 





E. O. LITTLE, MEMBER OF THE EX- 
ECUTIVE COMMITTEE 


talk Edward Little introduced the fol- 
lowing resolution which was adopted: 

Resolved by the Indiana _ Retail 
Jewelers’ Association in convention as- 
sembled at the Severin Hotel in Indian- 
apolis Sept. 9, 1929, that the convention 
hereby endorse the “Doyle Plan” as 
embodied in the proposed set up of the 
Jewelry Trade Association and that the 
delegates to the national convention in 
Cleveland are hereby instructed and em- 
powered with full authority to use their 
own best judgement in all matters com- 
ing before said national convention, 
especially matters pertaining to the 
American National Retail Jewelers’ 
Association and the Jewelry Trade As- 
sociation. 

Then followed the enrollment of mem- 
bers in the Jewelry Trade Association 
after which officers were elected and the 
convention adjourned. 








J.C. Gillam, operating a jewelry store 
in the Higgin store, Marshalltown, Iowa, 
has taken a lease on the Binford store- 
room, 111 E. Main St., for many years 
operated by W. M. Hodges. He will 
conduct both shops. 


New Officers Elected 


Wholesale Jewelers of Chicago Hold Annual 
Meeting and Choose Leaders 





CHICAGO, Sept. 9—At the annual 
meeting of the Wholesale Jewelers of 
Chicago held on Friday of last week 
officers were chosen for the ensuing year. 
They are as follows: President, John 
Friedland, Hart Jewelry Co.; vice-presi- 
dent, Arthur Oppenheim, Block-Wein- 
feld Co.; treasurer, Emil Braude, Emil 
Braude & Sons, Inc.; secretary, D. A. 
Forsinger, J. W. Forsinger Co.; finan- 
cial secretary, Gordon Petersen, Norris, 
Alister-Ball-Bridges Co. Louis Gold- 
man, of Goldman, Allshouse & Healy, 
was retained as assistant secretary. 

Reports of the various committees on 
the Jewelry and Allied Trades Show 
were submitted indicating that the show 
in August was the most successful in 
every way, and already plans are in the 
making for the 1930 show. After the 
meeting Mr. Friedland stated that it 
would be the endeavor of the members 
to make each succeeding show bigger 
and better than the preceding one. 








Denver Credit Jewelers Plan for Fall 
Advertising Campaign 


DENVER, COLO., Sept. 7.—At a well at- 
tended meeting of the Denver Credit 
Jewelers Association held last Wednes- 
day night plans for the fall advertising 
were discussed. An agreement was 
reached so that no comparative prices 
will be used except on such non-jewelry 
items as electric goods, lamps and the 
like. 

It is the intention of the association 
according to President Harry H. Fru- 
mess, to raise the standard of the credit 
jewelry advertising to a much higher 
plane. With the joining of the Sam 
Mayer Co., the association has nearly 
every credit jeweler in Denver as a 
member. An active campaign is on foot 
to make this organization 100 per cent 
strong. 

Both the credit and the cash jewelers 
report excellent business for the months 
of July and August. Every prospect of 
an active fall business is confidently 
anticipated. 








A compilation of credit collections in 
Pittsburgh, Pa., made for August by the 
Retail Credit Men’s Association shows 
that retail jewelers’ collections are off 
15.91 per cent. This is thought to be 
due to the fact that a large number of 
persons were away on their vacations, 
since August is a period when persons 
well to do leave the city. However de- 
partment store collections showed a 
slight gain. 
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Escaped Prisoner Sought 





Countrywide Search Being Made jor Jewelry 
Store Thief Who Fled From Prison 
Officer 


Earl Benedict alias “Earl Abbott,” 
alias “E. K. Joyce” who several years 
ago was arrested after committing sneak 
thefts at a number of Jacksonville, Fla., 
jewelry stores and who recently escaped 
while being transferred from one prison 
to another, is being sought by the police 
of many cities. Jewelers are particu- 
larly cautioned to be on the lookout for 
this man and if he appears, the local 
police or the nearest office of the Pinker- 
ton National Detective Agency should 
be notified. 

Convicted of committing a sneak theft 
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wounded in the flight and was appre- 
hended later in his rooming house. 

The bandit according to Mr. Schwartz 
stole merchandise worth more than a 
thousand dollars. The loot included 
watches, rings and other merchandise. 
Following the robbery, the thief com- 
mandeered a car and made his escape to 
a nearby town. A companion of the 
prisoner is being sought by police. 





Sneak Thieves Steal Diamonds Worth 
About $1,500 from Pittsburgh 
Jewelry Store 


PITTSBURGH, Sept. 9—A man and wo- 
man posing as customers but thought to 
be members of an internationally known 
band of sneak thieves, stole diamonds 
valued at around $1,500 from the store 
of William Sarver & Son, 43/7 Penn Ave. 





EARL BENEDICT ALIAS “EARL ABBOTT,” SNEAK THIEF NOW AT 


at the store of the Everett Loan Co., 
Jacksonville, Benedict also admitted 
similar thefts at other jewelry stores in 
the same city and throughout the State. 
On Nov. 9, 1927, he was sentenced to 
serve five years on the Florida State 
Prison Farm. 

The prisoner was being removed from 
one penal institution to another when he 
managed to elude the transfer officer 
between Monticello and Tallahasee, Fla., 
and made his escape. 

Benedict is said to be 31 years old, 
stands five feet, 10 inches tall and 
weighs 131 pounds. He is of slender 
build, has dark brown hair, gray eyes 
and a sallow complexion. The escaped 
man is said to be a drug addict. 





Alleged Thief Being Held on Charge 
of Robbing Youngstown, Ohio, 
Jewelry Store 


YOUNGSTOWN, OHIO, Sept. 7—A 22 
year old youth is being held in jail here, 
after, it is alleged, he confessed to being 
the man wanted for holding up the Harry 
Schwartz jewelry store on East Federal 
St. The prisoner was booked on a tech- 
nical charge of suspicion. 

He is said by detectives to be the 
bandit who escaped after a running gun 
battle with a crowd of 200 pursuers 
through downtown streets. The man was 


LARGE 


a few days ago. The man was described 
as being about 40 years old, five feet, 
six inches tall and wore a gray suit and 
gray soft hat. 

It is said that when the pair entered 
the store they asked to see some dia- 
mond rings and loose stones. Earl 
Sarver produced a woman’s solitaire 
diamond ring valued at $400 and a tray 
of loose diamonds. The stranger was 
examining the jewels when a_ well 
dressed woman entered and asked to be 
shown ash trays. Mr. Sarver went to 
get the trays and when he returned found 
that his male customer had disappeared 
and the solitaire diamonds and _ loose 
diamonds were gone. He ran into the 
street but could not find any trace of the 
man and notified the police. 

When Mr. Sarver returned to the 
store he also found that the woman had 
disappeared. The stranger left the 
store as soon as Mr. Sarver started to 
get the ash trays. 








The Hammond, Ind., police are holding 
in custody a man who was seized while 
in the act of sawing a bar at the rear 
entrance of the jewelry store of Charles 
Arkin & Son, Inc., 149 State St. The 
prisoner is also wanted, the police claim 
for a jail escape from Chattanooga, 
Tenn. 
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Sample Case Stolen 





Jewelry With $15,000 Taken From Hote 
Room of Representative for New 
York Concern 


Boston, MaAss.,. Sept. 9.—Richard 
Hunken, salesman for J. R. Wood & 
Sons, 15 Maiden Lane, New York, 
ported to the police last Thursday tt 
his room at the Parker House had be 
entered and a sample case valued a 
$15,000 stolen. Mr. Hunken told th 
officers that he left the case locked in his 
room when he went out for the evening 
and that upon his return at 9.15 p. 
it was gone. 

The principal items were diamo 
mounted jewelry, solid gold weddi) 
rings, platinum and white gold mount 
ings and signet rings. 





Richard A. Hunken, representing J. k 
Wood & Sons, returned to New Yo. 
several days ago after his room in 
Boston hotel was robbed of a suitcas: 
containing jewelry worth $15,000. T) 
loss was fully insured. 





Check Forger Sent to Prison After 
Swindling Cincinnati Jewelry 
Concern 


CINCINNATI, Sept. 9.—A _ sentence oi 
five years in the Ohio penitentiary was 
given George Gallagher of Red Bank, 
N. J., by Judge Charles S. Bell in th: 
Criminal division of the Common Pleas 
Court in this city last Friday. Galla 
gher pleaded guilty to the charge of 
passing a forged check which had been 
given to the Robert L. Hummel Jewelry 
Co. This company formerly was located 
in the Emery Arcade. 

Assistant Prosecuting Attorney Louis 
F. Britten told the Court that Gallagher 
not only passed a check for $15, on the 
Hummel concern but also gave a fraud- 
ulent check to the George H. Newstedt 
Jewelry Co. for $62.80. Gallagher was 
prosecuted on the Hummel charge. It 
was stated in the court room that he is 
wanted by the police of a score of cities 
on similar charges, as it is alleged that 
he passed a number of checks without 
having funds from which they could be 
cashed. 





Alleged Window Smasher Arrested 
After Memphis, Tenn., Robbery 


MEMPHIS, TENN., Sept. 7.—Captured 
by city detectives Thursday, shortly 
after, it is charged, he had thrown a rock 
through the show case at the store of 
the Hamisohn Jewelry Co., 222 S. Main 
St., Anderson Topps, 30 year old negro 
confessed according to the police that h« 
broke the window at the establishment 
of the Empire Jewelry Co., 500 S. Main 
St., a few days prior. 

The prisoner was held on two charges, 
housebreaking and larceny and carrying 
a pistol. Topps, several years ago was 
sentenced to six months in jail after 
being convicted of breaking into the 
show case of Geo. T. Roy Jewelry Co., 
another store on S. Main St. 

Both the recent window smashing cases 
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occurred while scores of people were 
passing in the street. In the case of the 
Empire robbery it is believed that the 
rings will be recovered. 


Salesman Robbed 








Bandits Relieve Salesman for New York 
Wholesaler of Jewelry Worth $20,000 


Two daring young men, armed with 
revolvers, held up Samuel Brucker, a 
salesman for Axel Bros., wholesale 
jewelers, 21 W. 46th St., New York, last 
Friday morning and relieved him of 
jewelry valued at close to $20,000. The 
merchandise was fully insured. 

Mr. Brucker was entering a loft build- 
ing at 17 Ave. A, New York, when the 
men stopped him just inside the door- 
way. They showed their revolvers and 
then relieved their victim of his brief 
ease, which contained 11 settings and 
many rings. They also searched his 
pockets and from one of them took a 
platinum bracelet, valued at $500. The 
bandits then made their exit, probably 
fleeing in an automobile. 

As soon as the holdup men had made 
their exit, Mr. Brucker informed the 
police and his employers. Lieutenant 
Dietch and Detectives Neary and Murphy 
were assigned to the case, and ques- 
tioned persons in the vicinity without 
securing any clues. Mr. Brucker de- 
scribed the holdup men, whom he stated 
as being between 20 and 25 years of age. 








New York Jewelry Concern Victim 
of Hold-Up Men for the Second 
Time in Three Months 


For the second time within three 
months the firm of S. Jollofsky & Son, 
manufacturing jewelers, 57 Chrystie St., 
New York, was victimized by hold-up 
men, the latest robbery on Sept. 4 net- 
ting $8,000 in gems. 

While Louis Jollofsky was visiting his 
home at 1587 Carroll St., Brooklyn, 
shortly after noon, the bandits, brand- 
ishing revolvers, took his car in which 
an employe was sitting and after driving 
a few blocks to Rockaway Parkway and 
East New York Ave., ejected the 
frightened boy and made off with the 
cases of jewelry. It is thought that the 
men followed the jeweler’s car from the 
firm’s shop, as they executed their work 
soon after the younger Jollofsky reached 
his home. 

On June 3 last two bandits stole 
jewelry worth $10,000 from Moe Jollof- 
sky when they entered the car he was 
driving and later forced his assistant 
and himself to walk up a loft building 
to the roof while they departed with 
the car and the gems. 








N. A. Feder, El Paso, Tex., jeweler, 
has leased a corner of the new Dent 
Theaters, Inc., building and plans a 
store which will represent an investment 
of $100,000. The firm will be known as 
Feder’s Credit Jewelers. Mr. Feder has 
been in the jewelry business for 27 
years, 14 of which were spent in E! 
Paso. 
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Bandits Caught 





Police Arrest Two Men and Recover Loot 
Six Hours After Los Angeles Jeweler 
Is Held Up and Robbed 


Los ANGELES, Sept. 6.—Two men 
were arrested within six hours after a 
report reached the police yesterday that 
bandits had held up Harry Feigenbaum 
and wife at 624 June St., relieving him 
of $8,000 worth of diamonds. A few 
hours later all the plunder but $220 in 
currency had been recovered. The men 
under arrest gave their names to Detec- 
tive Captain McCaleb as Julius Stein, 
alias “Collins,” and Harry Stoler. The 
holdup occurred early yesterday morn- 
ing. 

Searcely had the two men been in- 
carcerated when two women were taken 
into custody and booked on suspicion of 
robbery in connection with the same 
holdup. They gave the names of Mar- 
celle Gilbert and “Mickie” O’Connor. 
The two men under arrest had tele- 
phoned the girls, and officers, listening 
in, went to the place where the telephone 
had been used and finding the two girls 
there placed them under arrest. 

The capture of the bandits was the 
result of the excellent description given 
by Mr. Feigenbaum, who told Captain 
McCaleb that he believed the two men 
had been trailing him for several days. 
After the arrest Mr. Feigenbaum identi- 
fied the men as the ones who had been 
“shadowing” him. A_ search of a 
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WITH MOST OF THE FASTEST SPEED- 
BOATS IN THE COUNTRY ENTERED THE 
PRESIDENT’S CUP REGATTA WILL BE 


RUN ON THE POTOMAC RIVER, ON 

SEPT. 13 AND 14. THE WINNER WILL 
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garage at 1152 Rowan Ave., where the 
two men had been living, revealed the 
hiding place of the gems. 

Stein is said by the police to be a 
brother of Eddie Collins, the bandit, who 


robbed the Van Den Akker, jewelry 
store, 6328 Hollywood Boulevard, last 
July, getting $35,000 worth of diamonds. 
Collins committed suicide and a search 
of the room where he had killed himself 
revealed nearly all of the stolen gems. 








Philadelphia Wholesaler _—_‘ Finds 
Diamond Prices Firm in European 


Markets 


PHILADELPHIA, Sept. 9.—European ex- 
porters are more interested in what 
the Washington tariff makers will do 
with duties on the cheaper grades of 
watches than in diamonds, in the opinion 
of Abraham Sickles, head of the whole- 
sale jewelry firm of M. Sickles & Sons. 
Mr. Sickles has just returned from his 
annual buying trip abroad. As he ex- 
pected he found diamond prices up on 
the larger stones but the market normal 
otherwise. 

Dealers in the diamond centers have 
become convinced that Congress will cut 
the duty on cut stones to 10 per cent and 
do not anticipate any great increase in 
sales to result. That it may have a 
deterrent effect on professional smug- 
glers is the general belief among dia- 
mond men, Mr. Sickles found, but it was 
generally agreed that amateurs would 
go on trying to avoid paying duties on 
either purchases, as much for the thrill 
as for any profit. 

Exporters of cheap watches, however, 
are watching progress of the tariff legis- 
lation with considerable anxiety. The 
proposed duty on such watches and their 
materials, will, in his opinion, do much 
to swing the trend to American made 
timepieces as the duties will make the 
imported cheap watch cost as much at 
least as the American product. 








With Dame Fashion on Fifth Avenue 
(Continued from page 46) 





The new earrings have taken upon 
themselves three varying lengths for 
the fall. The first is an extreme ear 
pendant for dress wear, the second is a 
medium length in a wider design, while 
the third is an ear stud with a single 
gem for a pendant drop. The first ear- 
ring is worn only by those to whom it 
is found particularly becoming. It is 
difficult to wear but happens to blend 
well with the new long back hats. It 
lightens the shadow thrown at the side 
of the face by the hat cape, and flashing 
diamonds or dainty colored gems take on 
added becomingness with the dark back- 
ground. Pearls, diamonds, beryls, face- 
ted crystal, pale tinted amethyst and 
fancy sapphires are all to be used in 
these pendant earrings during the next 
few weeks. These gem stones and gems 
will repeat the color note in the newly 
fashionable daytime costume _ while 
heightening the effect of the deep toned 
colors. 
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The final and complete report of the 


A.N.R.J.A. Convention 


| To be held in Cleveland—Sept. 17-18-19-20 
| will appear in the September 26th issue of 


| THE JEWELERS’ CIRCULAR 


Advertising space should be reserved at 
once and copy sent as soon as possible to 
insure good position 
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Alleged Smuggling Plot Uncovered 





Two Men Arrested and Watches and Cases W orth $250,000 Seized in Latest Move to Stop 


With the arrest last Friday of two 
men charged with conspiracy’ to 
smuggle into the United States and 
failure to pay duty on watch cases and 
watch movements, government authori- 
ties in New York city have started a 
movement which is aimed to stop the 
extensive smuggling operations which 
have caused much suffering among the 
legitimate dealers. With the inventory 
of the goods seized not yet completed, 
it is estimated that the value of the 
seized shipment totals around $250,000. 


The men held are Paul Rabkin, 1981 
E. Third St., and Solomon Rubman, 629 
Ocean Parkway, Brooklyn, who operate 
the Federal Mail Order Corp. and the 
Superfine Watch Co., 561 Broadway, 
New York. The men were held in bail 
of $5,000 each by Commissioner Francis 
A. O’Neill, when arraigned last Friday 
and Assistant United States Attorney 
Alvin McK. Sylvester, who is handling 
the case, expects that the case against 
the defendants will go before the grand 
jury within a week. The defendants 
will be given a hearing Sept. 27. 

The exposure of the alleged extensive 
smuggling plot came with the arrival on 
Aug. 25 of the North German Lloyd 
liner Berlin. Treasury agents, includ- 
ing Special Agent James J. Lynch, dis- 
covered among the liner’s cargo 10 cases 
of merchandise labeled “earthenware” 
and consigned to Albert Davis at 445 
Broadway. The cases, measuring four 
feet square, were opened and in eight 
of them, the customs agents allege, a 
large consignment of watches of German 
manufacture were found. The cases 
were then sealed and permitted to be 
delivered to the consignee. 

They were under surveillance until 
their delivery to Davis, who is an ac- 
countant. At his office Davis, accord- 
ing to Lynch, was overheard to negotiate 
with a truckman for the transference of 
the goods to a warehouse. The truck 
departed again, followed by Treasury 
Department agents, and finally arrived 
at 561 Broadway, where Rabkin and 
Rubman were found. The men were 
arrested and charges filed against them. 

Assistant United States Attorney 
Sylvester informed a representative of 
THE JEWELERS’ CIRCULAR that the 
scheme undoubtedly was worked with 
the assistance of an employe of the 
steamship company, whose aid was 
necessary to get the contraband re- 
leased from the proper inspection. The 
usual practice is to mark a few cases 
for inspection and appraisal where the 
shipment is of the same merchandise. 
As some time ensues between the mark- 
ing and the actual inspection and ap- 
praisal, it is believed that the conspira- 
tor on the boat changed the markings 
so that the cases examined were always 





Clandestine Importations 


those containing earthenware. Aware 
of the scheme, the government employes 
examined all the cases, only two of 
which contained the merchandise billed 
on the consignment sheet. 

In one case almost 5000 watch cases 
and movements, with an approximate 
value of $30,000 were found, and it is 
believed that the alleged conspirators 
have smuggled over $1,000,000 of mer- 
chandise in the few years they have been 
working. Mr. Sylvester is now in- 
vestigating completely the methods and 
the affairs of the alleged smuggling 
concerns and it is expected that several 
other arrests will be made shortly. 
Numerous complaints had been made to 
his office by jewelers and their repre- 
sentative associations who declared that 
prices on certain watches have been so 
undermarked that they have been unable 
to meet the competition. 





THE JEWELERS’ CIRCULAR was given to 
understand that much of the investiga- 
tion and other good work that resulted 
in the arrest of the accused was due to 
the activity of the American Watch 
Importers Association and the special 
committee of that body which has charge 
of smuggling matters. It was intimated 
that far more information has been un- 
covered than was brought out in this 
particular case and has been put in the 
hands of the district attorney. It was 
also intimated that the legitimate and 
decent element among the watch im- 
porters would, by no means, be satisfied 
with simply the prosecution of the few 
leaders in this particular case, as it was 
said that this was but the beginning of 
a warfare on smuggling that would be 
continued to the end. In fact, it was 
stated that the facts already brought 
out did no more than “scratch the sur- 
face” of the smuggling situation, as it 
was believed that when all facts were 
uncovered, it would show that smuggl- 
ing had gone on to an amount that 
could be measured in the millions. 

It was pointed out by the local authori- 
ties that whether or not the government 
officials brought any prosecution against 
those who handled the goods that were 
brought in, the government, neverthe- 
less, had an opportunity to follow up 
the smuggled goods no matter how many 
hands they had passed through, even, if 
necessary, into the hands of the ultimate 
consumer. 

Under the revised statutes, in addi- 
tion to a criminal action against the 
smuggler, it is possible to bring civil 
action also, and an action against the 
smuggled goods. This is known as an 
action in rem which is brought by the 
United States to declare the goods 
forfeited to the government for viola- 
tion of the customs laws. It is a pro- 
ceeding brought against the merchandise 





and if the. government can prove that 
the merchandise has been clandestinely 
imported, the court can declare it 
forfeited and order it sold no matter 
whether it be found in the hands of a 
guilty or innocent party. 

As to whether such action was about 
to be taken in regard to the smuggled 
watches and watchcases, no one, it 
seemed, was willing to give a definite 
statement, but that such action had 
been suggested and would be urged upon 
the government authorities was clear 
from the information that was given to 
this journal. It is probable that no 
further details as to the government 
plans will be made known until the 
present case has been developed to a 
greater extent than it had last week. 








More Smuggled Gems to Be Sold at 
Auction in Utica, N. Y., Sept. 17 
Described by United States 
Marshal 


Jewels smuggled into this country on 
Aug. 21, 1925, by Heinrich E. Heintz, 
which are to be sold at Utica, N. Y., on 
Sept. 17, have an appraised forfeiture 
value of $1,290, according to information 
made known last week by United States 
Marshal Breitenstein. These jewels 
will be sold at the same time the gems 
seized from Henry Margulies and Abra- 
ham Treppel are placed on the auction 
block. 

Included in the jewelry seized from 
Heintz, which will be offered for sale, is 
one pair of earrings having an ap- 
praised forfeiture value of $75, four 
rings valued at $140; two white gold 
rings appraised at $700, and 15 unset 
diamonds, totalling 4.62 carats, worth 
$375. 

A full description of the Margulies 
and Treppel jewels was published in 
these columns last week. It was not 
until several days ago that Marshal 
Breitenstein was in a position to give 
an itemized list of the Heintz seizure. 








Jewelers in the downtown section of 
Decatur, Ill., this month have been 
united in making improvements and 
redecorating their stores. Most notable 
of the projects was at the Beck Jewelry 
Co., 200 block N. Water St., where a 
public opening will be held this week, 
after installation and rearrangement of 
the interior. The J. E. Yohe store, two 
doors East of its former location, re- 
ceived finishing touches to its new front 
last week and showrooms have been en- 
tirely refitted. The R. M. Martin jewelry 
store moved over the week-end to the 
former Yohe location, 108 E. Prairie St., 
from the Merchant block. The new loca- 
tion has been redecorated throughout in 
modernistic design with silver trim. 
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New York Gift Show 
National Gift and Art Association Opens 
Fall Exhibit at Hotel Imperial 

The intense heat of the past few days 
has had a slight tendency to hold down 
the attendance at the Fall Show of the 
National Gift and Art Association being 
held this week at the Hotel Imperial, 
Broadway and 32nd St., New York. It 
is confidently expected by the exhibitors 
at the show that before the exhibit, 
which opened last Monday, comes to a 
close on Friday the registration will be 
as large and possibly exceed that of 
other years. 

Up to the time THE JEWELERS’ CIRCU- 
LAR went to press a fair number of 
jewelers had put in their appearance, 
looked over the many interesting exhibits 
and placed orders for some of the at- 
tractive gift items on display. 

The greatest part of the second and 
third floors of the Imperial have been 
taken over by the association for exhi- 
bition purposes. Thirty-two firms, all 
prominent in the gift and art trades, 
have attractive exhibits, each one con- 
aining the latest in gift merchandise 
and nearly all suitable for the jewelry 
store. 

Those exhibiting include. The Balti- 
more Clipper Importing Co., Butterfly 
Box, Inc., Eastern Specialty Mfg. Co., 
S. J. Goldhill & Co., William F. Hayes 
Co., Inc., Initial Novelty Co., Inc., L. V. 
L. Craft Co., Lavin & Lauer Co., Theo- 
dore C. Leng, Macksoud Importing Co., 
Manhattan Novelty & Gift Co., Millard 
Novelty Co., Monolite Lamps, Inc., 
Mountain Community, Inc., C. & A. 
Richards, George E. Schweig & Son, 
Sheraton-Crafts, Stephen Varni Co., I. 
S. Spencer’s Sons, Inc., Textile Craft 
Co., E. R. Thieler, The Treasure Chest, 
J. Leonard White, Artistic Italian In- 
dustries, E. Wanda Baker, Ebeling & 
Reuss, Inc., W. E. Hausman, Kirsch Co., 
Period Art Shoppe, Inc., John B. Sal- 
terini, I. Shainin & Co., and Simondetti 
& Co., Inc. 








Rhode Island School of Design Pre- 
pares to Open for Its Fifty- 
Third Year 

PROVIDENCE, R. I., Sept. 7.—-The Rhode 
Island School of Design, which main- 
tains a jewelry and silversmithing de- 
partment second to none in this country, 
will enter its 53rd year as a seat of study 
and instruction in fine arts and indus- 
trial craftsmanship on Sept. 23. The 
Saturday classes will begin Sept. 28 and 
the evening classes Sept. 30. 

Royal B. Bailey of Newton, Mass. has 
arrived to assume his duties as educa- 
tional director, succeeding L. Earle 
Rowe, who will devote himself exclusively 
to the conduct of the museum. Registra- 


tions began the past week and the indi- 
cations are favorable for the largest 
classes the school has ever had. 

The school awards diplomas in nine 
departments including the jewelry and 
silversmithing while special certificates 
are awarded for particularly good work. 
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CHAMPIONSHIP TROPHY WHICH WAS 

WON BY HARRISON JOHNSTON, ST. 

PAUL, MINN., IN NATIONAL AMATEUR 

GOLF TOURNAMENT AT PEBBLE BEACH, 
CAL., LAST WEEK. 


Scholarships are offered by the State for 
all regular classes and in all depart- 
ments special scholarships are offered by 
concerns and individuals interested in 
them. In the jewelry and silversmithing 
department between 30 and 40 scholar- 
ships are offered among them being a 
number by the Gorham Mfg. Co., Ostby 
& Barton Co., the New England Manu- 
facturing Jewelers’ and Silversmiths 
Association and several other local manu- 


facturing jewelry concerns while the 
Attleboro Art Association sponsors a 
number of scholarships for Attleboro 


students which are provided by funds 
subscribed by the jewelers of that sec- 
tion. Harold W. Ostby, of the Ostby & 
Barton Co., is one of the trustees of the 
institution. 


Midsummer “Slump” in Business 
Seems to Be Absent This Year 


WASHINGTON, D. C., Sept. 10—“Prac- 
tically all the indicators of business ac- 
tivities have stood at higher levels dur- 
ing June, July and August of the present 
year than in 1928, or indee’, than in any 
other year of our history,” said Secre- 
tory of Commerce Lamont on Monday 
at his press conference taking up the 
reduction of seasonal fluctuations in in- 
dustry. He said: 

“An examination of the monthly statis- 
tics of industrial activity in: the United 
States since the war shows a reduction 
in range of those variations which are 
of a seasonal character. Not only has 
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so-called crises or ups and downs in 
economic activity representing the so 
called business cycle, but even those 
variations from month to month of the 
year, which are the result of seasonal! 
influences and which were formerly con- 
sidered inevitable, have been cut down 
in extent. 

“This result must be attributed largely 
to greater foresight on the part of busi- 
ness men producing and selling com- 
modities as well as on the part of buyers 
of goods. An important factor in mak- 
ing possible the exercise of such fore- 
sight is the great and growing volume 
of current statistical information fur- 
nished to the public by the Government 
and by private organizations. More- 
over, business men, and in fact all 
people, have learned to make more con- 
stant and more intelligent use of such 
statistics in the guidance of their 
affairs. 

“The mid-summer of 1929, to judge 
from the current statistics, has shown 
very little of that slump in business that 
was formerly considered characteristic 
of the summer season. A number of the 
activities of industry and commerce, 
during June, July and August, were 
actually on a higher plane than during 
the earlier months of the year, and 
others showed less decline than usual 
in the past. This steadiness is even 
more conspicuous than in 1928.” 


High Percentage of Return Goods 
Bought on Charge Accounts 


WASHINGTON, D. C., Sept. 10—Pre- 
liminary figures obtained in the Depart- 
ment of Commerce Division’s national 
retail credit survey indicates that ap- 
proximately one-sixth of all goods 
purchased on regular charge account 
sales of department stores are returned. 
It is obvious that considerable expense 
is involved in such a high percentage of 
returns, as two deliveries ordinarily 
must be made, wrapping is often im- 
perfectly done in the home, and con- 
siderable loss is suffered through break- 
age. 

The high percentage of returned goods 
is attributed largely to the policy fol- 
lowed by many stores of sending goods 
out on approval, and to breakage or 
damage during transportation of or- 
dinary sales. 








Business Records 


The Hamilton Jewelry Shop, Balti- 
more, Md., has filed a voluntary petition 
in bankruptcy. Assets are estimated at 
about $3,500 and liabilities at $8,000. 

It is reported that the business of the 
Diamond Shop of San Pedro, Cal., has 
been closed out, and assets are in the 
hands of the sheriff. 

A voluntary petition in bankruptcy 
has been filed by Alice E. Galvin, Bos- 
ton, Mass. The assets are estimated at 
$200 while the liabilities are placed at 
$3,700. 


there been, since 1921, an unusually 
prolonged period substantially free from 
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Death of William C. Noack 





Detroit Wholesale Jewelers Passes on at His 
Home in That City 


DETROIT, Sept. 7—William C. Noack, 
66 years old, dean of the wholesale 
jewelers in this city, died at his home 
here on Friday, Sept. 6. The funeral 
was held on the following Monday. 

Born in Detroit and educated in the 
public schools, Mr. Noack entered the 
jewelry business when he was 26 years 
old and devoted his entire life to it, 
becoming one of the best known men in 
this field. The business of which he was 
head was founded by Eugene Dimel, 57 
years ago, at 100 Woodward Ave. Mr. 
Noack obtained control of it in 1898 and 
12 years later moved to the present loca- 
tion, 26 E. Jefferson Ave. His three 
sons have been associated with him since 
1924. 

Aside from his commercial activities, 
Mr. Noack was an enthusiastic sports- 
man and for years canoeing was his 
favorite pastime. He was a member of 
the Detroit Golf Club and the Ingleside 
Club. He was also a member of St. 
Joseph Episcopal Church and _ the 
Masonic Order. 

He is survived by his widow and three 
sons, William T. Noack, H. R. Noack 
and Walter M. Noack. 





Arthur Seidensticker 


CINCINNATI, Sept. 7.—The death of 
Arthur Seidensticker, 53 years old, 
jeweler, at 223 High St., Hamilton, 
Ohio, during the week was directly 
traceable to the fire which destroyed the 
Eagle Theater in the business section of 
that city, two weeks ago. 

The store conducted by Mr. Seiden- 
sticker was located in the business block 
in which the theater stood and when it 
caught fire two weeks ago, the jeweler 
worked exceedingly hard putting his 
most valuable gems in a safe and clear- 
ing up the store as much as possible in 
order to prevent any loss to his stock. 
The fire did not reach his store, however, 
and after working incessantly Mr. Seid- 
ensticker was prespiring freely. He 
cooled off in front of an electric fan and 
this was the principal cause of an attack 
of pneumonia which resulted in his 
death.. 





Felix R. Terry 


NASHVILLE, TENN., Sept. 6.—Felix 
Roland Terry, 83 years old and a retired 
watchmaker and jeweler, was recently 
found dead in his home at 2904 Poston 
Ave. He had been in failing health for 
a year and had retired from activities 
some time ago. 

He was long an employe of the Nash- 
ville, Chattanooga and St. Louis Rail- 
road and later entered the trade for 
himself. Mr. Terry was a native of 


Smithville, Tenn., descended from a 
pioneer ancestry from Virginia. He 
moved to Nashville in 1909. He was a 


THE JEWELERS’ CIRCULAR 


prominent Odd Fellow and active in the 
Baptist Church. 

Deceased is survived by his widow and 
seven sons. 








Death of Louis Jacobs 





Veteran Minneapolis Jeweler Was Active in 
Fraternal Circles 


MINNEAPOLIS, Sept. 8. — A retail 
jeweler of many years standing was 
lost to the community in the passing on 
Sept. 5 of Louis Jacobs at his home, 
2016 Fremont Ave. S., Minneapolis, fol- 
lowing an illness which extended for 





THE LATE LOUIS JACOBS 


two months. During the past 16 years 
he was in the retail jewelry business, 
with a store at 617 Hennepin Ave. 

At the age of nine years, Mr. Jacobs 
was brought to Minneapolis by his 
parents from Oil City, Pa., where he 
was born Feb. 15, 1870. Joining with 
his brother, Benjamin, Louis entered 
business when he was 24 years of age, 
with a store at 41 Washington Ave. S. 
He was at that store until starting his 
own business in 1913 on Hennepin Ave. 

Mr. Jacobs belonged to Zurah Temple 
of the Shrine, and he was a Scottish 
Rite and a thirty-second degree Mason. 
Funeral services were held this morning 
at the home, with burial in Fiorie 
Cemetery. 

Among his survivors are his widow, 
one daughter, one son, a brother and two 
sisters. 





Charles L. Carlson 


MILWAUKEE, WIs., Sept. 6.—Charles 
L. Carlson, 65, for more than 40 years a 
Milwaukee jeweler, died last Tuesday, 
at the home of his daughter, Mrs. C. R. 
Bodenback, 4814 Blue Mound Road, Mil- 


waukee. Mr. Carlson had been ill for 


two years, prior to which time he was 
for 20 years with the Bunde & Upmeyer 
jewelry store. He was for many years 
connected with Lord Bros. 
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Mr. Carlson is survived by his widow, 
a daughter, and two sons. Funeral 
services were held at his boyhood home 
in Red Wing, Minn. 





Joseph J. Eals 


WHITEWATER, WIs., Sept. 5—Joseph 
J. Eals, 62 year old, who conducted a 
jewelry store in Whitewater and in 
Janesville, died at his home last Friday 
after an illness of two years. 

Mr. Eals, who was well known among 
jewelers of the state, served his ap- 
prenticeship under A. K. Glimme of 
Whitewater. Later he was employed as 
a jeweler by George Olin and by Will 
P. Sayles, Janesville jewelers. Two 
years ago Mr. Eals returned to White- 
water. 

His funeral was held last Sunday, with 
burial in Hillside Cemetery, Whitewater. 

Mr. Eals is survived by his widow, two 
daughters and four sons. 





Death of Samuel Heller 





Head of Castelberg National Jewelry Co. 
Succumbs Suddenly to Heart Attack at 
His Residence in Baltimore 


BALTIMORE, Mp., Sept. 10—Funeral 
services for Samuel Heller, president of 
the Castelberg National Jewelry Co., 
who died suddenly last Sunday, were 
held today at his home in the Emerson- 
ian Apartments. Mr. Heller’s death 
came as a great shock to hundreds of 
friends in the jewelry trade here and 
in other cities. He was 57 years old. 

Mr. Heller was at his Baltimore store, 
Lexington St. and Park Ave., Saturday, 
where he met and chatted with friends. 
His death came very sudden and was due 
to heart disease. 

For more than 40 years Mr. Heller 
had been identified with the jewelry 
business here and in Washington. 

Possessed of a kindly disposition, he 
numbered his friends by the hundreds, 
not only here, but in other cities. He 
was born in Alexandria, Va., but came 
to Baltimore as a youth. From a minor 
position in the Castelberg firm he finally 
became head of the business. : 

Deceased is survived by his widow, 
Mrs. Rose Castelberg Heller, a son, 
Gerald Heller, and a daughter, Miss 
Doris Heller. Burial was in Baltimore 
Hebrew Congregation Cemetery. 
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Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Sept. 7, 1929 
The U. S. Assay Office reports: 


( rold bars exchanged for gold 
©... ERC eee eee eee $803,283.16 
Gold bars paid depositors..... 40.431 “3S 
ce TRS $843,715.01 
Of this gold bars exchanged for gold 
coins are reported as follows: 
Date 


f Exchange 
Se a 37,3 

se PEE MEAT ia ise ial eG eee, aval eta $437,301.14 
Sept. Rak kevin eg Com thse 6 eee eS 122,601.48 
ee SP aes ee ee = 67.07 75 
ay pe aes sachin 12573202 
Sept o e° ° ° ee 20,4 <.Ve 
‘ ee Se Fr ry ar 50,575.76 


ye : $803,283.1% 
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Finest and Largest Jewelers Stock Ever Offered 
ATTENTION — DEALERS — RETAILERS — MANUFACTURERS 


TRUSTEE SALE FOR THE BENEFIT OF THE CREDITORS IN THE MATTER OF 


Estate JAMES CRESHKOFF, Deceased 
IMPORTER—MANUFACTURER 


ACTUAL INVENTORY $300,687.95 


PLATINUM COSTUME JEWELRY 
Fancy Shaped and Plain Cut DIAMONDS—EMERALDS 
ALL SIZES AND QUALITIES—MELEE TO 26 0/10 CARAT 
RINGS—PINS—BRACELETS—BROOCHES—NECKLACES—W A TCHES—PENDANTS 
GENUINE PEARL NECKLACES PIECES COSTING UP TO $20,000 TO MANUFACTURE 


DANIEL GREENWALD, Auctioneer 


Sale, September 18th, 19th, 20th, 1929 At 11 A.M. Each Day Until Stock Is Sold 


SALESROOM: 129 FULTON STREET, NEW YORK CITY 


3rd Floor—Hilton Bldg.—Just East of Nassau Street 
INSPECTION MONDAY and TUESDAY, SEPTEMBER 16th and 17th, 11 A.M. to 4 P.M. 


A National aga — 4 











Sale conducted by vis 
Descriptive Catalogues Upon Request. 


TERMS:—Cash or Certified Check. WRITE OR WIRE 


By Order of 


STERNBERG & ROSEN 
Charles Landau, {the Ben for 


233 Broadway, N. Y. C. 


Attorneys for Trustees Louis Whitelaw, the Benefit of 


David Chertow, Creditors 


13.25 ASTOR PLACE G New York City 
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You Can’t Fly Blind! 


— is being printed about “blind flying” which simply 
means that the pilot of an aeroplane is desperately flying 
without any guide in starless darkness or thick fog, being unable to 
see the heavens, the earth, or the sea. 


BLN D progress towards profit in business might be similarly 
compared. Those who follow the lines of success to the goal 
of profit are guided by the counsel and advice of THE JEWELERS’ 
CIRCULAR, the outstanding business paper in the jewelry field. 


T is the dependable guide of the industry; it stands every week 
as a Beacon Light—pointing the way to better business, helping 
merchants to get more jewelry sold right, which means sold at a 
profit. 
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New York Notes 


The firm of Eisner & Friedman, 67 
Chrystie St., has been succeeded by 
Eisner-Friedman & Co., Inc. 

Slurzberg & Perry, manufacturers of 
rings, 87 Nassau St., announced last 
week the dissolution of their business. 

M. Kornberg, Inc., manufacturer and 
representative of sterling and plated sil- 
verware lines, 200 Fifth Ave., has been 
appointed representative of the Sterling 
Silver Mfg. Co. 

George A. Kahn, wholesale dealer in 
precious and semi-precious stones, 20 W. 
47th St., has moved his offive to 665 
Fifth Ave., where he occupies a suite on 
the fourth floor of the Frances building. 

The Meeker Co., Inc., manufacturer of 
commercial leather goods, Joplin, Mo., 
has opened a local sales office at 171 
Madison Ave., with Messrs. De Genring 
and Taylor in charge. The firm has 
other offices in Chicago and Hollywood, 
Cal. 

Joseph Mazer of the Joseph Mazer Co., 
Inc., importer of diamonds, 10 W. 47th 
St., has returned from a business trip to 
the West following his visit to the Euro- 
pean diamond marts. Mr. Mazer reports 
that better business conditions seem 
prevalent in the western territory. 

Sarah Sussman, wife of Nathan 
Sussman, proprietor of a jewelry es- 
tablishment at 115 Jamaica Ave., Rich- 
mond Hill, died recently and was 
buried at the Mount Jeuda Cemetery. 
Mrs. Sussman is survived by four sons 
and one daughter in addition to her 
husband. 

Jack Allison, importer of diamonds, 
who was formerly located in this city 
where he has a host of friends, but now 
at 712 Title Guarantee building, Los 
Angeles, Cal., is recuperating at the 
Mayo Brothers Sanitarium, Rochester, 
Minn., from a serious illness. Mr. Alli- 
son was taken ill last year, but now is in 
greatly improved health. 

The Gem Club of New York will hold 
its first regular meeting and dinner of 
the fall season today (Thursday) at the 
Fraternity Club, 22 E. 38th St. The 
various committees will outline their 
plans for the coming season, and elabor- 
ate plans for a beefsteak dinner and 
entertainment to be held in October are 
to be made. 

The Tuttle Silver Co., 


Inc., Boston, 
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Mass., is holding its annual fall display 
at the Hotel Imperial this week. Ber- 
nard A. Dolan, president and treasurer, 
and Charles D. De Forest are in charge 
of the exhibition which features a new 
early American flatware design, the 
“Hannah Hull.” The firm’s regular line 
of sterling wares, and period silver in 
early American, English and Dutch re- 
productions is prominently displayed and 
winning favorable comment from trade 
visitors. 

Albert R. Erskine, vice president of 
George T. Brodnax, Inc., Memphis, 
Tenn., and well known in this city, was 
married last Friday to Mrs. Marian W. 
Johnston, of Stamford, Conn. The cere- 
mony was held at the home of the bride’s 
father, George F. Weipert in New 
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Haven, Conn. After a short motor trip 
through New England, Mr. and Mrs. 
Erskine will return to New York for a 
few weeks’ visit before going to Memphis, 
Tenn., where they will reside after Oc- 
tober 1. 

Derl ‘Sonenberg, secretary of the 
Eventov Diamond Co., Inc., importer 
and cutter of diamonds, 170 Broadway, 
was the victim in an automobile acci- 
dent Saturday evening, being struck by 
a car at Eastern Parkway and Albany 
Ave., Brooklyn, as he was crossing the 
street. He was removed to Kings Coun- 
ty Hospital, and although his injuries 
are numerous, their exact extent are as 
yet unknown. It is expected that he will 
be incapacitated for several months, and 
Mr. Silver of the firm will meet the trade 
in his stead. 

An attempt to pilfer jewelry from the 
store of Adolph Kruse, 585 Flatbush 
Ave., Brooklyn, was frustrated on Sept. 
3 by Patrolman Louis Noenich, who suc- 
ceeded in capturing one of the three men 
attempting the break. It was soon after 
daybreak when the policeman saw two 
men approach the store. One of the men 
picked up a stone and broke the window 
after which each man filled his pockets 
with jewelry. The patrolman chased the 
two men and fired shots after them, 
finally commandeering an automobile 
which overtook one of the thieves. 
Jewelry valued at $300 was found in 
the prisoner’s possession and he was held 
without bail, his record showing five 
previous entries. 

Benjamin Morse of the firm of Morse 
Bros., makers of diamond jewelry, 64 
W. 48th St., is now on the way to re- 
covery after being the victim of a hit- 
and-run driver on Sept. 4. Mr. Morse 
was rushed to Flower Hospital in a 
serious condition, after he was found 
lying on the northbound surface car 
tracks near an “L” pillar at 48th St. 
and Sixth Ave. by Irving Fenster, 400 
Mosholu Parkway, the Bronx. Mr. 
Morse was bleeding from a deep gash 
in his forehead and suffering from other 
injuries. Although hundreds were in 
the vicinity at the time of the accident, 
only one witness has been found, a 
youth who states he saw a _ taxicab 
hurrying from the scene. Mr. Morse’s 
recovery has been a rapid one, and it 
is expected that he will be well enough 





(Continued on page 83) 
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Over One Hundred Years the Jewelers’ Bank 


A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 


account here and are among our best friends today. 
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We Welcome New Business 


Main Office—149 Broadway 
Branches—Battery to the Bronx 
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Banking Service for the Jewelry Trade 


WE offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 





MARKET AND FULTON OFFICE 


IRVING Trust COMPANY 


81 Fulton Street, New York 
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to make his usual fall trip in a few 
weeks. 

Friedman & Kemeny, Inc., manufac- 
turers of chains, 105 Fulton St., have in- 
creased their capitalization from $50,000 
to $100,000. 

James J. Loeb of James J. Loeb & 
Bro., importers of diamonds and precious 
stones, 22 W. 48th St., has opened an 
office at 38 Rue des Jardiniers, Antwerp. 

Stephen Varni of the Stephen Varni 
Co., importer of precious stones and lapi- 
dary, 15 Maiden Lane, accompanied by 
Mrs. Varni, arrived last week on the 
Conte Biancamano after an extended 
trip to Europe. 

Berthold Stark, president of B. Stark 
& Co., Inc., manufacturing jeweler, 44 
W. 48th St., has announced that Leo 
N. Stern, treasurer, discontinued his 
position with firm effective Sept. 10, and 
that Nat Asch has assumed Mr. Stern’s 
duties. 

The K K Crystal Co., Inc., exporter, 
importer and manufacturer, is now in its 
new headquarters at 653 Eleventh Ave. 
The concern has a tripled force of 
workers, many new pieecs of precision 
machinery, and many square feet of 
space added in its new location. 

Myron Everts and wife of Dallas, 
Tex., were in New York last week but 
have since left for Providence, R. I. 
After a visit in the latter city Mr. and 
Mrs. Everts will go to Cleveland, Ohio, 
to attend the convention of the Ameri- 
can National Retail Jewelers Associa- 
tion. 

Charles T. Evans, secretary of the 
American National Retail Jewelers As- 
sociation, 22 W. 48th St., accompanied 
by his wife and son, Boyd, left yester- 
day (Wednesday) for Cleveland, Ohio, 
to attend the convention of the National 
organization. They are making the trip 
by automobile. 

William H. Behrens, retail jeweler, 
727 Eighth Ave., suffered the loss last 
Sunday of his mother, Elizabeth Behrens, 
who passed away at the residence of her 
daughter, 58 Sterling St., Brooklyn, N. 
Y. Funeral services were held yester- 
day (Wednesday) at the Zionist Lu- 
theran Church, Henry and Clark Sts., 
Brooklyn. 

George J. Fisher, Jr., member of the 
firm of Fisher Bros., wholesalers and 
manufacturers of jewelry and materials, 
126 Maiden Lane, was married to Miss 
Ida Kornblatt of Brooklyn last week, 
and the couple are enjoying their honey- 
moon in Atlantic City. Mr. Fisher re- 
cently returned from a trip of nine 
weeks to the south Pacific Coast and 
Northwest, reporting business as excel- 
lent and predicting a large fall business. 

William C. Goldner, president of the 
Park Curiosity Shop., Inc., 1358 Sixth 
Ave., has just returned from an extended 
buying trip in the European markets. 
Among his acquisitions are a fine col- 
lection of antique and modern English 
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silver, as well as some rare antique 
jewelry. Jack Roth, formerly a member 
of the firm of J. & A Roth, who founded 
Jack’s Curiosity Shop in Brooklyn in 
1906, is now in charge of the Park Curi- 
osity Shop’s antique jewelry department. 

The Bronx Retail Jewelers Associa- 
tion resumed its regular monthly meet- 
ings last Tuesday night after the sum- 
mer vacation period. Owing to the ex- 
cessive heat the meeting was not well 
attended. The association decided to 
hold its annual banquet and ball at the 
Hotel Astor on Sunday evening, Feb. 16. 
William Schneiderman has been ap- 
pointed general chairman in charge of 
the banquet arrangements and enter- 
tainment. Mr. Schne‘derman will ap- 
point his committees later. 

The trustees of the estate of James 
Creshkoff, deceased, who formerly was 
in the diamond business in this city, are 
holding an auction sale to dispose of his 
estate on Sept. 18, 19 and 20 at 11 a.m. 
daily, continuing each week day until the 
stock is sold. The sale will be conducted 
by Daniel Greenwald, Inc., at the firm’s 
headquarters, 13-25 Astor Place. The 
merchandise, which was inventoried at 
over $300,000, consists of fancy shaped 
and plain cut diamonds, emeralds, plati- 
num costume jewelry, rings, pins, brace- 
lets, necklaces, brooches, watches, pen- 
dants, mountings and the like. 

Mrs. Marie J. Leslie, who was indicted 
more than a year ago, charged with 
getting jewelry worth more than $200,- 
000 from the store of John Wanamaker, 
this city, by using the name of Annie 
P. Emerson, wife of a millionaire, sur- 
rendered herself to the police last 
Monday. She was arraigned the follow- 
ing day before Judge Levine in the Court 
of General Sessions, and pleaded not 
guilty to the charge. Mrs. Leslie was 
formerly employed by Mrs. Emerson, and 
the gems which she was accused of 
obtaining from the Wanamaker concern 
have been the source of a great deal 
of litigation, in which Harry Winston, 
Fifth Ave. jeweler, who purchased some 
of the jewelry from Mrs. Leslie, has 
played an important part. 

The Executive Board of Retail Jewel- 
ers Associations met last Friday night 
at the Hotel Astor in this city, after 
foregoing their meetings during the 
summer months. Joseph Polak gave a 
brief, interesting address at the meet- 
ing. The organization favored October 
Diamond Days and also took up for dis- 
cussion the scheme now being practised 
by many banks of giving jewelry to de- 
positors having certain amounts of 
money on deposit for specified periods. 
This practice was brought to the atten- 
tion of the Board by Henry Astor who 
reported that some banks are distribut- 
ing watches and silverware under this 
plan. Counsel for the Board was in- 
structed to take this matter up with the 
State Banking Commissioner and deter- 
mine whether these banks are within 
their legal rights in pursuing this prac- 
tice. 

A great deal of newspaper comment 
was made during the past week on the 
fact that Saverio Ravalli, who was con- 
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victed by a jury in the Court of General 
Sessions almost a year ago on a charge 
of participating in the holdup and rob- 
bery of the Commonwealth Co., jeweler 
and pawnbroker, 1675 Broadway, is still 
awaiting sentence. Until a few day ago 
Ravalli was a prisoner in the Tombs, but 
on an order issued by Judge Mulqueen 
was sent to Bellevue Hospital for 
treatment. Since his conviction, how- 
ever, the defense has asked for a new 
trial on the grounds that the prisoner 
can present an alibi, and a hearing on 
this motion has been postponed on 
several occasions by Judge F. X. 
Mancuso. Ravalli it is understood in- 
sists upon his innocence and has put 
forth an alibi in which he endeavors to 
show that he was not near the jewelry 
store at the time the robbery was com- 
mitted. Ravalli has recently changed 
counsel, and his new lawyer moved for 
a new trial before Judge Mancuso last 
June. It is understood that Judge Man- 
cuso still has this motion under con- 
sideration. 

New York city and Brooklyn will be 
well represented at the convention of the 
American National Retail Jewelers’ As- 
sociation to be held in Cleveland, Ohio, 
next week. Several of the local associ- 
ations have appointed delegates to repre- 
sent them at the meeting. Samuel Feld- 
man of Brooklyn will go as a delegate 
from the New York State Retail Jewel- 
ers Association of which he is vice-pres- 
ident. Phineas Peters, president of the 
Brooklyn Retail Jewelers Association, 
and Mortimer Stavenhagen, secretary of 
this organization, have been designated 
as delegates from their association. At 
a meeting of the Bronx Retail Jewelers 
Association held last Tuesday night I. 
Ferkin was appointed as delegate to 
represent that organization, but up to 
the time THE JEWELERS’ CIRCULAR went 
to press he was not certain that he could 
attend. The Executive Board of Retail 
Jewelers Associations has designated 
Henry Astor as its official delegate. Mr. 
Astor may also represent the Metro- 
politan Retail Jewelers Association. The 
delegation from the Metropolis will leave 
this city on Sunday night by train, ar- 
riving in Cleveland on Monday morning. 








New Enterprises 





Charles Ray is soon to open a retail 
jewelry shop at 319 Main St., Ames, 
Iowa. 

The J. E. Yohne jewelry firm is open- 
ing a new establishment at 116 E. 
Prairie Ave., Decatur, III. 

V. N. Van Buren, who has been as- 
sociated with the Sugg Jewelry Co. of 
Harrison, Ark., opened his own store in 
the Tolleson Music building on Sept. 1. 

The N. B. Levy & Bro. Co., importer, 
wholesale jeweler and manufacturing 
optician, Traders National Bank build- 
ing, Scranton, Pa., has leased a down- 
stairs store at 420 Spruce St. in celebra- 
tion of the firm’s golden jubilee. After 
extensive alterations, the new establish- 
ment is expected to be opened on Nov. 1. 











Philadelphia 


Nathan Simon, formerly at 1531 
Chestnut St., has opened a new establish- 
ment at 104 S. 16th St. The new store 
is four doors below Chestnut St. and 
has an attractive front and high-grade 
furnishings. 

James McCann, for many years con- 
nected with Charles Muth, retail jewel- 
er, Columbia Ave. and S. Eighth St., has 
gone into business for himself and has 
opened a modern and well equipped 
store at Fifth St. and Olney Ave., this 
city. 

The Morton Co., retail jeweler, 
which has operated its store at 129 S. 
llth St., since its organization, some 
three years ago has obtained a lease 
on the building at 25 S. llth St., and 
will move there as soon as extensive 
alterations and improvements are com- 
pleted. These will include an entire new 
front with two large bulk windows and 
a foyer adapted for effective display 
while the interior fittings and equip- 
ment will be of the most modern type. 
When the firm moves to the new loca- 
tion, its sales organization wiil be in- 
creased by several new men. 

With the vacation season about over 
both the wholesale and retail jewelry 
businesses here are returning to normal 
schedules. In general there is a more 
optimistic tone in both branches than 
for a number of weeks and salesmen for 
New York and Providence concerns who 
have been increasing the hotel popula- 
tion considerably in recent days, report 
excellent results. Local manufacturing 
jewelers have had a good summer sea- 
son, especially the larger firms, and job- 
bers seem to be convinced that fall and 
holiday trade will be better than for the 
last few years. 

Heirs of a large estate who own sev- 
eral buildings at the southeast corner 
of Sansom and Eighth Sts., have decided 
it is time for a new building to replace 
the present structures and it is stated 
that architects have been at work on 
plans for a modern building, to be oc- 
cupied almost exclusively by jewelry and 
kindred lines. It is planned to have this 
building 14 or 16 stories high and de- 
signed on modern lines with a view to 
making it one of the most attractive 
jewelry office buildings in the city. Spe- 
cial attention, it is stated, is to be paid 
to the needs of smaller jewelry concerns, 
plenty of light and air being afforded 
them. While the lower floors are to 
be designed for the occupancy of firms 
or individuals requiring plenty of space, 
there will be a large number of smaller 
rooms. 

First local results of the taking over 
of the business of the Simeon L., and 
George H. Rogers Co., silver manufac- 
turer, by the Oneida Community, Ltd., is 
a petition filed in Common Pleas Court, 
for the dissolution of the Rogers Co., 
which was organized under a Pennsyl- 
vania charter several years ago to carry 
on the local business of the firm. A 
hearing has been set on the petition for 
Sept. 30. The Rogers Co. has main- 
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tained a store here for several years in 
its new building at 722 Chestnut St. So 
far as can be learned here, no present 
changes are contemplated by the Oneida 
management in the store of which F. 
H. Chapman has been manager for 
several years. Heads of the Oneida 
company were here last week and in- 
spected the building, which is one of 
the substantial structures in the eastern 
Chestnut St. business district. 








Providence 





Alfred J. Cyr and Frank Morrow have 
filed information at the office of the City 
Clerk that they are the owners of Frank 
Morrow & Co., 226 Eddy St. 

The Checker Novelty Co., 172 N. Main 
St., is being conducted by M. DeMille, 
according to information filed at the 
City Clerk’s office. 

Edgar B. Shepard, of A. Lorsch 
& Co., returned a few days ago from a 
several weeks’ business trip to Europe 
in the interests of his concern. 

The Providence Watch Co., 44 Wash- 
ington St., is owned and conducted by 
Louis A. Chasau & Co., Inc., and Louis 
A. Chasau, treasurer, according to in- 
formation filed at the City Clerk’s office. 

The Beacon Pen Co., Inc., has been 
incorporated under the laws of Rhode 
Island to manufacture fountain pens in 
this city with an authorized capital stock 
of 100 shares of common stock with no 


par value. The incorporators are Louis 
Abedon, Louis W. Dunn and Harry 
Goldshine. 


The Kay Jewelry Co. was plaintiff in 
17 cases to recover amounts due on book 
accounts of its installment department 
in civil session of Sixth District Court 
the past week before Judge Frederick 
Rueckert, and was awarded judgments 
aggregating $655.72 with costs in each 
case. 

The M. W. Dunton Co., this city, has 
been granted a charter under the laws 
of Rhode Island to manufacture and deal 
in soldering supplies, with a capital 
stock consisting of 100 shares of com- 
mon stock without par value. The in- 
corporators are Erving T. Arnold, Ed- 
ward M. Day and William M. Moss. 


The Enterprise Novelty Co., Inc., this 
city, has been incorporated under the 
laws of Rhode Island to deal in jewelry 
novelties with an authorized capital 
stock consisting of 100 shares of no 
par value common stock. The incor- 
porators are J. Addis O’Reilly, 427 Fruit 
Hill Ave., North Providence, and J. Clif- 
den O’Reilly and Arthur H. Feiner. 


The Galassi Importing Co., Inc., this 
city, has been incorporated by Theodore 
V. Galassi, 48 Oxford St.; Luigi Maz- 
zuchelli and Crescenzio Del Sesto under 
the laws of Rhode Island for the con- 
ducting of an importing business in 
marbles, bric-a-brac, etc. The capital 
stock is authorized at $100,000, consist- 
ing of 1000 shares of common and 1000 
shares of preferred shares at $50 each. 
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Attleboros 


Ernest and Harold Salley have opened 
a small factory in the Smith & Dexter 
building, where they will engage in 
making badges, medals and buttons. 

The employes of the Ralph R. Gun- 
ner Mfg. Co. held their annual outing 
at Rocky Point on Narragansett Bay 
on Labor Day. The usual program of 
games and sports, shore dinner, water 
contests and the varied attractions of 
the Midway and dancing furnished en- 
joyment for everyone. 











Boston 


C. W. Davidson, president of the 
Thomas Long Co., has returned to busi- 
ness after two months’ stay in Jefferson, 
N. H., where he has a summer home. 

The Boston retail stores this week 
returned to the regular schedule of 
hours, and will remain open all day 
Saturdays. Preparations are going on 
for the fall and winter business with 
greater attention being paid to window 
dressing, feature advertising and other 
means of increasing trade. 

In the Boston Herald of last Friday 
under the title “People You Ought to 
Know” there appeared an interesting 
story about Henry E. Warren, president 
of the Warren Telechron Co., Ashland, 
Mass. The article tells of Mr. Warren’s 
inventive ability, and how he finally per- 
fected the electric clock which his con- 
cern is now marketing. 

A sample case belonging to a repre- 
sentative of the Karpeles Co. was stolen 
Wednesday, Sept. 5, while the carrier 
left it for a moment outside the store of 
Thomas Long Co. The man had hardly 
put it on the sidewalk when the thief 
stepped up, grabbed the case and dis- 
appeared in great haste before the 
porter realized what had happened. The 
salesman summoned policemen who took 
the porter to the station, but after ques- 
tioning the man released him as they 
were convinced that he was not in league 
with the thief. It is believed that one 
of the “Gustin” gang committed the 
robbery. This gang has been operating 
in Boston for several weeks, but the 
police have not yet been able to nab any 
of them. 











The convention of the executives and 
store managers of the Duval Jewelry 
Co. of Florida and Georgia, held at 
the Seminole hotel, Jacksonville, Fla.,. 
came to a close on Monday afternoon, 
Sept. 2. Managers of all stores operated 
by the concern journeyed to Jackson- 
ville where they took part in the two 
day convention. A. O. Jenkins, presi- 
dent of the company and D. G. Goff, 
vice-president, presided at the various 
sessions. Many important topics were 
discussed, and it was brought out at the 
meeting that the concern as a whole 
closed the past year with an average in- 
crease of 25 per cent for all stores in 
retail sales over the previous fiscal year. 
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Chicago Notes 





John F. Konrad, Oshkosh, Wis., was 
one of the buyers in the Chicago market 
last week. 

Ted Tracy, of the Juergens & Ander- 
sen Co., left Sunday for Milwaukee be- 
ginning his fall business trip to the 
Northwest. 

Oliver Artes, representing the Key- 
stone Watch Case Co., has returned 
home from an extended trip to cities 
of the Middle West. 

William Mount, well known jeweler of 
Pueblo, Colo., spent several days in Chi- 
cago recently making purchases for the 
fall and holiday seasons. 

A. L. Ficken, of the A. L. Ficken Co., 
watch jobber, Cleveland, spent a few 
days here last week visiting manufac- 
turers of watches and cases. 

K. O. Distad, jeweler, Corbin, Ky., 
spent several days in Chicago recently 
and paid THE JEWELERS’ CIRCULAR office 
a pleasant visit while here. 

J. M. Kucera, treasurer of the Norris, 
Alister-Ball-Bridges Co., has returned 
to his desk after spending a few weeks 
with his family at Minocqua, Wis. 

Mr. Donavan, son of J. G. Donavan, 
of the Donavan & Seamans Co., Los 
Angeles, spent several days in Chicago 
last week visiting wholesale houses. 

George Bergerhoff, representing the 
George Kollstede Co., has returned to 
Chicago after an extended business trip 
to cities of the Middle West territory. 

William Penfold, representing the F. 
H. Sadler Co., has returned to his office 
in the Silversmith building after a visit 
to the trade in Kansas City and St. 
Louis. 

The Meeker Co., Inc., manufacturer 
of commercial leather goods, Joplin, Mo., 
has opened a Chicago sales office at 300 
W. Adams St., with Samuel Bronstein 
in charge. 

Allen Pinero, manufacturers’ repre- 
sentative with headquarters in the Hey- 
worth building, has returned from an 
early fall business trip in the Middle 
West territory. 

John Deitrich, of John H. Deitrich Co., 
37 S. Wabash Ave., drove to Indian- 
apolis Sunday to attend the one day 
convention of the Indiana Retail Jewel- 
ers Association. 

C. C. Patton and wife, Canon City, 











THE JEWELERS’ 





Colo., spent two weeks here recently as 
a part of an auto trip they are taking 
and while here Mr. Patton visited 
friends in the trade. 

Paul Heyer, manager of the Star 
Watch Case Co., New York office, visited 
the Chicago office last week while re- 
turning home from a visit with his 
mother and father in Elgin, III. 

Charles Carpenter, vice-president of 
J. B. Hudson, Ine., Minneapolis, spent 
a few days with the trade here last week 
en route to New York. Mr. Carpenter 
is silver buyer for the company. 

B. J. Drach, of the Block-Weinfeld Co., 
returned last week from his trip calling 
on the jewelers of Iowa, Nebraska, Kan- 
sas and Missouri and reports that condi- 
tions are favorable in that section for 
this fall. 

Sidney Florsheim, vice-president of 
the Charles S. Stifft Co., Little Rock, 
Ark., spent several days here recently 
attending to business and visiting in the 
city. He was accompanied by Mrs. 
Florsheim. 

John J. Klecka, better known as 
“Jack,” formerly of J. R. Wood & Sons, 
Chicago office, but recently with the fac- 
tory in New York, spent last week at 
the office here visiting with his host of 
friends in the city. 

Louis M. Graubarth, formerly of Chi- 
cago and for the past two years travel- 
ing out of New York for the Indra 
Pearl Co., Inc., covering the Middle 
West, spent two weeks here recently, 
this city having been added to his terri- 
tory. 

Frederick Gottlieb, of Frederick M. 
Gottlieb & Co., diamond importers, ar- 
rived in New York, Sept. 4, on the Jle De 
France after spending six weeks visit- 
ing the markets in France, Germany, 
Belgium and Holland. He arrived in 
Chicago Saturday. 

Charley Burley, diamond buyer for 
Benjamin Allen & Co., has arrived home 
after a visit to the European markets 
for several weeks. He arrived at To- 
ronto, Can., on the Empress of Canada 
and spent a short time there visiting his 
father and mother. 

Sol C. Eppenstein, of the Illinois 
Watch Case Co., Elgin, IIl., accompanied 
by Mrs. Eppenstein, is spending a few 
weeks with his daughter, Mrs. Harris 
Hyman, in New York. Returning home 
they will visit his son, James, who is 
attending school at Ann Arbor, Mich. 

Sam J. Cox, of San Antonio, Tex., and 
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St. Louis, Mo., spent several days in 
Chicago recently. Mr. Cox specializes 
in aviation jewelry in both of his-stores 
and is well known in the fraternity hav- 
ing been an aviator for several years 
before establishing his own jewelry busi- 
ness. 

I. Horwitz, head of the Crescent 
Credit Jewelers, Fargo, N. D., was visit- 
ing his friends in the trade here last 
week. Mr. Horwitz also operates Cres- 
cent stores in Oshkosh and LaCrosse, 
Wis., Moline, Ill., and San Bernandino, 
Cal. Albert Goodman, manager of the 
Oskosh store spent the early days of 
the week with him in Chicago. 








Detroit 


Emanuel Walters, of the Sinrod & 
Walters Co., wholesale jewelers in the 
Metropolitan building, left this week for 
an extensive business trip through the 
Middle West. 

M. L. Green & Son held a formal 
opening at their new store in Mt. 
Clemens on Saturday, Sept. 7. The 
Green organization has operated in Mt. 
Clemens for a number of years, and the 
new store is only a short distance from 
the old one. 

Hellerich, 1376 Broadway, Detroit, is 
a new Michigan corporation. It deals 
in jewelry and optical merchandise, and 
has a capital stock of $10,000. The 
owners are Edward F. Hellerich and 
Edward F. Hellerich, Jr., Mount 
Clemens, and Alfred O. Coldner, Detroit. 

Announcement is made that Clarence 
H. Enggass, president of the Enggass 
Jewelry Co., Detroit, plans shortly to 
erect a new store building at Saginaw 
and Lawrence Sts., in Pontiac, Mich. 
The Enggass Jewelry Co. is one of the 
oldest retail jewelry establishments in 
Detroit. 











On the night of Sept. 3, the Empire 
Jewelry Co., 500 S. Main St., Memphis, 
Tenn., suffered the misfortune to have 
its store window crashed with a brick. 
A negro was seen to reach in and scoop 
up a $20 gold piece, a $5 gold piece and 
several diamond rings. Nathan Novick, 
proprietor, gave pursuit for a block or 
more, but was turned back when the 
robber thrust a gun in his face and 
made his escape. 














Milwaukee 





Oscar F. Nelson has purchased the 
J. H. Cartwright Jewelry store at Dodge- 
ville, Wis. The new firm will be known 
as the O. F. Nelson jewelry store. 


The Milwaukee Wholesale Jewelers’ 
Association was represented at the 
Style Show held in connection with Mid- 
West Market Week activities, Aug. 26- 
30, when models exhibited the newer 
modes in costume jewelry. Over 500 
visiting retailers, among them guests of 
the wholesale jewelers’ group, attended 
the style show, which was one of the 
most elaborately staged presentations 
ever made in Milwaukee. Arthur 
Keusel, of Keusel Bros., and A. C. Pos- 
sin, of the Bozhardt-Possin Co., were 
especially active in making arrange- 
ments for Mid-West Market Week enter- 
tainment, and they report that their 
efforts were fully rewarded in the num- 
ber of persons who came to their respec- 
tive stores. Other wholesale jewelers, 
too, have commented on the success of 
the latest promotion project, and pre- 
liminary plans are now being made for 
another Mid-West Week in the spring of 
next year. 








Evansville 





Clarence J. Schlomer, member of the 
Schlomer Bros. jewelry firm, Mt. Vernon, 
Ind., has been chosen manager of the 
Evansville store of the Olsen & Ebann 
chain, located at 606 Main St. The 
Olsen & Ebann firm operates 14 stores 
in Indiana, Michigan and illinois. 

A. M. Zehner, proprietor of the North 
Side Jewelry Co., Evansville, reported 
to the police that some one smashed his 
front store window one night recently 
and stole wrist watches. Police said a 
man was seen leaving the shop on a 
bicycle about the time the crash occurred. 

Evansville Jewish citizens are raising 
money to aid the stricken Jews in 
Palestine. The money will be used to 
aid the families of those murdered and 
those who have been seriously injured 
in the Holy Land by marauding Arabs. 
Elias Horn, for many years engaged in 
the jewelry business in Evansville, and 
a large holder of real estate, is on the 
committee to help raise the money. 

Both wholesale and retail jewelers of 
Evansville report a slight improvement 
in trade since the first of September and 
indications point to a better trade during 
the closing months of this year than for 
the corresponding months of last year. 
General business conditions in Evans- 
ville continue to get better and many of 
the large manufacturing plants here are 
being operated on a fair amount of time, 
and in some instances are running over- 
time. Reports from the rural sections 
in southern Indiana, southern [Illinois 
and western Kentucky are much more 
encouraging now than they were this 
time last year. Farmers’ have raised 
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good crops this year and they will have 
considerable cash later on in the season. 
Jewelry dealers in Evansville recently 
participated in Bargain Day in which 
many low bargains were offered by the 
merchants. Many out of town buyers 
were attracted to the city. 








Cincinnati 





Gus, Steinbeck, Oklahoma City, has 
become associated with the M. Schwab 
Jewelry Company, Cincinnati and will 
tour the Southwest for the Queen City 
concern. Mr. Steinbeck will make his 
headquarters in his native city and will 
visit points in Oklahoma and Texas. 

Three jewelry dealers who formerly 
were tenants in the Andrews building 
have secured new locations. The first to 
move was Walter H. Wilkening, diamond 
dealer and manufacturer, who obtained 
the last large available space on the 
seventh floor of the Chamber of Com- 
merce building, Fourth and Race Sts. 
The Klein Bros. Co. will move into the 
Enquirer building on Vine St., Monday 
while Abraham Piwen leased Room 813 
in that structure for two years at $1,200. 

The annual beefsteak fry of the Cin- 
cinnati Wholesale Jewelers and Manu- 
facturers Association was held at the 
Cincinnati Gym Boat Club, Friday night, 
with a greater attendance than usual. 
The affair usually had been held at the 
Chio Boat Club headquarters over which 
Skipper Clarence Loeb held sway. The 
old club, however, has since been put 
in mooring. Mr. Loeb, who is chairman 
of the entertainment committee for the 
jewelers, arranged with Skipper James 
Reilly to stage his annual fry on the 
other boat. Reilly, incidently was one 
of the guests of the evening. James W. 
Farrell, president, was in charge. In 
addition to the regulars who attend all 
of the festivities there were a few 
strange faces. Ralph Roessler, Marion, 
Ind., talked on publicity at the dinner. 








Kansas City 





A. J. Busekrus, president of the An- 
drews Jewelry Mfg. Co., reports that 
August was an unusually good month, 
general business being far ahead of the 
corresponding month a year ago. Part 
of the shop force worked overtime about 
half of the month. 

The Hakam Jewelry Co., 27 E. 12th 
St., Kansas City, Mo., has completed the 
remodeling and alterations of the prem- 
ises, and the firm is now doing business 
in an up-to-date store. The entire front 
of the store has been remodeled, new 
walnut fixtures installed and new decora- 
tions added, making the establishment 
distinctively attractive. The firm has 
been in business in 14 years at the same 
location and has renewed its lease for 
10 years. 

E. O. Baumgarten, Kansas City repre- 
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sentative of the Norris, Alister-Ball- 
Bridges Co., is well pleased with the 
volume of business done at the recent 


gift show held in Kansas City. The 
number of orders and the money value 
far exceeded the business done at the 
1928 show, which: was considered re- 
markably good at that time. Business 
has been good for the last two months, 
Mr. Baumgarten says, and he is anti- 
cipating an excellent fall trade. 

Mrs. Alice Morgan, aged 73 years, 
died recently at the home of her daugh- 
ter, Mrs. T. M. Givens, Fort Scott, Kan. 
Mrs. Morgan was the widow of Edward 
H. Morgan, vice-president of the Norton 
Jewelry Co., who died in 1920. Since 
her husband’s death she had made her 
home with her daughter, or with her 
son, Virgil Morgan, of Los Angeles. 
Funeral services were held Aug. 29 at 
the Stine & McClure chapel. Burial was 
in Mount Washington Cemetery. 


Omaha 


Ye Diamond Shoppe has not yet been 
able to move into its new location in the 
new Paxton Hotel building in this city. 
The interior finishing and installing of 
fixtures in the new place has been great- 
ly delayed and workmen are still con- 
stantly on the job. 

With the coming of September, jewel- 
ers out in the territory are beginning to 
stock a little more of the holiday class 
of goods preparatory to getting their 
stock in shape to attract the attention 
of Christmas shoppers. A good holiday 
trade is anticipated in all those sections 
in which crops have matured well. 

A big bronze historical placque is to 
be presented by the Jewelers’ Guild of 
Omaha to the State of Nebraska in con- 
nection with the big Diamond Jubilee 
celebration of the state in November. 
The Gorham Co., Providence, R. I. has 
the contract to manufacture the placque, 
as previously reported. The names of 
prominent Nebraska historical characters 
or present day business men and public 
servants of the state to be engraved on 
the placque were presented in such num- 
bers with $10 accompanying each name 
that the committee had to reject a great 
many names, as there was room for but 
500 of them. In the same room where 
the placque will be imbedded in the wall 
of the new Nebraska State Capitol Build- 
ing, will be on open and public exhibit 
for the first time the spendid $5,000 silver 
service formerly the property of the 
battleship Nebraska. The State of Ne- 
braska presented the silver to the battle- 
ship at the time it was christened. Then 
when it was dismantled some years ago, 
local jewelers raised a cry to have the 
silver service rescued from the wreckage 
and returned to Nebraska as a souvenir. 
This was done. The service was placed 
in the historical society rooms at Lincoln, 
but the rooms being inadequate, the sil- 
ver has been kept under lock and key, 
but will be brought out and put on per- 
manent display in the new Historical 
Society rooms in November. 
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Los Angeles 


Among out-of-town salesmen in the 
city last week were: Harry E. Jones, 
San Francisco, of the Wadsworth Watch 
Case Co., and Fred Lee, of Lee & Lee, 
San Francisco. 

C. Freedman, of the Monogram Shop, 
315 Jewelers building, has returned 
from a trip through the Northern 
section and reports he met with excel- 
lent results. 

Frank Whiteley, formerly of Bisbee, 
Ariz., has leased a site on Hollywood 
boulevard, where he is opening a small 
but attractive store. He expects to be 
ready for business next Monday. 

Arthur Cohen, head of the Arthur 
Jewelry Co., San Bernardino, was here 
last week on a buying trip. Mr. Cohen 
is quite optimistic over the prospects for 
the coming fall and holidays, his optim- 
ism being supported by his purchases 
of goods. 

The Star Watch Repair Co. recently 
moved from 403 to 406 Chester Williams 
building. Wesley Champion, watch 
repairer, also has opened a shop in the 
Chester Williams building, in the suite 
occupied by the Albert A. Syman Co., 
wholesale jewelers. 

Louis Hartzberg, of J. & L. Hartz- 
berg, diamond dealers, New York, was 
a business caller here last week; Leo R. 
Strauss, diamond mountings, New York, 
and Mr. Allsopp of Allsopp & Allsopp, 
Newark, N. J., also called on the trade 
here. 

Ira W. Smith, manufacturers’ agent, 
having offices in the Rives building, is 
on his early fall trip through the North 
Coast sections, during which he will go 
as far north as Washington. Mr. Smith 
reports that business for this season of 
year is far in excess of any fall trip he 
has made in years. 

Herbert Slaudt, of Koke, Slaudt & Co., 
Metropolitan building, left this week for 
a month’s swing through the territory 
between the Pacific Coast and Denver. 
Manager Russell announces that all of 
the salesmen are now on the road and 
that orders coming in showed business 
in excess of last year for the same 
period. 

Among the out-of-town jewelers seen 
here last week were the following: Rex 
M. Sleeper, Visalia; H. R. Berger, El 
Centro; Leon Vaughn, Santa Maria; F. 
B. King and Guerth, Redlands; R. H. 
Ewart, Santa Ana; E. Mastolier, Lind- 
say; Beatrice LeBlanc, buyer for R. H. 
Hubler, Porterville; George E. Tufford, 
Tucson, Ariz., and Mrs. J. E. Campbell, 
Brentwood Heights. 

Jesse Measer, of the Berson-Measer 
Co., Jewelers building, started last Mon- 
day on his regular early fall trip to 
Denver and the intervening territory. 
Vice-President Robinson states that 
business returns are much larger than 
for the same period in 1928. Irma 
Meltzer has been engaged to take charge 
of the offices so that Mr. Robinson can 
call on the trade. 

United States Marshal Sittel last 
week sold at auction at the Federal 
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building the 20 diamonds which were 
alleged to have been smuggled into the 
country and of which THE JEWELERS’ 
CIRCULAR published a full account at 
the time the charges were brought in 
New York and Los Angeles. The gems 
brought enough to pay the duty which 
had been “overlooked” by the persons 
bringing the stones into the United 
States, and after the costs also had been 
paid, there was left a net gain to the 
government of $2,033. 

Traffic Officer Hart standing at the 
intersection at Seventh St. and Grand 
Ave., recently, observed a youth run- 
ning toward Hill St. and at the same 
time saw a poorly wrapped package pro- 
truding from the sprinter’s pocket. As 
he started toward the boy, the latter 
quickened his pace and darted down Hill 
St., where he bumped into the arms of 
Traffic Officer Rich, at Sixth St. At 
headquarters the package was found to 
contain three watches, three fine purses 
and a dozen gold mounted rings. These 
articles were identified, Detective Engen 
stated, as a part of loot obtained last 
week from the C. C. Lewis Jewelry Co., 
Huntington Park. The case is being 
investigated and the youth was booked 
on suspicion of burglary. 








San Francisco 





Trade conditions in this city are re- 
ported to be improving with the opening 
of the fall season and jewelers anticipate 
better business from now until after the 
holiday season. 

E. C. McKeen, Coast representative 
for the Waltham Watch Co., states that 
there is an increased demand for watches 
this fall over that of 1928. 

After having their factory closed for 
the summer holiday season, Miller- 
Steinau, 646 Jessie St., are resuming 
operations on Sept. 16. President Miller 
made a trip to South America during the 
summer. 

After an illness extending from the 
first of the present year, George A. 
Desenfant, of George A. Desenfant & 
Son, is now able to go to the firm’s place 
of business in the Jewelers’ building. 
Mr. Desenfant retired some years ago, 
but he still retains his interest in the 
business. 

W. Lavay, representing the Royal 
Bead Novelty Co., has been here with 
Mrs. Lavay, visiting the trade. Other 
representatives here representing manu- 
facturers include: Mr. Dillingham, of 
F. H. Noble & Co.; H. M. Teeple, Pacific 
Coast representative of the Hadley Co.; 
Charles Jacot, Forstner Chain Corp., and 
Edward A. Moore, R. F. Simmons Co. 
E. W. Reynolds was also here from Los 
Angeles. 








The Carolina Jewelry Co. of Asheville, 
N. C., has been granted incorporation 
papers to operate stores to sell and 
otherwise deal in jewelry. The au- 
thorized capital stock is listed at $50,000 
and the subscribed stock at $2,000. In- 
corporators are Eva and Morris Gross, 
and Ross Ettenberg, all of Asheville. 
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New England 


Frank L. Boutilier has opened his new 
jewelry store on Main St., Bangor, Me., 
at the location of the late E. T. Shaw, 
deceased, known as “Tiffany’s Jewelry 
Corner.” 

H. A. Gerber will open a jewelry store 
and gift shop at 9 Arch St., New 
Britain, Conn., about Sept. 18. Mr. 
Gerber closed out his jewelry business 
at 18 Asylum St., Hartford, Conn., on 
Sept. 10. 

Henry E. Warren, president of the 
Telechron Electric Clock Co., Ashland, 
Mass., spoke on “Light and Power,” at 
the dinner of the Framingham Rotary 
Club at the Hotel Kendall, Framingham, 
Mass., on Sept. 5. 

Additional workers are being added to 
the pay-roll at the plant of the Waltham 
Watch Co., at Waltham, Mass., owing 
to the substantial orders received during 
the past few weeks. The employment 
department has been placing experienced 
tool makers to work daily in the various 
departments to allow for a_ sufficient 
increase in production of its products. 











Canada Notes 


T. Johnson & Sons, jewelers, Winni- 
peg, Man., have assigned and W. S. 
Newton & Co. have been appointed 
trustee. 

Thieves broke the plate glass window 
of Robinson’s jewelry store, Sault Ste. 
Marie, early on the morning of Aug. 
26, and stole watches and bracelets to 
the value of $125. 

A Toronto manufacturing jeweler was 
arrested on Aug. 28 on a charge of arson 
following a fire which broke out on his 
premises some time ago. Other tenants 
of the building laid complaints to the 
police, and an investigation was held by 
Fire Marshall E. B. Heaton. The jewel- 
er was admitted to bail of $5,000. 

The Canadian National Exhibition 
which opened at Toronto on Aug. 23, 
was on a more comprehensive scale than 
any of its predecessors and presented 
many new features, attracting a great 
influx of visitors from all parts of 
Canada and many from the United 
States. Prominent among the exhibits 
made by jewelers was that of Ellis 
Bros., Toronto, consisting of a replica 
of the Royal York Hotel of the C P. R., 
Toronto, in diamonds, made up of over 
7000 stones of a total value of $250,000. 
The miniature followed closely the lines 
of the original. Other exhibitors in the 
trade included: Canadian Rogers, Ltd., 
silverware and cutlery; Community 
Plate showed five of its new designs; 
McGlashan Clarke, Ltd., Niagara Falls, 
silverware; Roden Bros., Ltd., Toronto, 
Sterling silver toilet goods, in five dif- 
ferent designs; Ambrose Kent & Sons, 
Ltd., Toronto, regalia, society emblems, 
jewels, medals, flags and badges. Ryrie 
Birks, Ltd., was not represented at the 
exhibition but made special window dis- 
plays at their place of business. 
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Birmingham 





Business generally in Birmingham has 
shown considerable improvement during 
the past two weeks, according to retail 
jewelers and other retail merchants. 

James A. Nelson, retail jeweler at 
Decatur, Ala., for the past 43 years, 
stated that business was better with him 
at this time than it had been for a num- 
ber of years. He stated that he is sell- 
ing a large number of high priced 
watches and diamonds, especially. 

Brackin’s, Birmingham, Ala., retail 
credit jewelers, are enlarging their 
store, owing to a large increase in their 
business. In honor of the enlargement 
and great increase in business Brackin’s 
will hold a grand public opening and 
celebration within the next week or two. 

Several diamond rings were stolen 
during the past week by sneak thieves 
from the Fowler Jewelry Co., at Ensley. 
During the week a number of people 
examined trays of diamond rings. A 
number of these people were strangers. 
The rings were not missed while cus- 
tomers were looking at the rings, hence 
there is no clue. 








Louisville 





Victor Lorch, of Vie Lorch & Sons, 
has returned from a trip to Atlantic 
City. 

William Kendrick, of William Ken- 
drick’s Sons, Louisville, recently re- 
turned from a visit to Crab Orchard 
Springs, Ky. 

Fred J. Heintz, Lexington, Ky., and 
some years ago president of the Ken- 
tucky Jewelers Association, was recently 
in New York, on business. 

Mrs. Mary P. Greenberg, widow of the 
late Jake Greenberg, pawnbroker, jewel- 
er, hotel operator, and turfman, died on 
Sept. 4, at a local hospital. Her daugh- 
ter, Mrs. William Sales, is the wife of 
a Fourth Ave. jeweler. 

Louis Wechter, who formerly operated 
a retail establishment at 537 Broadway, 
San Diego, Cal., is opening a luggage 
and jewelry shop at 427 Walnut St., 
about Sept. 25. Mr. Wechter is now on 
a purchasing trip in New York city. 

Phil Watkins, operating the Watkins- 
Jewell Radio Shop, jewelers and radio 
dealers, St. Matthews, in the eastern 
suburb of Louisville, remarks that it is 
through bitter experiences that a man 
learns. Recently a stranger came to his 
store to have a new crystal put on his 
watch and stepped over and turned on 
one of the attached radios, after asking 
permission. Mr. Watkins forgot that 
the safe was open, and that it was but 
a few steps from the radio. The 
stranger again came forward and re- 
marked that he would go out for a 
drink while waiting. Investigation later 
revealed that the man had stolen mer- 
chandise with a wholesale cost of $370, 
representing diamond rings. That was 
the last seen of him. The stranger’s 
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watch through its factory number was 
traced to a dealer in Toledo, who has 
been asked for information as to whom 
it was sold but no reply has been re- 
ceived. The store is jointly owned by 
Watkins and M. J. Noel, Elizabethtown, 
Ky. 








Rochester 





R. B. Fassett, Palmyra, Claude Fas- 
sett, Williamson, A. W. Halliday, Brock- 
port, and G. E. McCumber, Honeoye 
Falls, were among the out of town 
jewelry retailers visiting in Rochester 
last week. 

Frederick V. Dawley, watchmaker for 
Klee & Groh, retailers, 259 Main St. E., 
lost his life last week in a collision be- 
tween his automobile and a passenger 
train near Rochester. He leaves his 
wife, Mrs. Grayce Dawley; his mother, 
Mrs. Emory Dawley, and three sisters. 
Funeral services were conducted at his 
former home in Altmar, N. Y. 

The Mastercraft Jewelry Corp., a 
new jewelry manufacturing concern, was 
incorporated last week with Martin J. 
O’Dea, Jr., George. G. Schmidt and 
Catherine MacGrady as directors. The 
establishment has begun operations in 
its recently leased quarters at 36 St. 
Paul St., in the midst of the theater and 
downtown retail district. The establish- 
ment is being managed jointly by Mr. 
O’Dea and Mr. Schmidt. 

Members of the Rochester Retail 
Jewelers Association will hold their first 
meeting after a summer of inactivity 
tonight (Thursday), Sept. 12, at the 
Powers Hotel. Charles P. Coster, presi- 
dent, will preside. E. J. Scheer, E. 
Lathrop Sunderlin, treasurer, secretary 
of the state association; Charles Sunder- 
lin and Mr. Coster expect to leave 
within the next few days for the national 
convention in Cleveland. They will 
report on the convention at the next 
local association meeting, Oct. 10. 








New Jersey Notes 





The Birmingham Guild Inc., manu- 
facturer of bronze products, Jersey City, 
recently filed incorporation papers. 
Those named as incorporators are: K. 
D. McLaren, W. Varndell and L. Taran- 
tino, all of Jersey City. 

Three diamond rings valued at $300 
were stolen recently from the jewelry 
store of Jacob Novick, 1111 Atlantic 
Ave., Atlantic City, N. J. As the thief 
fled from the store the jeweler followed 
in pursuit, but by the time he reached 
the street the man had disappeared. 

W. Lichtenfels, president of the 
Gemex Co., manufacturer of watch 
straps and bracelets, Newark, recently 
returned from an extended trip to Eu- 
rope. While he was in Germany, Mr. 
Lichtenfels was the guest of several 
prominent jewelry houses in Pforzheim. 

A bold thief recently secured a ring 
valued at $150 from the establishment 
of Barnett Cohen, 262 Main St., Pater- 
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son, N. J. The man entered the store 
and asked to see some diamond rings. 
Mr. Cohen showed him the tray and he 
immediately grabbed a ring and ran to 
the street, making his escape. 








Gleanings 





The Sheldon Jewelry Co., 209 N. 
Oregon St., El Paso, Tex., has moved 
to its new store at Mills and Mesa Sts. 

Plank & Co., 307 W. Second S&t., 
Davenport, Iowa, which celebrated its 
31st birthday on Aug. 1, are planning to 
open a new store in Davenport in the 
near future. 

Robert L. Averill, who operates a 
jewelry establishment on Bay St., Bel- 
lingham, Wash., has opened another 
store at 128 W. Holly St., that place. 
Mr. Averill first came to Bellingham in 
19138. 

J. E. Stringer, jeweler, of Hardy, 
Ark., was in a railroad crossing accident 
at Nettleton, Ark., Sept. 5, when his 
automobile was struck by a freight car 
of the Missouri Pacific and demolished. 
The jeweler escaped with slight injuries. 

Charles E. Graham, who for the past 
25 years has been operating the firm 
of Charles E. Graham & Co., manu- 
facturing jewelry, 40 N. Liberty St., 
Cumberland, Md., has closed out his 
business and will move to Washington, 
D. C. 

The Hoffman-Green Jewelry Co., 
Springfield, Ohio, will move into larger 
quarters at the High St. entrance of the 
arcade, the latter part of September, ac- 
cording to an announcement made by 
Charles Hoffman, president of the cor- 
poration. 

A new method of window smashing 
was tried in Dayton, Ohio, recently by a 
thief who used a spark plug to crack 
the glass and make way for the snatch- 
ing of rings and watches valued between 
$800 and $1,000 from the window of the 
Phillips Jewelry Co., Inc., 37 W. Fifth 
St. 

Frank T. McKee, for 17 years in the 
jewelry business at Danville, Ill, has re- 
tired from active partnership in the 
firm of McKee & Overstreet, 19 N. Ver- 
milion St., his partner, Albert Over- 
street, taking over his interests, with 
Ben and William Overstreet of Paxton. 
Ben Overstreet, father of Albert and 
William, and the latter will remain in 
Paxton, where they operate a store, and 
Albert will manage the Danville estab- 
lishment. The new owners will incor- 
porate as McKee & Overstreet, Inc. 
Mr. McKee has not determined upon his 
future plans. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 

Selling Price 


London U.8.Gov’t New York 
Date Official Assay Bars Official 
Sept. 3..... 24d 54 52% 
See 244, 5454 52% 
Sept. 5..... 24% 54% 521% 
Mat, Bs cias 24 541% 51% 
SS, eae 247% 54% 51% 
Bept: 8...:. 34 541% 51% 
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Lady Hay Times Trip of “Graf 
Zeppelin” with Perpetual 
Self-Winding Watch 


Lady Hay, the only woman passenger 
on the recent round the world trip of 
the Graf Zeppelin is here shown timing 
the trip with the new Perpetual Self- 
Winding Watch. She is the first woman 
to wear the new watch. 

Although the Perpetual Self-Winding 


International News Reel Photo 
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The Perpetual concern points out that 
the self-winding watch involves a fun- 
damental change in watchmaking. 

* * * 
House of Manheimer Purchases 
Smallest American Watches Made 


It was announced last week that Louis 
Manheimer & Bros., of New York, to- 
gether with the Manheimer Watch Co., 
Chicago, have purchased from the Key- 





Lady Hay checking up elapsed time of the “Zep” in around the world tour 


Watch has been on the market for some 
time it is only now that it is being in- 
troduced to the general public and the 
rapidity with which the sales are mount- 
ing demonstrates its appeal to discrimi- 
nating purchasers. 

The Perpetual company is planning an 
extensive national advertising campaign 
that will be launched within a _ short 
time. The watch is guaranteed for one 
year and is sold direct to the retailer 
only by direct solicitation and only to 
those that adhere to fair trade practices. 


stone Standard factory their entire re- 
maining product of 10 size, 15-jewel 
movements. 

These are the smallest, thinnest size 
American movements made, and are 
fitted in nickel, chromium plate, rolled 
plate and gold-filled cases. These cases 
are specially made for these thin-model, 
15 jewel Standard movements, and are 
cased, timed and regulated before being 
shipped by the factory. 

The Manheimer firm intends closing 
these out at about half price. 
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Otis Lighter Ready for the Market 
September 15 


The Otis Mfg. Co., 55 E. Washington 
St., Chicago, is releasing on Sept. 15 
the Otis lighter which has been in 
the process of making for the past two 
years. This cigarette lighter is excel- 
lent in appearance and has a strong and 
reliable mechanism. The mechanical 
feature of this new lighter is that the 
user can operate it as a complete auto- 
matic with one hand and the snuffer 
bar will remain open when he desires to 
pass a light to a friend. 

The Otis lighter has been selected by 
the Elgin Naticnal Watch Co., and a 
number of models have been created for 
them which will be marketed as the 
Elgin watch lighter. 

Otis lighters come in two sizes, stand- 
ard and “shorties,” and will be sold at 
popular prices to the wholesaler. 


* * * 


Remarkable Success Attends New 
Rings O° Romance Mer- 
chandising Policy 


When the Bejamin & Edward J. Gross 
Co., New York, decided to enter the 
ranks of national advertisers, and tag 
their merchandise with standardized re- 
tail prices, it was with high optimism 
and complete confidence in the success 
of their plan, but certainly without the 
anticipation of creating an overnight 
sensation in the trade. 

Nevertheless, when the first magazine 
advertisement appeared, a full page in 
the June 15 issue of The Saturday 
Evening Post, featuring diamond RINGS 
O’ ROMANCE at standard retail prices, 
it provoked an avalanche of commenda- 
tory letters and direct requests to handle 
the line. 

The first advertisement in the cam- 
paign featured diamond rings within the 
price range of $50 to $250 and made an 
especially forceful style appeal through 
the use of ring creations designed ex- 
clusively for the concern by Marie de 
Narde of Paris. 

Jewelers reported a gratifying con- 
sumer response to this appeal. Within 
two months a 40 per cent increase in 
sales over a similar period last year 
was reported. 

Jewelers -were furnished with mounted 
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reproductions of the first page for win- 
dow and counter use. An exceptionally 
comprehensive assortment of material 
was also prepared for their use, includ- 
ing an attractive series of newspaper 
advertisements featuring the nationally 
advertised styles in giant size; half and 
full page newspaper advertisements con- 
taining reproductions of the first maga- 
zine page and the featured rings, were 
also available to the jewelers, further 
localizing the magazine campaign. 

Handsomely designed window cards 
and counter cards were also supplied. 
Altogether a thoroughly complete “tie- 
up” program—and one of which jewelers 
nation-wide made extensive use, as tes- 
tified by sheaves of newspaper clippings. 

So encouraged were the executives of 
the company by the enthusiastic jeweler 
and consumer response to the _ initial 
campaign that, instead of continuing the 
use of full pages, they are changing now 
to double page spreads in color. 


Money Klip Latest Creation of Baer 
& Wilde Co., Attleboro, Mass. 


The newest novelty being placed on 
the market by the Baer & Wilde Co., 
Attleboro, Mass., makers of Kum-a-part 
products, is the Swank money klip. 
This item comes in solid gold or plate 
and is made to hold securely in an 
orderly, compact and handy manner, 
bills of the old or new size. They can 
be obtained in either plain or fancy de- 
signs, the latter being colorfully orna- 
mented with a smart sporting decora- 
tion or a diamond shaped seal suitable 
for a monogram. Any of these clips fits 
the woman’s purse or the pockets of 
men. 

This latest creation of the Baer & 
Wilde concern will be nationally adver- 
tised along with other products of this 


house. 
a an 


A New Attractive Dealer Help 


A new combination portfolio and win- 
dow display, featuring “1847 Rogers 
Bros.” silverplate is now being sent to 
the trade. This is in the form of a book 
approximately 13 by 18 inches, with an 
easel on the back cover that enables the 
dealer to set it open in his window. 

After the dealer has looked it over 
and noted the advertisements that form 
the fall campaign of “1847 Rogers Bros.” 
line, he can use it in the window, chang- 
ing the display each day, if he likes, by 
merely turning a page. One page con- 
tains a poster reproduction of one of the 
advertisements by the makers while the 
facing page contains a line or two of 
text in bold lettering further emphasiz- 
ing the message of the advertisement it 
faces. When a new display is desired 
the dealer merely opens to another pair 
of facing pages. 

The portfolio contains full illustra- 
tions for its use, illustrations suggesting 
window trims, etc. The purpose of the 


book is to bring home to the passerby 
the fact that each advertisement of 
Rogers 


“1847 Bros.” silverplate that 
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appears in a magazine or other pub- 
lication is virtually the advertisement of 
the local dealer. This fact, it is believed, 
will bring Mrs. Ultimate Consumer and 
Mr. Dealer closer together, to their mu- 
tual advantage. 

The portfolio-window display is a 
beautiful piece of lithography and is in- 
teresting both as a book and as an effec- 
tive piece for the dealer’s window. 


R. Wallace & Sons Mfg. Co. Issues 
New Dresser Silver Catalog 


A very handsome catalog that has 
recently been sent to the trade is the 
Dresser Silver Catalog D-29 issued by the 
R. Wallace & Sons Mfg. Co., Walling- 
ford, Conn. The catalog is 9% inches 
wide by 16% inches deep so as to permit 
of the illustrations of mirrors in actual 
size. 

The catalog has 32 pages of fine 
enamel paper, exceptionally well printed 
so as to show up every detail of the 
patterns illustrated. 

* * * 


Speed-Way Bracelets an Innovation 
in Watch Wristlets 


The Speed-Way Bracelet Co., 1728 S. 
Los Angeles St., Los Angeles, Cal., has 
just introduced to the trade the new 
Speed-Way bracelets, a new departure 
in watch wristlets. 

The new bracelets are flexible, and are 
so constructed that they snap on any 
wrist and are self-adjustable. The new 
attachment flexes with every movement 
of the wrist, giving comfort to the 
wearer. There are no springs, nor 
meshes, only the Speed-Way itself, easy 
to attach and easily put on or taken off. 

* * & 

A “Movie Star” Sales Campaign 

The new “Movie Star” sales campaign 
of the Warren Telechron Co., Ashiand, 
Mass., is meeting with the interest and 
approval of live wire jewelers througout 
the country. It is based primarily on 
the fact that many of the popular stars 
of filmdom, such as Al Jolson, Colleen 
Moore, Eddie Foy, Conrad Nagel, May 
McAvoy and others have made Telechron 
the standard of their Hollywood homes. 

With this movie atmosphere as a back- 
ground, so to speak, the company has 
prepared an elaborate prospectus called 
“The House is Sold Ovt,” to be sent to 
every authorized Telechron dealer, de- 
scribing in typical movie style the 
features of this campaign. They in- 
clude window screens, counter cards, 
unique folders and _  attention-holding 
letters combined with such novelties as 
*phone indexes, bridge scores, counter 
mats, cooking charts, lantern slides that 
will produce a most effective display. 
Added to these features is a series of 
mats for local newspaper advertising. 
The prospectus gives full details with 
colored illustrations of the cards, etc., 
and cuts of the advertising, drafts of 
the letters, with definite instructions 
how to use each piece to the best advan- 
tage, may be had by any Telechron dis- 
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tributor, and, as has been well said, th 
makes the. entire campaign most aut 


matic from “overture” to final “fade 
out.” 

ok ae 
Attractive Counter Display Cards 


Being Distributed by Hoffman 
Watch Co. 


The Hoffman Watch Co., Inc., 2 \ 
46th St., New York city, is distributin; 
to the trade attractive counter displa 
cards of the easel type to depict the ne\ 
“Aviator” wrist watch, a Hallwatc!] 
The signs are genuine photographic en 
largements and are 10-1/4 inches by) 
13 inches in size. One display car 
features an aviator being presented a: 
“Aviator” watch by an attractive youn; 
woman, while the other shows a nava 
aviator admiring a Hallwatch creatio 
on a woman’s wrist. These actua 
photographs with their vivid coloring 
make beautiful counter displays. 

* * * 
New Pattern Produced in 1847 Roger: 
Bros. Silverplate 


The new Silhouette pattern in 1847 
Rogers Bros. silverplate has an origin 
differing from that of any other fliat- 
ware pattern. A Frenchman carves a 
gem. Another curves a slipper. A third 
creates a gown. The American designer 
of the Silhouette noted the gem and the 
slipper and the gown. He saw all three 
first as different, and then as the same 
He found simplicity, grace, a certain 
fluid loveliness of line. 

He, then, created, and today there ap- 
pears on the smartly appointed dinner 
tables of America this same _ beauty. 
The new Silhouette pattern of 1847 
Rogers Bros. silverplate, just released 
by the International Silver Co., is fash- 
ioned on the very lines that woman, 
choosing her more personal adornments, 
has decreed to be her own. 

The lines of Silhouette are Parisian, 
stamped with style-authority and yet 
rigidly limited within the bounds of 
timeless taste. The new “Viande Knife” 
in the Silhouette pattern is long and 
generous of handle, curt and keen of 
blade, a striking change that makes it 
conform to the contour of its table com- 
panions and at the same time is a more 
effective cutting implement. 








Consular Notes 


The Bureau of Foreign and Domestic 
Commerce reports that a Thun, Switzer- 
land, firm is seeking the agency for time- 
recording clocks. Further information 
can be secured by writing to the Bureau, 
Washington, D. C., and mentioning File 
40541. 

* * * 

A Lisbon, Portugal, concern is inter- 
ested in securing the agency for imita- 
tion jewelry, the Bureau of Foreign and 
Domestic Commerce reports. Additional 
details can be obtained by applying to 
the Bureau, Washington, D.C., and re- 
ferring to File 40642. 
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WISH it were possible to convince 

every man working at the bench 
that poor work does not pay and never 
will. That a satisfied customer is the 
best advertisement any watchmaker can 
have. That good work DOES command 
higher prices. That a competent watch- 
maker holds the respect and gains the 
confidence of every customer he has. 
That most men, and women, too, will 
gladly pay your price if you make their 
watches function as they should. If 
that could be done, there might be jess 
“butchering” and more real watchmak- 
ing. 

All of which brings us to the real rea- 
son for this article. It was induced by 
seeing a Hamilton strap-watch almost 
ruined at the hands of some “would-be” 
watchmaker. Eventually, it came to 
me; and when I had succeeded in getting 
it back into something of its original con- 
dition, I determined to do something 
about it. This article is the result. Pri- 
marily, it is intended to instruct those 
men at the bench who have not acquired 
a full and complete understanding of 
the finer points of watchmaking but who 
are determined they will. On the other 
hand, much of the subject covered, while 
it may seem like “old stuff” to some, will 
offer the advanced watchmaker a chance 
to compare it with his own methods. By 
comparing them it will surely make him 
think . . . and that is just what I want 
hi mto do. For only by serious thought 
can any of use choose the proper things 
to do under any set of circumstances. 


O the man who earnestly desires to 

become proficient, I say stick to that 
determination and you cannot go wrong. 
And to every watchmaker, regardless of 
who he is, I say there are plenty of 
watches to be repaired and always will 
be, and the man who can do them as 
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(onaitioning a Watch 


By Walter Sevrets 


they should be done can practically set 
his own prices. 

Since the incident of the almost 
ruined Hamilton strap-watch is still 
fresh in my memory, I have decided to 
explain the “how” of putting that par- 
ticular model in first-class condition. 
This because there are so many of them 
in use and because they really are capa- 
ble of giving fine service when they are 
properly repaired and adjusted. Since 
most men at the bench have not had the 
benefit of factory experience, many of 
the points covered should be useful to 
them, as much of it consists of methods 
used by watch-factory watchmakers. 
Then, too, I have noticed that many re- 
pairers have no set way of doing things, 
they go at it hit-or-miss fashion, and 
because of that, this method for taking 
a watch apart, examining it, making 
needed repairs and adjustments, clean- 
ing and oiling, assembling and adjust- 
ing, will be of great benefit to them if 
they will practice it, step for step, on 
every watch they overhaul. In short, 
this is a system; by knowing every step 
we must take in advance, following it 
every day, on every watch, we cannot 
help but acquire greater speed. And 
speed is very essential to every watch- 
maker who hopes to make his work pay 
a profit. Naturally, many of you will 
evolve methods of your own and it is not 
my intention to try and get you to dis- 
card them in favor of this. But even if 
you do not choose to follow this method 
just as I give it, I feel sure you will find 
many little points that will appeal to 
you as offering a sensible way of doing 
things. So let’s go, boys! 

Let us assume you are about to dis- 
mantle this strap-watch and that you 
have had orders to put it in first-class 
condition. (And right here let me say 
that if you expect to make the watch 








run as it should, that is the only way 
to do it). The first thing we do is to re- 
move the bezel and note the condition 
and position of the hands. By grasping 
the minute-hand in our tweezers and 
swinging it back and forth, we can 
readily tell if the cannon-pinion is tight 
or not. By examination at this point 
we may learn there is no endshake be- 
tween the hour-hand and the minute- 
hand; that the pipe of the hour-hand 
binds or rubs in the dial hole; that the 
second hand rubs on the dial or it’s 
pipe binds in the hole. Any of these 
faults may have had a lot to do with 
the poor running qualities of the watch 
and if allowed to go as they are we can- 
not hope to make the watch keep time 
under all conditions. Some of them we 
can overcome or remedy as soon as we 
remove the dial, which we now do, as 
soon as we slip the movement out of the 
case. 


LL three hands are removed before 
taking off the dial, and when we no- 

tice that either the hour-wheel pipe or 
the fourth wheel post does not come up 
in the center of the dial holes, as soon as 
we lift off the dial we bend the dial-feet 
one way or the other until both do. Turn 
all dial-foot screws back in firmly so 
they won’t fall out, then remove the 
cannon-pinion. If we know it to be 
loose, tighten it by inserting a piece of 
brass wire, laying the pinion in the V- 
shaped stump and denting in the wall 
by means of a pointed punch. Now we 
may insert the stem and let down the 
power, noting as we turn the set-lever 
screw home whether or not the threads 
hold. If they do not, as soon as the stem 
is again removed, which we do when 
the power is down, we can take off the 
set-lever and close the screw hole by 
means of a round faced punch. Now, 
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Without a Dust Collector You 
a a Must Breathe the Dust! 


ane eee Dust being very light will naturally float in the air and no matter 

tt Vey 7th how careful you may be you can’t help but breathe it into your lungs 
when polishing—You must breathe the air and the dust is there laden 
with sharp irritating metallic particles from the metal article you 








ago isn 3 
——« polish. Needless to say this irritates the lungs and nasal passages, 
ie kes causing sickness sooner or later. Avoid it by using one of these con- 

venient, inexpensive dust collectors. 


efficient, trouble proof r racticall ten- 
ee SS ae ee af ef cour fending Pays for itself in the gold it saves! 

arket a mach ice This irritating metallic dust has no business in your lungs—let this 
machine breathe it into the lungs provided for it. ‘The strong air 
suction or current of air at each of the dust hoods drags this dust 
into the cloth bags underneath the machine where it is easily re- 
covered, sent to the refiner, melted down and returned to you to pay 
the cost of your outlay first and an income to you ever after. 

Thousands in use in all sections! 

Cleanliness of shop and person is no respecter of location and so we 


> J 
e ’ 
find these dust collectors in as wide use in the West as in the East, 
in the South as well as the North, because they do as they promise— 
keep the shop clean, protect the operator's health, pay back their own 
i e cost and create an income for the owner where no income exists now. 
Sure reasons enough for the purchase of one of these highly valuable 
O 1S in and surely necessary outfits. 
Strongly built to last a lifetime! 


roved upon 8 
outfit to any one r 
to polish silver 
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These machines are very heavily built not on'y for the purpose of 


lasting a lifetime but also to eliminate vibration, sound, etc., so that 
us they may be used anywhere without disturbing customers or other 
/ workmen or neighbors. 


The largest factories find them long-lasting and so do the small shops 
and stores—and lasting many years they give the same smooth service 


in polishing every one of those years. 


Costs only a few cents a day for electricity! 
silver, ewelr, You only pay for electricity according to how much you use the ma- 
s sg chine. The heavier you press on the buff the more current will be 


used, but heavy pressing means a shorter run, so it equalizes the 


etc. expense for current which even for the heaviest service rarely if ever 
exceeds a few cents daily. om Te 
LEIMAN BROS. Comes complete all set up as shown and ready to begin work 
at once! 
Polishin Every machine on being completed is carefully tested for a half day 
g or more under a strain much greater than it will ever be called upon 


It is then ready for you—it is shipped 


to endure in actual service. 
Dust Collector out all ready to begin work as soon as you receive it—it only being 


necessary to connect the electric wires to the motor. 


s i ! You can’t do polishing work efficiently or well with dust flying in your 

Conveniently arranged for quick work face—even a little dust, a very little, daily breathed constantly into 

No matter how little or much work you have to polish it should be done your lungs is bound to affect the most robust in after years because 
quickly and well—stores as well as workshops use these machines—they are ~- jt gticks there and accumulates day in and day out. 

so convenient, fitting into out-of-the-way corners, yet keeping all other Your present walls and ceiling if you have been polishing without a 

corners of the premises free from dust and dirt that formerly were dusty . dust collector for any length of time will show you what your lungs 
and dirty. will be like soon. So delay no longer! Act today! 


LEIMAN BROS., 23B Walker St, New York °U* OMPLETE ILLUSTRATED CATALOG 


MAKERS OF GOOD MACHINERY FOR 40 YEARS 
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Do not employ 
Traveling gold buyers 











Accurate Assaying 


of Scrap Metal 











Let us send you a check for 














Eliminate the middleman. We 
use the metal recovered in refin- 
ing for the manufacture of jewel- 
ers and dental gold. 


your old jewelry, sweepings and 
polishings. Through our accu- 


rate refining we give you full 







That is how we pay 


. : allowance for all precious met- 
highest cash prices. P 


al content — platinum, palla- 








Ship Direct—It Pays dium, gold and silver. 











THOMAS J. 


DEFs&CoO. 


55 E WASHINGTON ST. 
CHICAGO 





Spyco Smelting & Refining Co. 
51 South Third St., Minneapolis, Minn. 
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with the stem and the set-lever out, lift 
out the winding-pinion and examine it 
for worn or broken teeth. 

Now we try the freedom of the min- 
ute-wheel and setting wheels by turning 
them with the point of our tweezer. If 
they turn hard or roughly, we may find 
that someone has been careless in push- 
ing the cannon-pinion on and has bent 
one or more minute-wheel teeth down 
far enough to rub on the plate, or the 
minute-wheel post may be too large for 
the hole, or the cap over the setting 
wheels may be bent down, taking up all 
play or endshake and thus causing the 
wheels to turn hard. All of these faults 
should be sought out and remedied, now, 
before we go any further. Any one of 
them may cause plenty of trouble. 


ATISFIED that everything beneath 

the dial is O. K., we now turn the 
movement over. For the purpose of this 
article we will assume that neither the 
balance staff nor the jewels are broken. 
That being so, we take out the cock 
screw and lift out the balance, then un- 
stud the hairspring from the cock. Push 
the jewels out of the cock now, testing 
each jewel to make sure it is not loose 
in the setting. If it is, burnish it in 
firmly. Now flip off the regulator, try- 
ing each pin to make sure it is not loose. 
If it is and cannot be tightened by forc- 
ing it in further, push the loose pin out 
and replace it, using a tapered brass 
hairspring pin for the purpose. Now 
we pick up the balance and examine it 
under a good glass. See that all balance 
screws hold firmly and then examine the 
pivots. Bad pivots may best be seen un- 
der the double glass. If the pivots show 
any signs of rings or roughness or the 
slightest discoloration or dullness, polish 
them well. Likewise, if the ends of the 
pivots are worn off at a slant or angle, 
set the wheel up in the lathe and finish 
it off level. 

However, if the ends have to be stoned 
off so much that in order to get the 
proper endshake you have to bend the 
cock down out of level or the jewels have 
to be seated lower, better fit a new staff; 
you cannot hope for accurate time with 
pivots stoned off as short as that. Bear 
in mind, when finishing a balance pivot, 
that slightly rounded ends are much to 
be preferred over those that are flat; it 
does away with a certain amount of fric- 
tion and thus makes for better motion. 
Slightly bent pivots can always be de- 
tected when the wheel is in the lathe 
and turning at a slow rate of speed. 
They can be straightened, if not bent 
too much, and be quite serviceable again, 
but if the bend is pronounced, much bet- 
ter results will be had by fitting a new 
staff. Bright, smooth, straight balance 
pivots, with slightly rounded ends, go 
a long ways toward achieving accurate 
timekeeping results—do not neglect 
them. 


HEN we know the pivots to be in 
‘fine condition, we then examine the 
roller. See that the jewel does not cant 
or tilt to one side or the other and that 
it is firmly held in the shellac. Any tiny 
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particle of shellac you see on the sur- 
face of this jewel, do not fail to scrape 
it off—it may cause a lot of trouble if 
allowed to remain. If you find the rol- 
ler-jewel is canted forward or backward, 
better leave it that way until, when you 
assemble the watch, you have a chance 
to prove whether or not it is that way 
for a purpose—someone before you who 
knew his business might have placed it 
that way to get a desired result. As to 
the safety-roller, see that it is not loose 
on the staff and, looking directly down 
on it, that the tip of the roller-jewel 
lines up in the center of the crescent or 
passing-hollow; if it does not, turn the 
safety-roller until it does. And be sure 
the edges of the safety-roller are well 
polished and free from any roughness— 
it makes for better motion. 

Now slip the hairspring off and true 
and poise the balance, making sure the 
staff is staked firmly in. This done, we 
may replace the hairspring and examine 
that for truth. 

Looking directly down on the hair- 
spring, note if the spaces between the 
coils are equal. If there is a greater 
space between two coils than should be, 
observe the exact point where the of- 
fending coil starts to leave the true 
circle and, grasping it just before that 
point in the tweezers, bend it back into 
place by fencing it in or out with the 
point of another tweezer held in the 
other hand, using the first pair of tweez- 
ers as a leverage against which to bend. 
Continue this operation from the first 
point where the coil starts to be out of 
truth until you reach the last coil, if 
necessary, or until all coils are evenly 
spaced. Unless all spaces are equal, you 
cannot hope to bring the watch down to 
time. 

Now observe the inside coil next to 





World’s largest watch 


Weighs 200 pounds, as it appeared on dis- 

play in jeweler’s window in Portland, Me., 

completed at a cost of $10,000. The watch 

has 17 jewels and stands nearly four feet 
high. 
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the collet and see if it is level. This 
can be done by sighting across the sur- 
face of the spring and noting the height 
of the inner coil at all points around 
the collet. Usually, if it is higher or 
lower on one side than on the other, it 
can be leveled merely by placing a flat 
tool under it, close to the point where it 
is pinned, and bending up, or, if high, 
on top, at the same point, and forcing it 
down. In other cases it may be neces- 
sary to use two pairs of fine tweezers, 
one pair grasping the coil at the point 
where it starts to rise or to bend down, 
the other close beside the first, and bend- 
ing or twisting with one pair while the 
other is held stationary. 


E must also see that all coils are 

perfectly level. And if one coil is 
higher or lower than the others we must 
bend it into place. Bear in mind, when 
trueing a hairspring, that if we wish to 
bend a coil up or down we must first find 
the exact point where that coil starts to 
rise or bend down. At that point we 
must grasp the coil in a pair of tweez- 
ers, holding them stationary, while with 
a second pair, grasping the coil as close 
to first pair as possible, we endeavor to 
throw the coil up or down by bending, 
as the case requires. This operation is 
continued from the first point until 
every coil, from the inner to the outer, 
is exactly the same height. Until that 
has been accomplished, we cannot hope 
for accurate timekeeping service from 
the watch. 

Lastly, we examine the overcoil. I 
might mention here that in the factory, 
the finisher, when he is about to place 
the balance in the watch for the first 
time, places the overcoil so it will fol- 
low the curve of the fourth or fifth coil 
from the outer edge of the spring. So 
when we look at the overcoil, let us ex- 
amine it closely to see if it follows the 
curve of one or other of these coils 
from the beginning to the end of the 
stud. Should we find it starts out to fol- 
low one of these coils and then, as it 
nears the stud, swings away from that 
coil, either in or out, we must bend it 
back into place. This is done in much 
the same manner as described for true- 
ing a coil of the body of the spring up 
or down, but factory workers seldom use 
but one pair of tweezers, grasping the 
overcoil in the points where the coil 
starts to leave the circle, holding the 
tweezers stationary and bending the coil 
in or out with the forefinger of the other 
hand, using the tweezer-points as a lev- 
erage against which to bend. 

We must see that the overcoil is the 
same distance from the body of the 
spring throughout its entire length. 
Most of the bending necessary to level 
the overcoil, when we have it before us 
in this position, can and should be done 
from that point where it first starts to 
rise and gradually working along from 
point to point over the surface toward 
the stud. Lastly, see that the stud 
stands upright. If the end of the over- 
coil has been carelessly pinned here, the 
stud will not stand upright. 

(To be continued) 
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FRANCO AMERICAN 
PRECIOUS METALS CORPORATION | 


DEALERS AND REFINERS 


Gold, Silver and Platinum Metals 












GENERAL OFFICE: 62-72 WEST FORTY-SEVENTH STREET, NEW YORK CITY 
WORKS: NEWARK, N. J. 
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Other Waste 
Containing 


GOLD, SILVER, 
PLATINUM AND OTHER 
PRECIOUS METALS 


REFINED 


As this is a department of one of the 
largest precious metal fabricating plants in 
the world we are able to maintain an organi- 
zation and equipment quite out of the reach 
of firms who only do refining. 


Send us your next lot. Our returns 
will please you. Ship it to 


HANDY & HARMAN 
BRIDGEPORT, CONN. 
Service Plants—Providence, R. I. 
Fulton & Gold Sts., p rere angrn ¢ York City. 








Soldering and Melting 


Nicely Handled With 


Torit Apparatus! 


TORCHES 
and Complete Outfits 


for Oxygen and Gas 
or Air and Gas 


OXYGEN and AIR REGULATORS 


Ask for Literature 
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MESH BEAD 
BACS — SILVERWARE —p i¢< 


EXPERTLY REPAIRED AND REFINISHED LIKE NEW 


PRECISE ATTENTION TO EACH DETAIL OF 
REPAIR, SKILLFUL REPLACEMENT OF MISSING 
PARTS AND ORNAMENTS, AND EXACTING CARE 
IN HAND FINISHING, POLISHING AND PLATING 
ASSURES THE SUCCESSFUL HANDLING OF EACH 
JOB REGARDLESS OF SIZE, QUANTITY OR CON- 
DITION. YOUR SATISFACTION IS GUARANTEED. 
WE ARE EQUALLY WELL EQUIPPED TO DO YOUR 


PLATING 


GOLD—SILVER—PLATINUM—CHROMIUM 


10 S. WABASH AVE. SWARTZ & Co. CHICAGO 
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Refining— 
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Ask for free 24-page 
booklet that describes 
* Hoke Instructions on 
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wastes. 








Sam W. Hoke 


Jewelers Technical 


— heres Duried Tedasuse Advice Co. 





ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
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™«Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 


to our regular sizes. 


The Lion Safety Pin Clutch Co. 
20 W. 22nd St., New York Pat. May 25, 
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United States Patents 
Issue of Sept. 3, 1929 


1,727,288 WATCH - CRYSTAL - CUTTING 
MACHINE. EUGENE GLucK, New York. 
Filed Oct. 15, 1926. Ser. 141,855. 15 
claims 

\ device of the character described com- 
rising a plurality of gears, having a common 
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adapted to fit over said sleeve and enter said 
depression so as to maintain said stone be- 
tween said bezel and said sleeve; and means 


for locking said bezel in place. 
1,726,773. BRACELET. Epwin F. M 


oe 
SPEIDEL, Edgewood, R. I. Filed March 
5, 1926. Ser. 92,588. Renewed July 18, 
1929. 1 claim. 
A bracelet formed of a resilient metal bana 
bent into hoop shape with its ends overlying 





cas - e " “ans for sec ing ¢ > at 4 7 
bins Ree Pans a oS ee each other a substantial distance and hav- 
= porting a sheet of material for movement ing an inherent tendency to enlarge the size 
DI ie, ‘ of the hoop, a bail member pivoted to one 
i eee ee ne ees 
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7 34 end portion of the said band through which 
the other end portion extends, said end por- 
tion carrying the said bail being on the in- 

with another of said gears, an arm guided side of the hoop, and a pin extending out- 
by the templet for transscribing the shape wardly from the other end portion of said 
of the latter to the sheet material on actua- band for engagement with said bail, said pin 
tion of said gears, and a single worm posi- having an undercut shank portion. 
tioned intermediate and directly engaging e 
both said gears. 1,727,001. BRACELET VANITY CASE. 
; 5 i a WILLIAM B. WEAVER, Birmingham, Ala. 
726,700. BRAC ELET, NECKLAC E, OR Filed Oct. 5, 1927. Ser. 224,057. 5 
THE LIKE, WILLIAM F'ORSTNER, Orange, claims. 
N. J., assig o Fors Shai orp., ‘ —_ 
evi o ee i raed ers “— An article of jewelry comprising a base 
189.298 -: claim oe Sere : plate made of sheet material having opposed 
pigs tn : ’ upstanding, integral, attaching ears and op- 
In a bracelet, necklace, or the like, a posed, flat, integral ears, portions of which 
ngle length of extendible flexible tubing com- 
prising a plurality of oppositely disposed 
elical channel sections, the side walls of 


ich channel section being interlocked in the 
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iy 
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a see — 
pace between the side walls of the other 
hannel section, said tubing being helically 
vound about itself to form a plurality of 


nterwined strands of circular form, the ends 


f the tubing being secured together. 
1,726,936. DEMOUNTABLE JEWEL. 
I. Schwartz, Denver, Colo. Filed 

1, 1928. Ser. 274,175. 5 claims. 
Means for maintaining a stone on an 
article of jewelry comprising a sleeve pro- 


JOSEPH 
May 





depression in 
sleeve: a bezel 


article; a 


said a 
surrounding said 


Jecting from 
said article 








are struck up forming openings, an attaching 


band connected through said openings, said 

upstanding ears having bayonet slots, and 

a vanity hoa having projections for engag- 

ing in said slots to detachably secure said 

box to said plate. 

1.726.833. BEAD-HOLDING DEVICE. GEORGE 
St. JOHN. JR... Kew Gardens, N. Y. Filed 


May 11, 1928. Ser. 276,848. 4 claims. 
As an article of manufacture, a handle and 

a holder at the end thereof, said holder being 

provided with a socket in which to rest a 


eo me 








bead, and a slide adjustable outwardly from 
the holder and adjacent the surface of the 
bead in the socket to provide means about 
which a knot is formed from thread outside 
the bead, said slide being withdrawn to re- 
lease the knotted thread. 


1,726,734. ELECTRICALLY-WOUND CLOCK. 
WILLIAM F. EyYLes, Grand Rapids, Mich. 
Filed Jan. 21, 1924. Ser. 687,411. 11 
claims, 

In a electrical 


driving spring, 


clock, a 
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means for winding the same, a movable mem- 
ber actuated on said winding of the spring, 
spring means acting on the movable member 
and resisting its actuation, means connecting 
the first spring with the clock mechanism, 





and means connecting the movable member 
with the clock mechanism whereby said 
mechanism is driven by the driving spring 


and by said spring means acting against the 


movable member, substantially as described. 
United States Trade-Marks 
Issue of Sept. 3, 1929 
The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 190% 
Notice of opposition must be filed within 30 


days of this publication. 


Marks applied for under the 10-year “pro- 
viso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 


amended Feb. 18, 1911. 

As provided by Section 14 
fee of $10 must accompany 
opposition. 


of said Act, a 
each notice of 


Ser. 282,706. BENJAMIN & Epwarp J. Gross 
Co., INc., New York. Filed April 298, 


1929. 


TOKEN O’LOVE 


For Finger Rings and Mountings Therefor. 


Claims use since Jan. 10, 1929 


Ser. 282,708. 
Co... ING. 
1929. 


GIRL O’MINE 


Rings 


BENJAMIN & EDWARD J. GROSS 
New York. Filed April 26, 


For Finger and Mountings Therefor 


Claims use since Jan. 10, 1929 
Ser. 285,363. ATOw MATSUOKA, San Fran- 
cisco, Cal. Filed June 10, 1929. 
For Riccibuaaes Bracelets, and Other 


MANDARIN 


Jewelry 
Precious 
Thereof. 
Claims 


Crystals, Pearls, 
and Imitations 


Jade, 
tals, 


made from 
Stones, Met 
Dec. 3, 1926. 


use since 


Ser. 286,095. 
Filed 


KENO 


Watches. 


June 5, 


WESTERN CLOCK Co., Peru, II! 


June 24, 1929. 


and 
since 


For Clocks 
Claims use 1929. 
Ser. 286,131. E. M. RoSENTHAL 
W ashington, D. Cc. Filed 


JEWELRY Co., 
June 25, 1929. 
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For Finger Rings. 


TRU-HEART 


Claims use since Dec. 3, 1926. 


Star Watcu CASE Co., Luding- 
Filed July 25, 1929. 


Ser. 287,676. 
ton, Mich. 


(STARWHITE> 


For Watchcases. 
Claims use since June 21, 


286,246. L. HELLER & SON, 
York. Filed June 27, 1929. 


ROZIRLON 


For Synthetic Stones for Jewelers’ Use. 
Claims use since Nov. 1, 1928. 








1929. 


Ser. Inc., New 


Ser. 286,247. L. HELLER & Son, Inc., New 


oe June 27, 1929. , 
¢ * 
“RA\ 


For Synthetic Stones for Jewelers’ Use. 
Claims use since March 19, 1928. 


LTp., 


Ser. 281,518. 
1929. 


ONEIDA COMMUNITY, 
Oneida, N. Y 


Filed March 28, 


INWOOD 


For Silver Flatware. 


Claims use since Nov. 16, 1928. 


Registration Not Subject to Opposition 


261,135. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) SAMUEL 
SKOTNIK, doing business as Peerless 


a nce 


Brooklyn, N. Y. Filed Nov. 


Ser. 275,192. 


Silver Co., 
12, 1928. 


For Silver-Plated Salt and Pepper Shakers. 
Claims use since Jan. 1, 1928. 


Trade-Mark Registrations Granted 


260,913. PINS, FINGER RINGS, SAUTOIRS, 
BRACELETS, PENDANTS, AND SIMI- 
LAR ARTICLES OF PLATINUM 
JEWELRY FOR PERSONAL WEAR, 
NOT INCLUDING WATCHES. JosSEPH 
HYMAN BAvER, Chicago. 

Filed Aug. 16, 1928. Ser. 

lished June 18, 1929. 


271,113. Pub- 


261,075. PRECIOUS, IMITATION PRE- 
CIOUS, ETC., STONES, STONES SET IN 
PRECIOUS METALS, ETC. SAMUEL 
LasHOF, Philadelphia, Pa. 

Filed March 25; 1929. Ser. 281,304. 

lished June 18, 1929. 


261,071. BRACELETS and WRIST-WATCH 
BRACELETS. SIMON MILLER & Co., 
Newark, N. J. 

Filed April 8, 1929. Ser. 282,002. Pub- 

lished June 11, 1929. 


Pub- 
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Issue of August 27, 1929 (Continued) 


DESIGN 
79.313. CLOCK CASE OR ARTICLE OF 
ANALOGOUS NATURE. Louis ZwEIG, 
Brooklyn, N. Y., assignor to Sun Rise 





Lamp Mfg. Co., Inc. Filed March 20, 
1929. Ser. 30,527. Term of patent / 
years. 


United States Trade-Marks 


Ser. 287,235. BuLova Watcu Co., Inc., New 
York. Filed July 17, 1929. 


COMMODORE 


For Watches. ; 
Claims use since the latter part of April, 
1927. 
Trade-Mark Registrations Granted 
260,725. WRIST WATCHES. BuLova WaTcH 
Co., Inc., New York. oun 


Filed April 22, 1929. 
LISHED JUNE 18, 1929. 


260,729. WATCHES, CLOCKS, AND WATCH- 


Ser. 282,769. 


CASES, WATCH MOVEMENTS AND 
PARTS THEREOF, WATCH CRYS- 
TALS, AND WATCH SPRINGS. GEMEX 
Co., Newark, N. J. 
Filed April 18, 1929. Ser. 282,600. PUB- 
LISHED JUNE 18, 1929. 
260,474. WATCHES. REUBEN SayGOL, St 
Paul, Minn. 
Filed April 4, 1929. Ser. 281,853 PUB- 


LISHED JUNE 18, 1929. 








Gem Imports Increased in 1928 


(Continued from page 61) 








whole trade. There is only one method of 
preserving this great industry for the State 
and all producers of diamonds—control, con- 
trol, and nothing but control. 

Only once has an attempt been made 
to encroach on the market monopoly 
maintained by the Syndicate. Shortly 
after the discovery of diamonds in the 
Belgian Congo, the leading producer 
opened a sales office in Belgium in com- 
petition with the Syndicate, but soon 
found that its interests were best served 
through the Syndicate, and at the 
present time, practically the entire 
world’s production of diamonds is put 
on the market through this agency. 

DIAMOND CuTTING.—The _ establish- 
ment in South Africa of a cutting in- 
dustry on a considerable scale has ‘been 
under discussion for at least 10 years. 
This began about the time of the Bright- 
on attempt in England, which was 
started as means of employment for dis- 
abled soldiers’ and the failure of this 
attempt stopped further consideration 
of the matter in South Africa. At the 
time the present agitation started, some 
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two years ago, there were in operation 
in the Union 7 small plants, but due to 
local difficulties in the way of restricted 
markets, high costs, and difficulties in 
securing from the producers the proper 
selection of rough stones, the industry 
has never grown. After much agitation 
in 1927, an agreement was made with 
an Antwerp firm to establish a cutting 
plant at Kimberly under a subsidy from 
the State. This plant was built dur- 
ing 1928, and was partly in operation 
before the end of the year, with cutters 
imported from Europe and with a num- 
ber of South African apprentices. Be- 
fore the plant was finished and fully in 
operation, the Universal Alliance of 
Diamond Workers prohibited members 
of the various Unions associated with 
them to accept contracts in the South 
African plant, on the ground that the 
South Africa Government had employed 
methods in establishing the plant that 
would make for unfair competition. 
Nor were matters going entirely smooth- 
ly within the organization, for in Decem- 
ber about 40 workers in the local union 
went on strike. Although the cause 
given for the strike was unsatisfactory 
conditions in the local plants, the suspi- 
cion has been voiced that possibly there 
was some connection with the European 
organization from which the strikers 
came, before further South African con- 
tracts were prohibited. 

In spite of these difficulties, however, 
work is proceeding on the Kimberley 
plant of the “Big Four” (DeBeers, 
Premier, Jagersfontein and Consolidated 
of Southwest Africa) and the Syndicate, 
and projects are under way for other 
plants. 

That the industry has not yet actually 
progressed very far may be gathered 
from the statistics published. The offi- 
cial returns for December, 1928, were 
as follows: 


Cutting establishments in operation... 11 
CRI CUE. 6 38 as so 6 Wo 04% b % cdo 4 
Registered employes ............02: 82 
NI Seats Salata te oda! oa la Bre. bs 3 jae 80 
Other white employes............... 11 
ee Rr en ts ee 12 
Diamonds polished in December: 

i ee) ear ee area 912.17 

an Aare ear ee ee £33,929 


STRUCTURE OF THE DIAMOND.—In 
December Sir William Bragg gave a 
series of four lectures before the Royal 
Institution of Great Britain, on the 
atomic structure of diamond, graphite, 
and amorphous carbon, as related to 
their various physical properties.* 

Geology and Origin of the Diamond. 
—Volume 7, part 7a of the Handbuch 
der Regionalen Geologie‘ covers the 
Union of South Africa. The volume is 
under the combined authorship of A. W. 
Rogers, A. L. Hall, P. A. Wagner, and 
S. M. Haughton. In pages 148-158 P. 
A. Wagner discusses the geology and 
origin of the diamond in South Africa, 
and in pages 212-215 the same author 
discusses the economic geology of the 
deposits. 

(To be continued) 





1See MINERAL INDUSTRY, Vols. 28-32. 
2See MINERAL INDUSTRY, 36, 494 (1928). 
8’ Engineering, Jan. 11, 1929. 

Edited by Steinman and Wilckens, and 


published by Winters, Heidelberg, 1929. 
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Special Notices. 

Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 


25 words. Additional words, 5c a word. 


Heavy type, 10c. a word; minimum 
charge $2.50. 
Name, address, initials and abbrevia- 


tions count as words, and are charged for 
as part of the advertisement. 
Display cards, $7.50 per inch. 
If answers are to be forwarded, 
extra te cover postage must be enclosed. 
Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 
Advertisers who are subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 
Special notice forms close Tuesday 4 P. M. 


L5e. 


not 


Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 











Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 








HIGH CLASS ENGRAVER would like to 
make a change; retail store preferred. Ad- 
dress “J., 3186,” care Jewelers’ Circular. 





STENOGRAPHERS,  bookkeepers, typists, 
clerks furnished, no charge. Fulton Agency, 
93 Nassau St., Cort. 5051, New York. 





19, three years’ experience as 
graduate; references 
care Jewelers’ Circular. 


YOUNG 
jeweler; 
Address “S., 


MAN, 
high school 


3346,” 


ENGRAVER, JEWELER, and _ diamond 
setter, first class, wishes a steady posi- 
tion; salary $50. E. Johansen, 2519 West 
North Ave., Chicago. 





YOUNG MAN, watchmaker and salesman, 
married, desires position with reliable con- 
cern; Connecticut preferred. Address “A., 
3132,” care Jewelers’ Circular. 





YOUNG MAN, age 23, single, experienced 
diamond setter (5 years) and retail jewelry 
clerk; best of references, willing to travel. 
M. Wolf, 35 W. 125th St.. New York. 





INGRAVER, first class general letter and 


up to date monogram also heraldic work 
on gold and silver; $60; best references. 
Address “D., 3181,” care Jewelers’ Circular 


FIRST CLASS WATCHMAKER, plain en- 
graver, graduate Bowman Technical School, 
single, 15 vears’ experience: $35 per week 





15 
to start. Milton Miller, New London, N. C 





YOUNG LADY, had four years’ experience 


office detail work, knowledge of stenog- 
raphy desires position. Address a * 
3228 care Jewelers’ Circular. 


JOBBING JEWELER and engraver, 17 years’ 


experience, best of reference, desires place 
with first class house. Address “Q., 3254,” 


Jewelers’ Circular. 


eare 








EXPERIENCED WATCHMAKER, capable 
of taking care of repair department ; good 





references; New York only suis Miller, 
204 Bushwick Ave., Brooklyn, N. Y. 
COMPETENT diamond buyer and assorter, 
capable of assuming complete charge of 
stock. Address “M., 3259,’ care Jewelers’ 


Circular. 


JEWELER AND DIAMOND SETTER, ex- 
pert on platinum and gold work; 28 years’ 
experience on new and repair work Ad- 
dress “M., 3297,” care Jewelers’ Circular. 





SALESMAN acquainted jewelry or leather 
goods seeks position traveling or inside for 
balance of season. Address “B., 3271,” 
care Jewelers’ Circular. 


YOUNG LADY, Christian, desires responsible 
position in jewelers’ office: 8&8 years’ ex- 
perience; good references. Address “D., 
3277,’ care Jewelers’ Circular. 


PLATTER, EXPERT, chromium §s specialist, 





desires to hear from a reputable manu- 
facturer who may have an opening. Ad- 
dress “C., 3276,” care Jewelers’ Circular. 
YOUNG MAN, 22, desires any position open: 
four years of wholesale and two years of 
retail experience: best of references. Ad- 
dress “L., 3295,” care Jewelers’ Circular. 


WATCHMAKER, ENGRAVER and jewelry 
repairer who can wait on trade; can give 
best of references: five vears’ experience 
Theo. Toensing, Nashville, Illinois. 





ENGRAVER, first class workman on silver- 
ware and jewelry, would like permanent 
position with good firm. ““W. W.,” No. 1125 
E. Stafford St., Gtn., Philadelphia, Pa. 


YOUNG MAN wishes to connect with rep 
utable Newark concern as salesman anid 
window dresser. Address “‘A., 3332," care 
Jewelers’ Circular. 


A-1 DIAMOND SETTER, JEWELER and 
second watchmaker, desires immediate 
change: 25 years old, married: salary $40. 
Address “S., 3310,” care Jewelers’ Circular 





YOUNG LADY, eight years’ experience sell- 


ing and filling orders, and useful in ship- 
ping department: with reference Address 
“M., 3340,” care Jewelers’ Circulai 


WATCHMAKER, first class mechanic, Swiss 


and American watches, emploved, prefer a 
change salary $60 per week Address 
“L., 3339,” care Jewelers’ Circula: 


YOUNG MAN, eight years’ all around ex 


perience in wholesale jewelry and novelty 
house, wishes permanent connection Ad 
dress “J., 3338,” care Jewelers’ Circulat 


COLLECTOR AND INVESTIGATOR desires 
position with reliable credit house; 18 
years’ experience; A-1 reference ; employed 
now; has own car. Address “L., 3113,” 
care Jewelers’ Circular. 











HIGH GRADE WATCHMAKER, competent 
on all makes, sizes and grades, 20 years’ 
experience, desires change to permanent 
position. Address “Y., 3009,” care Jewel- 
ers’ Circular. 

YOUNG LADY, seven years’ experience in 
retail jewelry store, wishes permanent 


position ; reliable and conscientious worker : 





ean furnish best of references. Address 
“P., 3129,” care Jewelers’ Circular. 
WATCHMAKER, 15 years’ experience, all 


grades and Swiss wrist watches; can take 
in and deliver, etc.; selling experience; 
steady work only; A-1 references. Ad- 
dress “E., 2848,” care Jewelers’ Circular. 





thoroughly ex- 
of the instal 
seeks connection 


Address “U., 3164 


MANAGER AND BUYER, 
perienced in every branch 
ment jewelry business, 
with responsible outfit. 
care Jewelers’ Circular. 





99 


WATCHMAKER, German, 22 years’ experi- 
ence on Swiss and American watches, de- 
sires position in jewelry store, New York 
or Brooklvn Address “O., 3249,” care 
Jewelers’ Circular. 








TRAVELING SALESMAN, Southern §ter- 
ritory, wishes to connect with watch house; 


also interested in good line of jewelry; 
best of references. Address “M., 3246,” 
care Jewelers’ Circular. 





SALESMAN, retail, desires position Oct. 1st: 
20 years’ experience diamond, watch and 
silverware departments: several years 5th 
Avenue shop. Address “P., 3253,” care 
Jewelers’ Circular. 





CREDIT SALESMAN, well experienced in 
instalment detail, estimator on jewelry and 


watch repairs, desires a permanent posi- 
tion; at present employed. Address “C., 
3229,” care Jewelers’ Circular. 





EXECUTIVE AND SALESMAN, 14% years’ 
retail experience, invites offers: can take 
complete charge of store if necessary; only 
interested in good future. Address “P., 

257,’ care Jewelers’ Circular. 


3257, 





A-1 WATCHMAKER desires permanent posi- 
tion with firm appreciating better grade of 
work; I worked in high class places and 
wish to change my position; age 48. Ad- 
dress 9th Ave., Astoria, L. I., N, Y. 


20-75 





WATCHMAKER, 18 years’ experience with 


Swiss wrist watches and all other kinds, 
wishes position; salary $45 per week; 
South preferred. Address “Q., 3302,”’ care 


Jewelers’ Circular, 


SALESMAN, RETAIL, 13 years’ experience, 
thorough, married, desires permanent posi- 
tion with reliable concern; at present em- 
ployed. Address ‘“K., 3294,” care Jewelers’ 
Circular. 


FIRST CLASS DESIGNER, wax modeler, 
practical jeweler, able to produce original 
ideas, familiar toolwork, desires position, 
New York City or Newark. Address “N., 
3261," care Jewelers’ Circular. 


SALESMAN, EMPLOYED NOW, desires 


steady position reliable retail or credit 
house; wait on trade, give estimates on 
new work and repairs; A-1 reference. Ad- 


dress “E., 


3278,” care Jewelers’ Circular. 


RETAIL SALESMAN, 12 years’ experience, 


desires position with retail store; age 27, 
married; capable of managing’ entire 
highest references. Address “B., 


stor 
327 care 


2 Jewelers’ Circular. 


YOUNG MAN, 18, high 
presently employed in a wholesale jewelry 
concern, knowledge of shipping, desires a 
position with chance of advancement. Ad- 
dress ‘i 3299,” care Jewelers’ Circular. 


school education, 


MAN, 17, desires position 
reliable jewelry or novelty concern, with 
a promising future; experience as _ stock 
and order clerk: good reference. Address 


YOUNG with a 





“P., 3263,” care Jewelers’ Circular. 
JEWELER, voung man, 25, four years’ ex- 


desires position with 


perience as jeweler, 
high class jewelry concern to finish trade; 
prefer bracelets: small salary to start. 


2999" 
3292, 


care Jewelers’ Circular. 


Address “J., 





ENGRAVER and jeweler, designer for plat 
inum special order work, wishes permanent 
position ; references and samples _ fur- 
nished. Address “V., 3352,” care Jewelers’ 
Circular. 

FIRST CLASS ENGRAVER, valuable assist 

ant to watch department, American store, 


New York State or adjoining; experi 
enced best reference. Hervieux, North 
Fair Haven, N 4 


SALESMAN AND BUYER, 15 years’ ex- 
perience in the retail jewelry line, wishes 
position with reliable firm; A-1l references 
furnished. Address “A., 3361,” care Jewel- 
ers’ Circular. 


YOUNG MAN, seven years’ all around ex 


perience, at present nationally known 
watch house, desires responsible position : 
excellent references. Address “T., 3349,” 


eare Jewelers’ Circular. 


BOOKKEEPER AND STENOGRAPHER, 


thoroughly experienced in jewelry line: 
can handle complete set of books, trial 
balances, ete. Address “H., 3336,” care 


Jewelers’ Circular. 
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SITUATIONS WANTED—Continued 

















SALESMAN, live wire young man, 27, loose 
and mounted goods, open for good prop- 
osition immediately : good following South, 
Middle West. Address “Q., 3344,’ care 
Jewelers’ Circular. 

YOUNG MAN, retail salesman and window 
dresser, wishes to connect with reliable 
concern in New York City vicinity; rec- 
ommended. Address “H., 3334,’ care 
Jewelers’ Circular. 

FIRST CLASS WATCHMAKER wants posi- 
tion at once: married: 15 years’ experi- 
ence, capable of taking charge repail 
department; permanent only. Address 
' $311,” care Jewelers’ Circular. 

YOUNG MAN, 20, wishes to connect with 
large credit store, assist generally and 


help as junior salesman; tall, neat appear- 





ing; reference. Address “P., 3343,” care 
Jewelers’ Circular. 

YOUNG MAN, 20, neat appearance, desires 
to make change for better advancement, 
loose diamond or jewelry house; expe- 
rience: best reference. Address “O., 3342,” 


care Jewelers’ Circular. 





POSITION with 
charge of 


WANTED. 
lady watchmaker, 
jewelry repair departments, examine, 
time, saleslady, etc.: references. Address 
“Lady, 3353,” care Jewelers’ Circular. 


opportunity ; 
watch and 











DESIRE INSIDE POSITION with watch or 
diamond concern; understand every de- 
partment thoroughly, including executive 
ability, having 15 years’ experience. Ad 
dress “R., 3303,” care Jewelers’ Circular 

WATCHMAKER, good on all Swiss and 
American watches, with best references, 
desires change of position, New York City 


reliable concern only. Address 


care Jewelers’ Circular. 


preferred, 
“—. S822; 





YOUNG LADY, seven years’ experience in 
retail jewelry store, wishes permanent posi- 


tion; reliable and conscientious worker ; 
best references. Clarice Burnett, Sullivan, 
Ind. 





POSITION AS WATCHMAKER wanted by 
Oct. 15; factory, store and shop experi- 
ence; $60 per week; expert on braceiet 
work; American, age 39: references A-1; 
if you want a reliable man answer at once. 
Address “K., 2232,” care Jewelers’ Circular. 





JEWELER, middle aged, single, wishes posi- 
tion; good on repairs and new jewelry, also 
some watchwork; five years in present em- 


ploy ; moderate wages: state wages and 
particulars. Address “A., 3174,” care 
Jewelers’ Circular. 





FIRST CLASS watchmaker and engraver, 
would like position in Florida or Carolinas 
for winter months; my season closes 
October lst; available from that date; best 
references. A. Miner, jeweler, Lake 


George, N. Y. 





BOOKKEEPER, SECRETARY, stenographer, 
seven vears with diamond importers, de- 


sires position with similar firm: thorough- 
ly capable, reliable and accurate; can 
handle stock, records, ete. Address “F., 
3236," care Jewelers’ Circular. 





WATCHMAKER, young man, technical grad- 


uate, with bench experience, desires job 
with firm appreciating quality work on 
railroad or bracelet watches; salary $45. 


“Watchmaker,” 1518 Morris Ave., Norfolk, 
Va. 





AUDITOR-ACCOUNTANT open for position ;: 
now connected with large jewelry instal- 
ment house, but desirous of making 
change; ten years’ experience in account- 
ing and auditing. Address “K., 3243,” care 
Jewelers’ Circular. 








YOUNG MAN, 25, wishes position in manu- 
facturing or il silverware line; seven 
years’ experience ; capable of taking 
charge of office and stock; also efficient 


salesman; best references. Address “S., 





3304,” care Jewelers’ Circular. 
YOUNG LADY, five years’ experience with 
manufacturing jewelers, reliable and con- 


scientious, thoroughly experienced in every 


branch of jewelry, full charge orders, re- 
pairs, etc. Address “R., 3298,” care 


Circular. 


Jewelers’ 











YOUNG typist, six 
watch and 
take com- 

experience ; 

“T., vase, 


LADY, bookkeeper and 
years with wholesale diamond, 
jewelry concern, competent to 
plete charge office: selling 
Sabbath observer. Address 
care Jewelers’ Circular. 


WATCHMAKER, A-1, desires permanent 
position; 24 years at the bench, can handle 








all grades of watch work; can furnish 
reference and can come on short notice. 
Cc. A. Brandenburgh, 1506 E. Randolph, 


Enid, Okla. 


POSITION WANTED by young lady with 


a wholesale watch or jewelry company 
eight years’ experience as_ stock record 
clerk, and stock room work: Christian 
Address “N., 3341,” care Jewelers’ Cir 
cular. 
YOUNG LADY DESIRES POSITION: five 
years’ experience; complete charge: book 


keeper and typist, capable of handling all 
details in diamonds and watches and 
jewelry. Address “N., 3320," care Jewel- 
ers’ Circular. 
BOOKKEEPER - STENOGRAPHER, 
charge: note specialist: executive ability, 
thoroughly experienced, absolutely de- 
pendable, highly qualified: 8 years with 
leading watch concern. Address “‘R., 3345,” 
care Jewelers’ Circular. 





futi 








FIRST CLASS watchmaker and engraver 
27 years old and married, five years at 
bench and waiting on trade, wishes steady 
position: best of references. Address 
M. W. Jacobson, 117 North St. E., 
Cedar Rapids. Iowa. 

ALERT 
salesmanship, 


14 


MAN, acquainted with 
estimating 





YOUNG 
window dressing, 


special order work and _ repairs, desires 
connection with a reputable concern in 
New York City. Address “D., 3333,"" care 


Jewelers’ Circular. 











A-1 ALL AROUND MAN in diamond set- 
ting, manufacturing, repairing, carving 
and chasing, some engraving: can furnish 
the very best of references: must be per- 
manent and steady. Address “R., 3308,” 
care Jewelers’ Circular. 











YOUNG MAN, 20, good appearance, desires 
change for better advancement with loose 
diamond and jewelry house; experience: 
A-1 reference; willing to start small sal 
ary. Address “P., 3348,” care Jewelers’ 
Circular. 


EXECUTIVE OF LARGE manufacturer, 
contemplating change, wishes to _ affil- 
jate with reputable manufacturer. as 
astern representative; having sold whole- 
salers and importers for many years. Ad- 
dress “A., 3305,” care Jewelers’ Circular 

OPTOMETRIST, registered in Illinois, first 
class watchmaker and salesman, capable 
of taking complete charge; experienced, 
with excellent references; employed at 
present; desires permanent position in 
Chicago or vicinity. Address “Circular, 
154," 1104 Heyworth Bldg., Chicago. 

















YOUNG EXECUTIVE seeks connection 
with wholesaler as office manager; present 
connection of nine years terminated due 
to liquidation: finest references: 30 years 
old; experienced in all phases of whole- 
saling. Address “S., 3351,” care Jewelers’ 
Cireular. 


AVAILABLE IMMEDIATELY, young 


man 
of broad and varied business experience, 
thoroughly conversant with wholesale and 
retail management, buying. selling, office 
routine; nine years’ experience; age 30; 
highest credentials. Address “Q., 3350,” 
care Jewelers’ Circular. 
SALESMAN, thoroughly established, expe- 
rienced diamond jewelry, special order 


work, well known to best class of retailers 
and wholesalers from coast to coast, mid- 
dle age, Christian, wants highly rated line; 
capable of substantial results. “Estab- 
lished, 3347," care Jewelers’ Circular. 








WATCHMAKER, positively first class on 
all types, seek employment in Man- 
hattan, Queens or Brooklyn, downtown ; 
salary $45. E. Ring, 222 Woolsey Ave.. 
Astoria, L. I. 





DIAMOND BUYER, SALESMAN, wishes to 
connect with good concern; 17 years with 
one house: can take complete charge of 
business: well acquainted with European 
and American markets: can do any work 
pertaining to diamonds. Address “O., 
3300," care Jewelers’ Circular. 














COMPETENT Swiss watchmaker wants posi- 
tion with first class concern only; the one 
who does not handle high grade Swiss 
merchandise and does not appreciate a 
real mechanic need not answer; no watch 
too small or too complicated; give all par- 
ticulars in first leter. Address “C., 3023,” 
care Jewelers’ Circular. 





AN EFFICIENT young man, eight years’ ex- 
perience as assistant manager, salesman 
with Swiss watch importer, thoroughly con- 
versant with office routine, picking and 
following up orders, supervision of watch- 
makers, and knows materials; honest and 
conscientious worker; best of references. 
Address “H., 2924,” care Jewelers’ Circular. 


A REAL EXPERT watchmaker and sales- 
man of the highest type, with executive 
ability, desires change in fine store as 
salesman and manager of store or repair 
department; American, married, good ref- 
erences; pleasant and tactful; state what 
you have to offer. Address “Salesman,” 
1635 Worth St., Ft. Worth, Texas. 


EXPERT APPRAISER for loan brokerage, 
desires position in New York. Boston. 
Philadelphia or Chicago: 18 years’ experi- 
ence lending money on fine jewelry pieces, 
diamonds, fancy and precious stomes: age 
34, good appearance, married: best refer- 
ences. Address “F., 3182,” care Jewelers’ 
Circular. 








THOROUGHLY EXPERIENCED en- 
graver, salesman and window trimmer, 
desires position with first-class store 
affording a substantial future; avail- 
able at once; salary $60 a week. Ad- 
dress “W., 3323,” care Jewelers’ Cir- 


cular. 





CLASS WATCHMAKER, fine en- 
good salesman, 20 years’ experi- 
ence on railroad and complicated watches, 
desires to make a change as front man 
with a first class house only: neat appear- 


A FIRST 
gzraver, 


ance, good habits: first class. references. 
Address “Reliable,” 65 A Peachtree St., 
Atlanta, Ga. 





CREDIT STORE MANAGER, 35, mar- 
ried; firm in buying, selling, credits, 
collections, advertising, accounting and 
window trimming; speaks English, 
Spanish, German; salary requirements 
$5200 to start; available soon. Address 
“H..” care of 3449 22nd Street, San 


Francisco, Cal. 





ENGRAVER, first class, 25 years’ experience, 
employed and have been for several years 
by one of the largest silver jewelry stores 
in the country, and highly recommended 
for workmanship, honesty, worker, and 
reliable; terms: sixty dollars per week, 
employment must be for three years or 
longer. Address “K., 3287,” care Jewelers’ 
Circular. 








WATCHMAKER, Los Angeles or Pacific 
Coast, desires steady position with first 
class store ; American, married, 40 years 
of ege; 22 years’ experience, know 
jewelry business beginning to end; no 
floater, made three changes in 22 years; 
highest type workman, best of refer- 
ence; do not answer unless permanent ; 
ean fulfill requirements; salary left to 
employer; can come at once. Address 
“P., 3301,” care Jewelers’ Circular. 








Lines Wanted. 


5c. a word; minimum charge, $1.25 








York house, with 
wants to repre- 


New 
Ave., 


ESTABLISHED 
on Fifth 


OLD 
showroom 


sent manufacturers of jewelry and kindred 
lines on commission basis. Address “F., 
3285.‘ care Jewelers’ Circular. 





WANTED for Southern territory lines in- 
cluding sterling flatware, card and cig- 
arette cases, pierced novelties; now cover- 
ing Alabama, Georgia, Mississippi. Tennes- 
see and 
Box 


retailers 


and Florida, calling on 
Kuhlo, 


department stores. Address G. 
1214, Montgomery, Ala. 


(Special Notices continued on page 100) 
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Hide Lines. 


5c. a word; minimum charge, $1.25 














JOBBERS residing in their territory to 
carry a better line of imported watches on 
a 10 per cent commission basis. Address 
“R., 3267.” care Jewelers’ Circular. 


SALESMAN, for Middle West and Southern 
territory, to carry side line of popular 
priced costume, chanel and _ rhinestone 
jewelry for department store trade only. 
Address “J., 3314,’’ care Jewelers’ Cir- 


Help Wanted. 


Se. a word; minimum charge, $1.25 








watchmaker to be 
and American 
Importing Co., 


HAVE AT ONCE 
good and fast on Swiss 
watches. Wire L. W. 
Wichita, Kansas. 


WANTED, COMPETENT WATCHMAKER, 
thoroughly familiar with escapement; good 
salary; in Connecticut. Address “K., 
3316,” care Jewelers’ Circular. 


MUST 








WANTED, watchmaker and engraver; state 
experience. and send references in first 
letter. Address Ries & Armstrong, Jewel- 
ers, Macon, Georgia. 








JEWELER AND OUTSIDE SALESMAN as 
partner for high grade platinum jewelry: 





absolutely confidential. Address as 
3306,” care Jewelers’ Circular. 
WANTED, jeweler and diamond setter; one 


who can do some engraving preferred; 
permanent position. Eypel, 853 Manhattan 
Ave., Brooklyn, N. Y. 


4 RELIABLE WATCHMAKERS WANTED. 





Apply Drucker’s, 419 Flatbush Ave. Ext., 
adjoining Werba’s Theatre, Brooklyn, 
N. Y. Get off at Nevins St. station. 





experienced, first class watch- 


WANTED, 
Apply Jos. Gumm, Jackson, Mich. 


maker. 


WATCHMAKER, experienced, first class 
workman; permanent position, good salary. 
E. Katz, 519 Hickox Bldg., Cleveland, Ohio. 








SALESMAN, experienced, to carry a line of 





high grade gold watch cases. Address 
“H., 3291,” care Jewelers’ Circular. 
WANTED, JEWELER for repairing and 





special order work; permanent position. 
Chas. F. Damm, Inc., Buffalo, N. Y. 
YOUNG LADY BOOKKEEPER for manu- 


facturing house; experienced only. Address 
“V., 3312,” care Jewelers’ Circular. 





BOY WANTED for shipping department, 
mail and express; experienced. Fred 
Kaufman, 576 Fifth Ave., New York. 





and to 
Fred 


STENOGRAPHER, 
department. 
New York. 


YOUNG LADY, 
take charge of repair 
Kaufman, 576 Fifth Ave., 


MUST HAVE AT ONCE first class jeweler 
and repairer able to do stone setting. Wire 
lL. W. Importing Co., Wichita, Kansas. 


ASSISTANT watchmaker and _ clockmaker, 
good mechanic: references. John G. Klein 
& Co., 74 Trinity Place, New York. 


COMBINATION MAN, clockmaker, engraver 
and other branches; references and details 
in first letter. Ward’s, 23 Main Street, 
Yonkers, N. Y. 














WANTED AT ONCE, good watchmaker and 
engraver; permanent position; must come 
well recommended. John E. Lewis, Jeweler 
and Optometrist, Little Falls, N. Y. 





COMBINATION watchmaker and optician 
wanted; must have Michigan optometrist’s 
license. Apply Jos. Gumm, Jackson, 
Michigan. 





SALESMAN for retail credit jewelry store. 
Reply stating age, experience, and salary 
expected, to Mr. Aaron, Manager. Eypel, 
363 Steinway Ave., Astoria, L. I. 





JEWELER, ENGRAVER and stone setter; 
steady position, South; send full particu- 
lars in first letter. Address “B., 3282,” 


care Jewelers’ Circular. 

WANTED, 
other need 
ommended. 
928 Atlantic 





first class watchmaker, none 
apply; must come well rec- 
Ernest E. Scadding. Inc., 926- 
Ave., Atlantic City, N. J 





FIRST CLASS WATCHMAKER for material 
house trade shop: good salary to right 
man; state salary and experience. United 
Mfg. Jewelers, Quincy Bldg., Denver, Colo. 


WANTED, COMPETENT WATCHMAKER;; 
excellent salary, permanent position; write 
or wire. Daniel’s Jewelry Co., Lansing, 
Mich. 


WATCHMAKER AND PLAIN ENGRAVER: 
composition man, one willing to assist in 
store: state salary expected. M. W. Hall, 
135 Bank St., Waterbury, Conn. 











WANTED, YOUNG MAN for our material 
department, with experience; give full par- 
ticulars. Henry Paulson & Company, 37 
South Wabash Ave., Chicago, Ill. 


MAN WANTED to assist in retail 
jewelry store; must know how to take care 
of stock; reference required. H. L. Gross 
& Bro., 164-05 Jamaica Ave., Jamaica, N. Y. 





YOUNG 








WANTED, watchmaker and engraver: work 
in finest credit store in El Paso; good 
salary for the right person; send refer- 


ences and photo in first letter. Nate Fedor, 


E] Paso, Tex. 


ENGRAVERS 
be good on 





on silver and jewelry; must 
small script and block letter- 


ing for insignia work; steady to right 
party; location Philadelphia. Address 
“O., 3262,’ care Jewelers’ Circular. 





SILVERWARE BUYER WANTED by 
Dulin & Martin, Washington, D. C.; 


genuine opportunity for the right man. 





WANTED, FIRST CLASS ENGRAVER; 
state age, salary desired and give refer- 
ences and send samples in first letter. 
Latham & Atkinson, Inc., 185 Peachtree 


St., Atlanta, Ga. 





COMPETENT WATCHMAKER, capable of 


taking care of railroad watches, wanted 
for permanent position in good city of 
Southeast Kentucky. Address “E., 3234,” 


care Jewelers’ Circular. 





WANTED, EXPERT WATCHMAKER;: must 
be first class on small watches; steady 
position, good salary. Rogers & Company, 
15 South High, Columbus, Ohio. Att. W. J. 
Tobias. 





WANTED, first class watchmaker, one who is 
experienced and willing to work; state age 
and salary expected: make application in 
English or German. _The Jewel Shop, Inc., 


1105 Conn. Ave., N. W., Washington, D. C. 





SALESMAN calling on department stores, 


to sell exclusive line of costume jewelry ; 
wonderful opportunity for a wide-awake 
man; state age, experience, references. 


997% 


Address “G., 3237,” care Jewelers’ Circular. 





WANTED, EXPERIENCED WATCHMAKER, 
also to do some clock repairing ; 
steady position, location in Brooklyn; must 
have references. Address “O., 3321,’”’ care 
Jewelers’ Circular. 





WANTED, combination watchmaker, jewel 





ry repairman and engraver: in first letter 
state age, salary expected and references 
Shyers Credit Jewelers, 815 Market St., 
Chattanooga, Tenn. 

WANTED, first class watchmaker for first 
floor; must be an A-1 workman and neat 


in appearance; state age, salary desired and 





give references in first letter; have just 
opened our new store. Latham & Atkin- 
son, Inc., 185 Peachtree St., Atlanta, Ga. 
YOUNG MAN who is a good salesman and 
with some experience in watch repairs; 
good opportunity to the right man; $50 
week to start; state age and experience; 
northwestern Ohio city. Address “M.., 


3317.” care Jewelers’ Circular. 





watch- 
under- 


WANTED AT ONCE, a first class 
maker and engraver and one who 
stands setting diamonds; furnish refer- 
ence; send samples of engraving and 
references; permanent position to good 
workman. Address “Q., 3266,” care Jewel- 
ers’ Circular. 











SALESMEN WANTED to cover two terri- 
tories with established Swiss watch line; 
one salesman to work out of Chicago to 
St. Louis, St. Paul, etc., one salesman to 
work out of New Orleans covering Louisi- 
ana, Texas, Alabama, etc. Etna Watch 
Co., 49 Maiden Lane, New York. 





DESIGNER WANTED by a leading manufac- 
turer of high grade Sterling hollowware. 
Address “F., 2933,” care Jewelers’ Circular. 





WANTED, first class watchmaker, for a 
permanent position: please state full par- 
ticulars in first letter, regarding your 
experience, ability, references, nationality, 





age, married or single, salary expected, 
also when you would be able to _ start 
work. Address M. Lemp, 113 N. Salina 
St., Syracuse, N. Y. 

WATCHMAKER for small store; good op- 
portunity; man _ satisfied to start for 


moderate salary and be advanced accord- 
ing to ability; most pleasant working con- 
ditions; give full information regarding 
experience, age, reference, nationality, etc. 
Address A. A. Bock, 102 Elmwood Ave., 
Buffalo, N. Y. 





WANTED, high grade watchmaker as as- 
sistant to head watchmaker; must be ex- 
perienced to handle best class trade and 


do fine work in large store, employing five 


watchmakers; give full information and 
references and send photo with applica- 
tion. E. J. 259 East Main St., 


Scheer, 

Rochester, N. Y. 

WANTED, jeweler and diamond setter; 
one who can do some engraving; per- 
manent position and good wages to 
good man. Bitterman Brothers, Evans- 
ville, Indiana. 








WANTED, watch and first class clockmaker, 
for a permanent position; one who thor- 
oughly understands chime clocks; please 
state full particulars in your first letter 
regarding your experience, ability, nation- 
ality, age, salary desired and full informa- 
tion, also when you would be in a position 
to start work. Address M, Lemp, 113 N. 
Salina St., Syracuse, N. Y. 





OPPORTUNITY, clockmaker; will turn over 
to high grade clockmaker our clock repair 
department on a percentage basis; we will 
furnish bench room, electric light and 
delivery truck, without driver: clockmaker 
to furnish all material and other things 
necessary in the functioning of the depart- 
ment; are open to percentage offers. Hart- 
degen, Inc., 900 Broad St., Newark, N. J. 





ENGRAVER-WATCHMAKER; somewhere 
is the fellow we want; he must be a 
mighty good monogram engraver as well 
as a first class watchmaker; this is an 
opportunity for a good position in a town 
of 30,000; jewelry store has been estab- 
lished 48 years. Are you the man? If so, 
write Cleeland’s, Butler, Penna. 





SALESMAN WANTED (watch material) 
by New York concern, to call on cus- 
tomers north of New York and west 
of Chicago; we have most of the high- 
est class retail trade in this territory; 
state salary and expenses expected, also 
previous employment and _ territory 
where you are acquainted. Address 
“H., 3241,” care Jewelers’ Circular. 








For Sale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 








THE BEST JEWELRY STORE in the 
United States for sale at once; inventories 
over $60,000; $25,000 cash. Address “F., 
3148,” care Jewelers’ Circular. 





FOR SALE, only jewelry store in town of 
10,000; plenty repairs: $500 down: easy 
terms; rent $40 per month. H. Hammar, 


Moosup, Conn. 
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FOR SALE—Continued 








FOR SALE—Opportunity to buy a _ good 
watch concern including good will and 
stock of good quality. I. Efrus, Inc., 12 


John St., New York. 





ESTABLISHED instalment business in city 
of 1,000,000 population ; over 7000 open and 
closed accounts: excellent opportunity for 
right parties. Address “D., 1721,” care 
Jewelers’ Circular. 





SMALL JEWELRY STORE downtown New 
York; wonderful opportunity for live-wire: 
owner has rented larger store; fixtures and 
lease only; easy terms to right party. Ad- 
dress “P., 3160,” care Jewelers’ Circular. 





JEWELRY STORE, established 12 years: 
good opportunity for watchmaker and 
jeweler; plenty repair work. P. Milano, 


319 Bleecker St., New York. Telephone 


Spring 6574. 





STORE, small, for sale, with or 
very busy location between 


JEWELRY 
without stock ; 


elevator and subway stations: reasonable 
rent. Manhattan Jewelry Shop, 311 West 
110th St.. New York. 





DETROIT, MICH., JEWELRY STORE 
for sale, right down. town; small invest- 
ment or will consider partnership. Ad- 
dress “G., 3289,” care Jewelers’ Circu- 
lar. 





FOR SALE: manufacturer of nationally 
known line of silver plated hollowware, in- 
cluding patented items nationally adver- 
tised and featured by largest department 
store and jobber trade, must devote all 
manufacturing facilities to another line; 
will dispose of dies, patents, finished and 
partly finished inventory, list of accounts, 
etc., or will sell without inventory; at- 
tractive proposition to responsible parties. 
Address “J., 3242,” care Jewelers’ Circular, 








ONE Leeds & Northrup electric furnace; 
one electric tempering furnace; two Burke 
milling machines; one end roller; three 
inch rolls; one large standard triple geared 
rolling mill, 12 x 8 in. rolls; one standard 
No. 3 power press; two chain machines 
(German); one die cutting machine (Ger- 
man). Powers & Mayer, Inc., 58 W. 40th 
St., New York. 





Business @pportunities. 
5c. a word; minimum charge, $1.25 








IF YOU WANT TO SELL your business, I 
will pay you spot cash; bank references. 
Write, phone or wire Herman L. Art, 458 
Douglas St., Akron, Ohio. 





WANTED, JEWELRY STORE within 50 
miles of New York City; state particulars 
and location. Address “A., 3226,” care 


Jewelers’ Circular. 

MR. JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J. . 
Conn., 415 Swetland Building, Cleveland, 
Ohio. 








DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 





DON’T SELL your stock and fixtures until 
you see us; we come to see you at our 
own expense; we will pay you more. 
B. Wolff & Co., 156 E. 42nd St., New York. 





HIGHEST CASH PRICES PAID for dia- 
monds and diamond jewelry; bank ref- 
erences given. I. Efrus, Inc., 12 John 
St., New York. 


WOULD BUY A-1 watch repair shop on busy 





thoroughfare in Manhattan: must stand 
thorough investigation. Fellner, 24-01 
Singer St., Astoria, L. I 








AN UNUSUAL OPPORTUNITY to acquire 
an old established going manufacturing 
jeweler’s concern in one of the four largest 
cities in the United States, doing repair 
work, diamond setting, engraving and spe- 
cial order work for the trade: will sell 
entire business, machinery, office fixtures, 


material, stock, book accounts and good 
will for cash only; owner wish to retire 
from business. Address ‘“W., 3356,” care 


Jewelers’ Circular. 


F or Sale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 

















FOR SALE, stop watches, football and split 
timers, ladies’ and gents’ watches of all 
descriptions in 15 jewel, good quality. 
I. Efrus, Inc., 12 John St., New York. 





SAFES, new and used, cheap. 
West 29th St., New York. 
wanna 3305. 


Acme, 44 
Lacka- 





COMPLETE factory equipment for manufac- 
turing sterling silverware ; machinery, tools, 
dies, etc., for sale; wonderful opportunity 
for new concern; bargain. Address “B., 
2950,” care Jewelers’ Circular. 





COMPLETE central jewelry store fixtures, 
including window trims, trays, show cases, 
wall cases, large safe, electric fixtures, etc., 
complete to the smallest detail; exceptional 
opportunity for alert party. B. Spector & 
Bro., Inc., 108 Church Street, New Haven, 
Conn, 





MAHOGANY FIXTURES; two 10-foot ma- 
hogany wall cases, glass plate, drawers, 
display shelf, and five-foot mirror section; 
also three showcases 10-foot, 18 x 18 on 


lion foot curved legs; two rows of ad- 
justable plate glass in showcases; also 
safe, bench and tools; price reasonable. 
Mrs. 


Richard J. Schaefer, 26 Bay Ave., 
Patchogue, L. L., N. Y. 








ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603 Province Bldg., 
Boston, Mass. 





WHEN YOU WANT the highest cash price 
for your stock and fixtures, communicate 
with us; all correspondence strictly con- 
fidential. New England Jewelry Exchange, 
Province Bldg., Room 5614, Boston, Mass. 





I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 
Washington St., Boston, Mass. 





MAN with 
partner- 


FOR OUTSIDE 
small financial backing to form 
ship with experienced shop man who has 
recently been granted a ring patent. Ad- 
dress “‘N., 3248,” care Jewelers’ Circular. 


OPPORTUNITY 





QUICK RESULTS, cash at once; we pay 
the highest prices for your entire 
stock or any part of it; check by 
return mail; all shipments held ten 
days; National Bank reference. Ben- 
jamin D. Sachs, 1001 Mallers Bldg., 
Chicago, III. 





WANTED, JOBBING AGENCY, for small 
silver articles, novelties and jewelry; have 
fine fitted office and do nice watch and dia- 
mond business. Henry Graham, 22 W. 
48th St., New York. 





WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, III. 





HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail: national 
bank references; all business strictly con- 
fidential. Emil Noel, 29 E. Madison St., 
Chicago, IIl. 


WE PAY MORE; before selling your 
jewelry stock or fixtures, see us; small 
or large stock; we will see you per- 
sonally at our own expense and give 
you a bona fide cash offer; (or send 
surplus stock and get cash by return 
mail); best references. Colmes Broth- 
ers, 11 Beacon St., Boston, Mass. 








ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag & Co., 653 
Broadway, New York, established 1889. 


ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel~ Maltz Co., 1005 Mallers 
Bldg., Chicago, Ill. 


DO YOU WANT TO REALIZE 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory: but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and _ receive your. cash. 
Gordon Bros., 333 Washington St., Boston, 
Mass. 


Wanted to Purchase. 


5e. a word; minimum charge, $1.25 








MORE for 

















HAVE UP TO $25,000 CASH to invest in 
an established jewelry store in or near 
New York City; must have a long lease. 
Address “G., 3184,” care Jewelers’ Circular. 


MODERN WALL CASES, horse shoe, electric 
fixtures; delivery any time in year; store 
liquidating or consolidating; write full de- 
scription and cash price. Address ‘X., 
3255,” care Jewelers’ Circular. 








Special Order Mork and 
Repairs for the Trade. 


5e. a word; minimum charge, $1.25 














HUB CUTTING for jewelry; first class 
workmanship guaranteed. Kraus, 80 
Montgomery Ave., Newark, N. J. 





STONE SETTING done in white metal, 
silver or brass for factory or jobber. Theo. 
J. Ehrlich, Conneaut, Ohio. 

GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic pistol 
repair work: send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
509 Fifth Ave., New York. 


To Let. 


5e. a word; minimum charge, $1.25 

















OFFICE TO SUB-LET, two windows, low 
rent. toom 802, 20 West 47th St., New 
York, 


(Special Notices continued on page 102) 
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TO L ET—C ontinued 


office com- 
rent reasonable Phone 


1110, Room 917, 87 


part or whole of 


FOR RENT 
fu shed 


pletely ] 
Cortland 
New Yor! 
FINEST OFFICES « 
for wholesale o1 
will sublet fi 
moderate Te 


n Fifth “we New York 
retail diamond _ business 
rnished or ut Paeaiaadl rents 
lephone Medallion 3900. 


FOR RENT, laree 
for watchmaker, setter or jobber 
per month, free light and heat 
Room 606, 95 Nassau St... New York 


suitable 
rent $25 
Apply 


livht, clean office 


SUBLET 
floor corner, 


ABOUT 600 SQUARE FEET. fifth 
seven windows, exceptional 
light reasonable rental Woods, Lowry & 
Co., Inc., 22 West 48th St... New York 


THREE LARGE WINDOWS 
Fulton and Nassau 
graver,. setter, jeweler 
ber rent very reasonable 
Nassau St., New York. 


TO LET. office and 
for watchmaker, engraver or 
jeweler: rent $20: fine light 
200 Broadway, bet. Fulton 
New York. 

PART OFFICE. will partition or desk space: 
light: reasonable: service: suitable for 
watchmaker or diamond dealer. Roon 
803A, 562 Fifth Ave., New York. Bryant 
7593 


one flight up 
for die cutter, en- 

facilities for job- 
Gordon, 90 


suitable 
repairing 
toom 612A, 
John Sts. 


window space, 


and 


OFFICE FOR RENT, most beautifully 
equipped, finest of fixtures, suitable 
for any branch of the jewelry indus- 
try; rent reasonable. Inquire Room 


1210, 48 W. 48th St., New York. 


Nassau St., 





DIAMOND OFFICE TO SUB-LET; north 
light, fully equipped and furnished; 
two private offices, desirable location. 
Apply Room 1204, 527 Fifth Ave., New 


York. 














#M#iscellaneous. 


Se. a word; minimum charge, $1.25 








WATCHMAKERS, 
through the 


increase your ability 
highly recommended books; 
“Rules and Practice for Adjusting 
Watches,” and “Practical Balance and 
Hairspring Work’: circulars on request. 
Walter Kleinlein, Waltham, Mass. 

















We Will Buy-- 


your entire business or part 
of your stock and also estates. 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 


PURCHASING SYNDICATE 
FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 
82 Years at the Same Address 




















The Time! The Place! 
The Shops! 


4 reasonable price for ownership. 


uy an attractive business. 

se our experience. 

uccess is assured. 

nvest in sure results. 

o uncertainty. 

stablished name. 

tability in clientele. 

pecialized Novelty Jewelry Shops. 


POM A™ Nee 


QO ne exceptional opportunity. 

P rofit by our accomplishments. 
Promote a Chain Store business. 
© pportune Holiday business ahead. 
R eal progressive institution. 

T akes no new capital. 

U nlike other shops. 

N o time like the present. 

[ nvestigate now. 

T wo excellent Fifth Ave. Shops. 

Y ou have no liabilities. 

$50,000 required. Only 


considered. Address Box 
of this paper, for interview. 


responsible parties 
“W3325"", care 























Buyers’ Directory 
$1.00 Postpaid 
Jewelers Publishing Corp. 




















Safeguarding the Jeweler Has Always 
Been Our Policy and to This We 
Attribute Our Success 

S. SIEGEL, President 


years’ selling jewelry at auction. 


to us you retire with cash in hand. 
CINCINNATI, 


W. H. Ratford, Tuscalooss, Ala., 2 sales. 
B. Jacobs, Minneapolis, —— 
we: Bres., Chicago, 

G. Friske & Hoppe, s Chicaco, Ii., 
David Roths Sons, Louisville, Ky. 
Art & Rubin, Canton, Ohio. 

M. Z. Holland, Chicago, Ill. 

8S. Skuller, Lexington, Ky. 

Heil McClimans, Peoria, Ill. 
Welte & Wieting, Peoria, Ill., 2 sales. 
Southwestern Jewelry Co., Eldorado, Kans 
Kleins Jewelry » Quincy, Il. 

Whittier Jewelry Co., Harlan, Ky 
A. Seidenstecker, Hamilton, Ohio, 
Ingalls, beg Ml. 

Jas. P. Godwin, Dalton, Ga. 
Mulholland Silver Co., Aurora, Ill 
Henry Thew, Lima, Ohio. 

Frank Ausman, St. Mary’s, Ohio. 
H. J. Thoendel, Chicago, Ill 
J. H. Nichols, Chicago, IIL, 
Kurzon Bros., Youngstown, ‘Ohio. 

Kemnitz & Wilson, Chicago, Ill., 2 sales 
Fordstrom Jewelry Co., Chicago, ‘Ti. 

John Bauer Jewelry Co., Zanesville, Ohio. 
Gibson Brothers, Middlesboro, Ky. 

The McCormick Jewelry Co., Beckley, W. Va 
Schinke Brothers, Dayton, Ohio. 

Rosenthal Jewelry Company, Montgomery, - Va 
Garland Jewelry Company, Grafton, W. 


5 sales. 


2 sales. 


“2 sales. 


Leading Jewelry Auctioneers of America 


WHAT WE WILL DO FOR YOU — 


in a dignified businesslike way we convert your surplus and old stock into casb 
and leave your store with an added prestige for the future. 
are scientific, dignified, business methods developed over a period of nearly 17 


Our selling methods 


If you wish to retire we will buy your entire stock for cash. 
Our enormous outlet for merchandise and financial resources enable us to pay 
cash for your business regardless of size. No deferred payments—when you sell 


REFERENCES: THE PEARL MARKET BANK & TRUST CO., 
OHIO, OR ANY MERCANTILE 


4 FEW OF THE SALES WE HAVE SUCCESSFULLY CONDUCTED 


AGENCY 


L. Huber & Son, Louisville, Ky. 


Tiffany Jewelry Co., Cincinnati, Ohio. 
Haltons Jewelry Co., Ranger, 

Shains Jewelry Co., Wichita Falls, Tex. 
Woods Jewelry Co., Breckenridge, Tex. 
Layman Estate, Dayton, Ohio. 

A. L. Hamblin, Buchanan, Mich. 

Spero Jewelry Co., Chicago, Ill. 

Simon Jewelry Co., E. Chicago, Ill. 
Webber & Turnell, Danville, Ill. 

W. J. Fuerman, Bradford, Pa. 

Davis Jewelry Co., Lewistown, Pa. 

A. Snider, Beloit, Wis. 

M. Altfeld, South Bend, Ind. 

Wm. H. Horton, Flint, Mich. 

J. Livingood, Lewistown, Pa. 

A. Irving, Owensboro, Ky. 

Nystrom Jewelry Co., Chicago, Ill. 

Philip Kohn Jewelry Company, Lima, Ohio. 
H. L. Pearson, Elmwood, Ohio. 

Max Spear Jewelry Company, Chicago, IiL, 3 sales 
H. J. Thoendel & Son, Forest Park, Ml. 
Austin Jewelry Company, North Platte, Nebr 


S, SIEGEL & CO., INC. 


Wholesale Jewelers, Auctioneers and Appraisers 


Keith Theater Building 
Phones: Main 2223 and 2224 





Cable Address: 
“Siegelco” 


CINCINNATI, OHIO 
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IN CUBA! 


From the “JEWELERS CIRCULAR,” April 4, 1929. 


**America’s. Leading 
Jewelry Auctioneer’ 


JAMES L. HAND 


? 





14 Maiden Lane New York 


Telephone Cortland 6496 
Cable Address: “Handsale—New York" 


James L. Hand, Jewelry Auctioneer, 14 Maiden Lane, 
New York, while conducting a stock reduction sale for 
L. H. Rowe, Daytona Beach, Fla., was recently called to 
Havana, Cuba, to sell the art collection belonging to 
Francis Faurez, a prominent sugar planter. Despite the [ 
fact that two-thirds of Mr. Hands audience spoke only 
Spanish the sale was a success. He had interpreters on the 
floor to assist him with the sale. 


After disposing of this collection, Mr. Hand returned 
to New York, and last Tuesday night left for Ottawa, Can. 
to sell out the stock of C. A. Olmstead & Sons, in business 
in that place for many years. 


























The Auctioneer with an _ International Reputation! 


Sales Conducted Wherever the English Language Is 
Spoken! 


THE FAME of the “Hand Auction” has gone beyond the confines of 
the United States and foreign jewelers are availing themselves of the 
services of James L. Hand and Chas. J. Wilbur. We will later an- 
nounce the first American Jewelry Auctioneers to sell in London! You 
may have the names of more than one hundred representative American 
Jewelers that have availed themselves of Hand Auction Service! The stocks of fifty of these aggregate over 
FIVE MILLION DOLLARS! Genuine References from Banks, Trust Co.s, Executors, Receivers, Lawyers, 
Judges, Manufacturers, and members of the National Jewelers Board of Trade. 


EVERY SALE IS CONDUCTED BY JAMES L. HAND IN PERSON 
and CHAS. J. WILBUR, His Talented Partner 


























Investigate the record, the char- 
acter, the financial responsibility 
of the man to whom you entrust 
not only your stock, but your rep- 


utation as well. 


Be sure he is the kind of man 
you wish behind your counter, 
the type you can safely introduce 
to your friends and customers— 
one to whom you can trust your 


reputation and business welfare. 


Send today for the Hand book 
on auctions. It’s yours for the 


asking. 











IN CANADA! 


114 Metcalf St., 
Ottawa, Canada 


EWART, SCOTT, KELLEY & KELLEY, 
Barristers, Solicitors 


To James L. Hand, Esq. 
Auctioneer, 
New York, U. S. A. 


Dear Mr. Hand: 


For the past few weeks, you have been conducting for clients of mine 
an auction sale of a jewelry stock in this city. 


I do not wish to let this opportunity pass without conveying my 
clients’ appreciation of the manner in which you have handled this sale. 
Throughout you have looked after their interests and your dealings 
both with themselves and with the public have been fair and above 
reproach. 

You are at liberty at any time to refer to me any enquiries from 
prospective clients in this district. I shall be only too glad to advise 
such people of the manner in which you have conducted this sale in 
Ottawa. 

With best wishes to both yourself and Mr. Wilbur, 


LEE A. KELLEY. 
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Get 100% For Your Merchandise! 


The Jeweler’s Life-saver 


Why sacrifice your reputation and life’s savings when you can secure 
the services of the greatest auctioneer in the world, Mr. Max Posner, 
who will sell out all your merchandise, or just your surplus stock. You 
will be proud to have him behind your counter, and your friends and 
customers will congratulate you on your wise choice. He will attract 
the best class of people in your city and make a real success of the sale. 
Our terms are surprisingly low. A few dates are still open this year. 


If necessary we will put up a cash bond to guarantee the fulfillment of 
our contract. Best of references in U. S. A. and Canada. All corre- 
spondence held strictly confidential. For further particulars, write to 


Colmes Brothers 


MAX POSNER, Auctioneer 11 Beacon St., Boston, Mass. 


Celmes Bros., Management 














IF YOU WANT 
A BETTER PRICE 
SHIP TO US. 


SWEEP SMELTERS, 


BIRMINGHAM, ENc. 


CThe 
BELLEVUE:SiRATFORD 


PHILADELPHIA 


A Hotel of Distinction 
J. MORRIS ROBINSON, Managing Director 

















OVERLAYS—SHELLS 


HLASS @ CO. 


Manufacturing Jewelers “Changenste tag” 
Platinum Meuntings, Wedding Rings 
end Orders Patented U. 8. A. 


Special 
Tel. John 5892 New York 





Affiliated Hotel 
Sherry Netherlands—New York City 



































ELK TEETH 


Genuine, natural, unmounted, all sises, piain and 3 ft 
high class, including the small European Elk teeth. Buyers’ Directory 
PRECIOUS AND SEMI-PRECIOUS STONES, al) frst 
class, = Rg og es" for jewelry setting. 
Large stock, it prices. neut gem material,— e 
Amethyst, Topas, Garnet, etc. Semi-Precious is $1.00 Postpaid 


Low priced. Lion and Tiger claws. Jobber to the 


nner Rs | a, Send for descriptive eate- Jewelers Publishing Corp. 


L.W. STILWELL, Deadwood, S.D. 

















PRACTICAL COURSE IN ADJUSTING 


Price $1.50 
JEWELERS PUBLISHING CORPORATION, 
289 West 3%h &., New York 























The most important announcement 








to JEWELERS 


) 
since the introduction of ~<, 


In addition to the flatware, 
Khythm may be had in a com- 
plete dinner service. A few retail 
prices are... Tea or Coffee Ser- 
vice $280; Water Pitcher $110: 
Vegetable Dish $50: Sandwich 
Tray $50. 



























HE many convincing first-hand experiences among jewelers that 
"Poyrove the fast-selling, profit-making possibilities of Rhythm have 
exceeded all expectations. If you have this modern classic in Wallace 
Sterling in your store, you'll be delighted to know that the most suc- 
cessful of all these selling ideas have been carefully selected and put 
together for your benefit in the “Rhythm Resale Plan.” 

This extraordinary retail selling plan establishes an altitude record 
in manufacturer-dealer cooperation. It gives you the backing of com- 
plete compelling sales-promotion plans that have brought repeat order 


after repeat order to jewelers for Rhythm. 


R. WALLACE & SONS MFG. CO., 


Silversmiths— Wallingford, Conn. 


NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
41] Fifth Ave. 10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling: tableware and trophies 


in Silver Puate; Early American reproductions in Pewter . . . . 1. 1. we . . Founded in 1835. 


eit natss ose FR e Sf BR ut wc St LU-v ERS MTT BS. GUILD oO } an a 2 ee | 


Be 



















anew CcReEeatIionx |, 


| modern as youth raity ge / a4: * 


























s. To an “air-minded” America, ISSI1_@ ROGERS @ Al » > 
Q the new management of Wm. This first of the new patterns ‘~ 


A. Rogers, Ltd. announces will be offered only to those 


AVION—inspired by the winged 


ae < > 


Wm. A. Rogers, Ltd. shall 


select—and to them directly, 


conquest of the air, first of the 
e 
\ new patterns to be created for 
sa I18S8l1_@ ROGERS @& Al 


AVION is an initial expression 


so 


dealers in Silverware whom } 
a 
3 


without passing through inter- 
mediary hands. It is the pur- 
of the new standard of beau- pose of the new management 
ty in Silverware Design—a to assure to its selected dealers 
beauty of classic derivation, the increased protection, the at 
imbued with the spirit of a new age— _ fuller cooperation, the greater profit,which 


which will hereafter be maintained for only such direct dealing makes possible. 


188i @M ROGERS @® Al 





. «le 








